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Chapter 1

The Year at a glance

1.1.1. The objective of the Ministry of infor-
mation and Broadcasting is to inform, edu-
cate and entertain the people. The media
units of the Ministry seek to create a climate
of awareness of the directions of develop-
ment and ensure people’s participation in
the implementation of Government’'s plans
and programmes.

1.1.2. The Ministry of I1&B subserves the fol-
lowing units viz., Akashvani (All India Radio),
Doordarshan, Press Information Bureau, Pub-
lications Division, Research and Reference
Division, Directorate of Advertising and
Visual Publicity, Photo Division, Song and
Drama Division, Ditectorate of Film Festivals
and the Films Division. The Ministry is also as-
sociated with the National Film Develop-
ment Corporation, National Centre of Films
for Children and Young People, Fim and
Television Institute of India, Indian Institute of
Mass Communication, Press Council of India
and Central Board of Film Certification. The
activities of the media units during 1992-93
are indicated in the succeeding para-
giaphs. They are followed by detailed
chapters on each of the media units. Ap-
pendices at the end of the Report contain
information in statistical and tabular formats.

Akashvani (All india Radio)

1.2.1. At present, AIR has 149 broadcast
centres (as on 8.2.93) in theirr network.
During the year 1992-93, 20 locai Radio Sta-
tions, 4 new Radio Stations and one Relay
Centre started regular broadcast.

1.2.2. The Central Education Planning Unit
(CEPL) of All India Radio has evolved a mas-
sive serial, probably the longest radio serial,
entitted *"Human Evolution’’ in collaboration
with National Council for Science and Tech-
nology Communication, Government of
India, New Delhi. The programme which
started on June 2, 1991 from about 80 sta-
tions of All India Radio, in 18 languages has
144 episodes. Of these, 32 episodes com-
prise replies to listeners’ letters which are
broadcast approximately after every 4th
episode of the main serial. The effort is to en-
courage two-way communication and in-
volvement of the listeners. 67 episodes will
be broadcast by December 1992 marking
the completion of nearly half the serial. The
144th episode will be on air on February 27,
1994 marking the closing of the serial thus
coinciding with the National Science Day.
About 100,000 children of the age group 10-
14 have been registered as target
audience. in addition, 10,000 schools have
also been taken as listening points for this
serial, Children, in addition to listening to the
radic programmes get free multi-coloured
broadcast support material in the form of
«charts and "‘d¢ it yourself’’ kits. Also, under
a scheme of organising competitions at
regular intervals, prizes are awarded to a
large numtber of winners.

1.2.3. An additional bulletin of five minutes’
duration in Assamese was started from
Guwahati Station of AIR from 9.25 P.M. w.e.f.
November 12, 1992, the birthday of Mrs. In-
dira Ganghi. It is relayed by AIR Station at




Dibrugarh to meet the demand of the
people of the North-Eastern States.

1.2.4. The duration of Sindhi (Extemal) Bul-
letin, broadcast in the evening was in-
creased from five to ten minutes to
accommodate more news about develop-
ments in India, neighbouring countries and
the rest of the world. This has special sig-
nificance for the Sindhi speaking people
who now have access to more information
of the region.

1.2.5. The new economic medaqsures an-
nounced by the Government to bring back
the Indian economy on the road 1o progress
were widely covered in the news bulletins
and news-based programmes arranged by
the News Services Division of All India Radic.
These commentaries and  discussions
programmes highlighted the various aspects
of the new policies, their background and
the objective for which these were framed.
The Revamped Public Distribution System
launched by the Prime Minister was aiso
widely highlighted in these programmes.

1.2.6. The vyear-long golden jubilee
celebrations of the Quit India Movement
with a Special joint session of both Houses of
Parliament to pay homage to the martyrs of
the freedom struggie were highlighted in
the news bulletins. Voice cast of the Presi-
dent Dr. Shankar Dayal Sharma on the oc-
casion was included in the news bulletins.
Commemorative functions held at the Red
Fort in Delhi and other parts of the country
which were addressed by the Prime Minister
and other leaders were also covered,

1.2.7. All India Radio . broadcasts on a
regular basis programmes on Environmental
Protection in different tormats for general
and special audiences.

Doordarshan

1.3.1. Doordarshan with its present Network
of 24 Programme production Centres in-
cluding Central Production Centre and 541
Transmitters of varying power reaching
82.4% of the country’'s population has be-

come one of the premier TV Organisations
in the world.

1.3.2. Urdu News bulletins have been infro-
duced from Delhi, Lucknow, Patina,
Hyderabad and Calcutta.

1.3.3. A revised telecast pattern of
programmes was introduced on the Nation-
al Network w.e.f. 1.1.1993 with the following
major changes:

—One-hour entertainment slot at peak
viewing lime from 8.45 p.m. to 9.45 p.m.,

—News Bulletin in Hindi at 8.30 p.m. and
English at 9.45 p.m. of 15 minutes dura-
tion each.

—Feature Fiim on Tuesdays in the afier-
noon transmission.

1.3.4. A one hour sports chunk (Sports Hour)
has been introduced between 6.30 p.m. to
7.30 p.m. from Monday to Friday on all the
four Metro Channels. In addition, a 30 mts.
chunk has been eamarked for telecast of
sports programmes by the Regional
Kendras.

1.3.5. Doordarshan introduced a one hour
entertainment chunk from 8.00 p.m. to 9.00
p.m. on its Metro Channels from January 26,
1993 for allotment of half an hour slots to
private parties.

1.3.6. Doordarshan organised telecast of
refrospective of films of Satyaqjit Ray, Kannan
Deviand A.V. Meyappan.

1.3.7. Barcelona Olympics, 1992 were ex-
tensively covered by Doordarshan extend-
ing transmission to approximately 110 hours.
The live telecast included semi-finals and
finals of various disciptines viz., Football, Vol-
leyball, Badminton, Hockey, etc.

1.3.8. A feature fim entitled 'Balak
Ambedkar'® was telecast on the occasion
of the Centenaiy Celebrations of Dr. B.R.
Ambedkar. An eight part serial on the life
and achievements of Shri Lal Bahadur
Shastri entitled 'Dharti Ke Lal’ was also
telecast on the National Network.




1.3.9. All the Doordarshan Kendras are
telecasting programmes in different formats
on environment and pollution. A concerted
effort is being made by Doordarshan 1o
project the problems of environmental pol-
luticn by focussing attention of the viewers
and seeking their cooperation to help in af-
forestation and to imbibe in them the sense
of responsibility to protect the environment.

Films Division

1.4.1. The Films Division produced 16 News
Magazines as well as 54 documentaries,
short films and featurette fims from April to
Novembrer 1992, Out of these, 40 films were
proddced departmentally and 14 fims
through independent producers.

1.42. A 15-episode serial on the subject
“Journey through the Universe’’ has been
produced for purposes of telecast.

1.4.3. The Films Division continued to
produce and release films on India’s strug-
gle for Independence. One film on "'Role of
Qrissa in Freedom Struggle’” has been com-
pleted dand three films, on the rofe of three
other States in the freedom struggle are in
different stages of production.

1.4.4. A fim on Adult Education titled "AK-
SHAR GATHA' highlighting the importance
of literacy in day to day lfe of common
man has been completed. The Division has
also completed biographical fims on Dr.
K.M. Munshi, Shri V.K. Krishna Menon and Shri
K.D. Malaviya.

1.4.5. The Fims Division has also produced
five fims for educating masses on the new
economic policy, industrial policy and
revamping of public distribution system. Six
more films on the same subject are under
production. Five quickies on the need for
conservation of petroleum products depict-
ing reasons for the recent hike in prices
have been produced and released.

1.4.6. During the period upto November
1992, five films produced by the Fims
Division have wen National and internation-
al awards. News Magazine No. 219 has

been selected for Indian Panorama during
1992,

1.4.7. As part of normal activities, the Fiims
Division has been producing documentaries
and news magazines on the subjects relat-
ing to the policy Statement for the Abate-
ment of Pollution.

1.4.8. At present, the Films Division has the
folliowing subjects on the production
programme:

i) Solid waste Management
iy Mangroves and Man

iy Work Done by 3 Eco-Task Forces
deployed in the States—U .P., Rajasthan
and Jammu & Kashmir.

iv) Environmental Management in Fertilizer
Plants.

Directorate of Film Festivals

1.5. The Directorate organised a number of
film weeks in India under the Cultural Ex-
change Programme. These were Japanese,
Chinese, French, Turkish and Hungarian fim
weeks. The Directorate achieved its objec-
tive of making Indian films popular abroad
by organising Indian Film Weeks abroad
under the Cultural Exchange Programme of
otherwise. This year’'s Dada Saheb Phalke
Award was conferred on the noted
Producer/Director Shri Bhalji Pendharkar. The
24th International Film Festival of india was
successfully organised in New Delhi from
January 10-20, 1993. 174 Films from 40
countries including India were screened
during the festival. 86 foreign delegates par-
ticipated in the festival,

National Centre of Films for Children and
Young People

1.6. National Centre of Films for Children’s
and Young People has its main objective as
production, distribution and exhibition of
films for children. The Centre completed two
feature films, one TV serial (20 episodes) and
8 episodes of another TV serial. One feature




film (Karamati Coat), one short film and one
TV serial were in various stages of produc-
tion. In addition, three feature films were
serialised for telecasting on Doordarshan.
Preparations have been started for the 8th
International Children’s Film Festival of India
to be held at Udaipur (Rajasthan) from
November 14-23, 1993,

National Film Archive of India

1.7.1. The National Film Archive of India
since its inception in 1964 is making steady
progress in acquiring and preserving the
country’s film heritage, building up repre-
sentative collection of contemporary world
cinema for posterity and reference and re-
search purposes. By the end of 1992, the Ar-
chive has built up a collection of 12,747
films, 20,604 books, 875 video cassettes,
21,403 scripts and 97,41 4 stills, etc.

1.7.2. During the year, the Archive in col-
laboration with the FTIl, Pune conducted the
Annual Film Appreciation Course. 65 par-
ticipants from different disciplines and
provisions attended the course under the
eminent film-makers like Balu Mahendrq,
Kumar Sahani, Shyam Benegal, Govind
Nihalani, Mani Kaul, etc. who delivered lec-
tures to the participants.

1.7.3. Dwing the year, Shri Jean-Michel
Jeannot, Head of the Laboratory, French
National Flm Archive visited the NFAI and
held workshop which was quite useful. Ms
Anna Casolari, expert on nitrate preserva-
tion from Cineteca dei commune di Bolog-
na, Italy and Mr Martin Loiperdinger, film
historian from the University of Munich also
visited the Archive and had very useful inter-
action.

Film and Television Institute of India

1.8. The Film and Television Institute of India
provides technical training in a systematic
manner in the art and craft of fim-making. it
also provides in-service training to officers
and staff of Doordarshan. The Institute con-
ducted the 37th in-service training course in
Basic TV Production and Technical Opera-
tions for the Doordarshan staff during the

vear from July 20 to November 26, 1992. For
the first time, 11 Films Division Officers also
underwent the above training course. In all,
82 officers of various categories were
frained. Apart from this, the TV Wing or-
ganised a short training course in "'Film and
TV Production Qrientation’’ for lIS Probation
Officers from the Indian Institute of Mass
Communication, New Delhi from June 10,
1992 to July 4, 1992 in which 23 probation
Officers participated. The next Basic TV
Training Course is expected to commence
from January 11, 1993.

National Film Development Corporation
(NFDC)

1.9.1. The NFDC handles a wide range of
film related activities like production, export
and import, distribution of good films,
marketing of video cassettes and providing
finance for the construction of theatres.

1.9.2. Under the agreement signed be-
tween National Film Development Corpora-
tion and Doordarshan, good feature fims
and tele-films are being produced jointly. Till
Decembaer 1992, production of 21 fims have
been initialed and some of them have
been completed.

1.9.3. NFDC undertakes production of fims
based on good scripts to be directed by
well-known directors. Under this scheme in-
itiated in 1980-81, films completed during
the year 1992-93 (upto December, 1992) are
as under:

1. TAHADER KATHA
2. EKHOTA VIDUSHAK

Bengali
Marathi

Buddhadeb Dasgupta
Dr. Jabbar Patel

During the vyear, NFDC produced fim
AGANTUK' by Satyaijit Ray won the National
Award for Best Feature film besides the
award for the Best Direction. NFDC has,
during the year taken on the production of
a maijor feature film on Bharat Ratna Dr.
Bakasaheb Ambedkar on behalf of the Min-
istry of Welfare, Govt. of India and the Govt.
ot Maharashtra. Film 'DURGA’ the produc-
tion of which was undertaken by NFOC on
behalf of the Ministry of Health and Family




Welfare, was completed. It won the Nation-
al Award for Best feature film on Family wel-
fare.

1.9.4. With a view to fight against Video
Piracy, NFDC in collaboration with the In-
dian Film Industry, initiated the formation of
an anti-piracy body, Indian Federation
Against Copyright Theft (INFACT), registered
as a company under the Companies Act.

Central Board of Film Certification

1.10.1. Films can be publicly exhibited in
India only after they have been certified by
Central Board of Film Certification set up
under the Cinematograph Act, 1952, The
Board has a Chairman and 25 other mem-
bers. Its headquarters is at Bombay and has
9 other regional offices, one each at Ban-
galore, Bombay, Calcutta, Cuttack, Delhi,
Guwahati, Hyderabad, Madras and
Thiruvananthapuram,

1.10.2. The regional office at Guwahati was
set up dwing the year.

1.10.3. In 1992, the Board issued a total of
3,188 certificates. Out of 836 indian feature
fims (celluloid) certified by the Board in
1992, 611 were granted ‘U certificates
(73.09%), 88 “"UA’" Certificates (10.52%) and
137 A cerlificates (16.39%). Of the 80
foreign feature fims (celluloid) certified
during the year, 20 were granted U’ cer-
tificates (25%), 12 “"UA’" cerfificates (15%) &
48 A"’ cerificates (60%).

1.10.4. During the year, a total of é Indian
feature and 4 foreign feature films were
“refused’’ certificates as they were found
violative of one or more of the statutory fim
Certification Guidelines.

Press Information Bureau (PiB)

1.11.1. During the year, the Bureau ar-
ranged publicity for the steps taken by the
Govt. to stave off the unprecedented
economic crisis and bold and far reaching
reforms in the Financial sector to speed up
economic growth & invite foreign invest-
ment. Special efforts were made fo

publicise the revamped publiic distribution
system. Publicity was also provided to Na-
tional Integration Council’s deliberations on
Ayodhya and situation caused by Ayodhya
issue, Bodo talks, Punjab and Kashmir
problems, Jarkhand talks, Chief Minister’s
Conference on terrorism and setting up of
the Hurman Rights Commission.

1.11.2. Duwiing the year, Press information
Bureau organised 924 Press Conferences on
various subjects, issued 31,945 Press releases,
made available 2,23,908 prints of 851
newsphotos to the media.

1.11.3. Six Lakh clippings were supplied to
the different Ministries/Departments.

1.11.4. Wide publicity was given to the
speeches on the 'Policy Statement for the
Abatement of the Pollution’ made in the
Press Conference of the Minister of Environ-
ment and Forest. Almost all the dailies in the
country published them in headlines and
some of them covered it in their editorial
columns. PIB Headqguarters sent the Press
releases to all regional offices to publish
them in their regional papers.

1.11.5. The copies of the Policy were aiso
distributed to various members of delega-
tion and comrespondents of international
news agency who participated in ‘Earth
Summit’ held at Ric De Janeiro, Brazil.

Registrar of Newspapers for India (RNI)

1.12.1. Duiing Apri-December, 1992, RN!
disposed of 11,401 applications for titles of
proposed newspapers/periodicals. During
the same pericd, 1,460 newspapers were is-
sued cerfificates of registration. RNI also
verified  circulation  claims  of 1,482
newspapers upto November, 1992,

1.12.2. Following the nofification of Import
Policy and decanalisation of newsprint with
effect from Aprit 1, 1992 for the year 1992-93,
guidelines were notified on May 5, 1992 to
issue  entitlement certificates to the
newspapers. Til November 1992, entitlement
certificates were issued to an
newspapers/periodicals having more than




200 MT of standard newsprint. A quantity of

ovelr 1.03 kkh MT imported standard
newsprint and 53,857 MIls of Glazed
newsprint were dadllocated to 1,715

newspapers and periodicals. 272 new ap-
plicants were allotted 27,407 MTs of in-
digenous newsprint upto November, 1992,

Publications Division

1.13.1. The Division under its prestigious
publications has brought out “'Speeches of
R. Venkataraman’ (as President) and
“*Speeches of P.V. Narasimha Rao'’. Under
the series ''Buiiders of Modern India’”, the fit-
les '‘Acharya Vincoba Bhave’, “‘Kesab
Chandra Sen”’, *'V.O. Chidambaram Pillai’’,
""Annie Besant’’, etc. were brought out.

1.13.2. The Division continued with its publi-
cation of different journals. These journals
carried articles highlighting topical issues/im-
portant events like 8th Five Year Plan, 50th
Anniversary of Quit India Movement,
Economic Reforms, Environment and Ecol-
ogy., Revamped Public Distribution System,
Rural Sanitation, ete.

1.13.3. As a part of its sales promotion
drive, the Division participated in nearly 40
exhibitions/fairs all over the country.

1.13.4. Publications Division is bringing out a
book entitled ‘Hamara Paryavaran’ in the
near future. Various articles on 'Environment
and Pollution’ have been published by Pub-
lications Division in their journals as detailed
below;

Journal

Aticles

Kurukshetra
(English & Hindi)
(Oct '92 Annual Number)

Yojana (Hindi)
(7 792)

Yojana {Assamese)

'‘Roie of CAPART & Voluntary Agencies in rural
sanitation’

‘Making clean and healthy habitats a people’s
programme’

‘Role of NGOs in rural sanitation’

‘Technological options for rural sanitation’

'For Environmentally clean technologies’

~qataRey o arfrfefaet (gl aataro aferer &
mwm:wmeﬁrmw

— Tl YUY ] TR R g2y

~ AT g & g

— gt yEum SnfEr e T &7

— JEN 7 A &1 Siaiet

— a1 ggumr - agar gan mEn

‘Total healthy environment beginning of collec-
tive effort’.

Directorate of Adverising and Visual
Publicity (DAVP)

1.14.1. DAVP publicises various Govern-
ment policies, programmes. and projects
throughout the country to all sections of

society and upto the grass-root level, The
Directorate undertakes the communication
in Hindi, Engiish and regional languages
through print media, press advertisements,
audio-visual publicity, outdoor publicity and
exhibitions.




1.14.2. During the period, Aprl 1, 1992-
January 31, 1993, DAVP undertook intensive
publicity campaigns on socio-economic
themes such as New Economic Measures,
Health & Family Welfare, Rural Develop-
ment, Literacy, Drug Abuse & Prohibition, En-
vironment Protection, Golden Jubilee
Celebration of Quit Indiac Movement and
women & Child Development.

1.14.3. About 1.25 crore copies of 489 pub-
lications of 114 jobs were printed in Hindi,
English and regional languages. Nearly
13,865 press advertisements (13,069 clas-
sified & 797 display advertiserments) were
released to 3,687 newspapers & periodicals
on a number of socio-economic themes,

1.14.4. In audio-visual publicity, 2,135 radio
and 225 video spots and quickies were
produced which registered 58,900 Broad-
casts and 825 telecasts respectively.
Through the outdoor media, around 775
hoardings, 3,875 bus panels, 4,450 kiosks, 720
wall paintings, 29,300 cinema slides, 1,125
banners and other miscellaneous publicity
were produced and displayed.

1.14.5. Thirty-five Field Exhibition units of
DAVP including seven Mobile Vans, or-
ganised around 380 exhibitions spread over
2,200 exhibition days.

1.14.6. Nearly, 2.25 crore copies of printed
publicity material produced by the Direc-
torate were distributed tc around 15 lakh
addresses, spread over 530 categories
which includes rurai banks, panchaydts,
educational & cultural organisations, social
organisations, administration and local selt-
government.

DAVP had produced 7 video spofts in 1992
on the various forms of environmental paollu-
tion. These productions were handed over
to the Central Pollution Control Board for
telecasts. The production of Audio & Video
sports on popularizing the 'ECO MARK' is
also in process.

The following advertisements have been
released since February 1, 1992, on the re-
quest of client departments

1. Care for Environment Contest.
2. World Environment Day—June 5, 1992.

3. Rashtriya Paryavaran Jagrukta Ab-
hiyaan—1992-93.

4. Pradushan Nivaran Ke Liye Rashtriya
Puraskar.

5. Indira Priyadarshni Vriksha Mitra Puras-
kar.

Research and Reference Division (R&RD)

1.15.1. The Research and Reference
Division functions as an Information servicing
agency to the Ministry of Information and
Broadcasting, its media units and their field
offices. It serves as an information bank as
well as an information feeder service to the
media units to help in their programming
and publicity campaigning work. The
Division also studies trends in mass com-
munication media and maintains reference
and carries out documentation service on
current affairs and rmass communication.

1.15.2. These functions are discharged by
the Division by issuing material in different
formats like backgrounder to the News and
Reference Papers on issues of public impor-
tance, biographical sketches of eminent In-
dians, Diary of Events covering importfant
national events, compilation of two annual
reference publications entitled ‘India’ and
Mass Media in India’ and issuing updated
documentation and reference services on
mass media. The documentation services
are carried on by the Naticnal Documenta-
tion Centre on Mass Communication, which
forms an integral part of this organisation, In
addition to the issue of backgrounder and
reference papers on current topics, this year
the Division prepared background material
and Talking Points for the use of the Informa-
tion and Broadcasting Ministry.

1.15.3. The Research and Reference
Division covered important environmentat is-
sues in its fortnightly ‘Diary of National
Events’. It also released a backgrounder
titted 'Vaidika Events’. It also released a




backgrounder titled 'Vaidika Paryavarana’,
The backgrounder throws light on the Vedic
division of harmonious co-existence of man
and nature.

Photo Division

1.16.1. Besides, providing photographs for
meeting the visual publicity reguirements,
Photo Division undertook extensive photo
coverages of the visits of the President,
Vice-President and the Prime Minister to
various parts of the country and also the
visits of foreign VVIPs/Dignitaries including
many Heads of State/Government.

1.16.2. Duiing the period Apri-December,
1992, the Division handled 2,348 News and
Feature assignments, 66,631 Negatives in
biack and white and colour, made 3,38,022
black and white and colour prints, 225
colour slides/transparencies and 80 Photo
Albums/Wallets.

1.16.3. The Division held the Fourth National
Photo Contest on the theme of ''Cultural
Heritage’ during March, 1992. An exhibition
of award winning/selected photographs
was also held at the Maviankar Auditorium,
New Delhi during March 23-28, 1992,

Directorate of Field Publicity

1.17.1. The Directorate of Field Publicity
which is one of the media units attached to
the Ministry of Information and Broadcasting
came into being in the year 1953 initially
with 32 Field Publicity Units along with 4
Regional Offices to control and supervise
the work of field units. The set-up that was
created then under the Integrated Publicity
Programme was given the name *‘Five Year
Plan Publicity Organisation” and it func-
tioned directly under the administrative con-
trol of the Ministy of Information &
Broadcasting. Later, in December 1959, a
full-fledged Directorate was constituted to
supervise and control the activities of field
units and it came to be called ''Directorate
of Field Publicity'’.

1.17.2. In 1982, the number of Field Publicity
Units rose to a total of 257 and that of

Regional offices to 22. Qut of the present
strength of 257 Field Publicity Units, 72 are
border units and 30 Family Welfare Units. The
remaining 155 are general units.

1.17.3. The Directorate of Field Pubilicity
prepared two Talking Points entitled ‘En-
vironment and -Development’ and ‘Help
Check Pollution’ for publicity by their units in
their oral communication programmes. Be-
sides, documentary fims/VHS cassettes
have also been supplied to the regions/units
for the purpose on the following topics:-

1. Settled Cultivators

2. MyTree

3. Trees for Every Child
4. Subabul

5. Rising Sands

6. ''Der Aye Durust Aye”’

7. Nature and Environment (VHS Casset-
tes),

Song & Drama Division

1.18.}. Song & Drama Division presented
37.189 performances from January, 1992 to
Decembaer, 1992. The Division launched its
programme activities in a concentrated
manner in the sensitive areas of Punjab,
Jammu & Kashmir and Assam.

1.18.2. The Division proposes to increase
the number of programmes through Folk-
traditional tfroupes to cater 1o the rural
audience, specially in areas which are not
covered by electronic media. As Govern-
ment has attached a great deal of impor-
tance to the impact of live media and
inter-personal communication in the recent
past, the activities of Song & Drama Division
have been stepped up to cope up with the
increased responsibility.

1.18.3. The year has been of special impor-
tance because, as per Hon'ble Prime
Minister's directives, two main subjects i.e.




New Economic Policy and Revamped
Public Distribution System were given special
stress in the identified blocks. The year was
observed as Golden Jubilee Celebrations of
Quit Indiac Movement wherein several spe-
cial programmes and festivals were or-
ganised in Himachal Pradesh, Tamil Nadu,
Kerala, Madhya Pradesh, Andhra Pradesh,
Karnataka, Maharashtra, North-Eastemn
States, Rajasthan and Punjab.

1.18.4. Song & Drama Division presented
new sound & light programme ““Woh Rah
Gujar Woh Rahagir’’ highlighting the cuitural
heritage, freedom struggle, national in-
tegration, communal harmony & develop-
mental process of the country till date. The
programme was presented with great suc-
cess at New Delhi. Another sound and light
programme ‘'Onakazcha’ in Malayalam,
highlighting the spirit of Onam, conveying
the message of social justice, equality and
communal harmony has been prepared
and presented at Quilen in Kerala. It is also
proposed to produce a new sound and
light programme in Marathi on Dr. Bhim Rao
Ambedkar.

1.18.5. The departmental artistes produced
and presented new play “Jagriti” in revised
strategy of Health and Family Welfare.

1.18.6. Asin the previous year, this year also
the Division carried out its responsibiiities in
connection with the Republic Day Parade,
1992,

1.18.7. A olay on time, life and works of Dr.
Bhim Rao Ambedkar was presented in Tamil
Nadu and several other progiamme ac-
tivities were catried out in vdrious parts of
the country to mark the birth centenary
celebrations of Baba Saheb Bhim Rao Am-
bedkar.

1.18.8. Fairs and festivals like "‘Durga Puja’
in  West Bengal, ‘Bihu’® in  Assam,
“Nauchandi’”’ in Meerut, “'Urs” in Ajmer,
“Pashu Mela’’ in Rajasthan and ‘Phool
Walon Ki Sair’* in New Delhi were covered in
a big way by the Division. Adequate
coverage was ensured for the festivals and
fairs highlighting the theme of communal

harmony and nationai integration through
out the country.

1.18.9. The Division conducted a training-
cum-orientation workshop at Dharwar (Kar-
nataka) in collaboration with UNICEF, Indian
Institute of Mass Communication and Govt,
of Karnataka, on utilisation of Folk media for
developmental communication, wherein all
the programme Officers of Song & Drama
Division and theatre experts participated. A
big campaign is proposed to be launched
on this theme within next few months. A
competition was also organised at New
Delhi on the issue concerning Family Wel-
fare on the occasion of World Population
Day.

1.18,10. The Division provided valuable
technical guidance to different voluntary,
Central and State Governments agencies
including Army and Para Military forces.

1.18.11. The Departmental Drama Troupes
as well as Registered troupes of the Division
are staging performances on environment
and pollution in every parts of the country.

Indian Institute of Mass Communication

1.19. The Indian Institute of Mass Com-
munication  conducted | two  training
programmes and four diploma courses. In
addition, the Institute organised a number
of refresher courses for the personnel of In-
dian Information Setvice. In «il, the institute
imparted training to 384 candidates during
the year.

Non-Aligned News Agencies Pool

1.20.1. Non-Aligned News Agencies Pool
(NANAP) is a system of news exchange
based on professional cooperation and
coordination among the news agencies of
the Non-Aligned countries. To coordinate
the activities of the Pool, there is on elected
body known as the Co-ordinating Commit-
tee of the Pool. For a close review and
monitcring of the Pool Operations, there is
smaller group known as the Monitoring
Group. Ever since the inception of the Pool
in 1976, India is a member of NANAP. INDIA




NEWS POOL DESK (INPD) is being operated
by the Press Trust of India on behalf of the
Government of India.

1.20.2. INDIA NEWS POOL DESK operated
at a high professional level during the year.
There was a fall in the flow of incoming news
traffic in the POOL DESK from about 48,000
words a day to 30,000 words. PTl issued an
increased volume, 15% of the incoming
items to the Indian media after selection
and editing. Most of the news items issued
by the INPD got into print. One reason for
the fall in the flow of incoming traffic could
be non-operation of PTI's satellite link with
Tunisia through which PTl had been getting
all Pan-African News Agencies (PANA)
stories due to budgetary constraints faced
by Tunisia.

1.20.3. The most significant event during
the year was the 6th General Conference of
NANAP hosted by Iran (IRNA) in June 1992,
This was one of the most well represented
Conferences of NANAP in which delega-
tions from 73 News Agencies and media or-
ganisations participated, including 6 in
observer category and 7 as guests. india
was unanimously elected as the Rapporteur
General for the week long Conference and
also re-elected to the Co-ordinating Com-
mittee and Monitoring Group of the Pool.
The deliberations were of high professional
level and the parlicipants generally showed
great concern for making NANAP stronger
and more effective.

1.20.4. PTI contfinued its co-operation with
Indian Institute of Mass Communication
(IMC) for running the News Agency Jour-
nalism course in which trainee journalists

from many poc! participating agencies in
Asia, Africa and Latin America received
training.

Miscellaneous

1.21.1. Government notified the scheme of
allotment of time slots on the metro chan-
nels of Doordarshan and FM channels of All
India Radic at Delhi, Bombay, Madras and
Calcutta on September 30, 1992, The selec-
tion of parties under this scheme wouid be
done by the Air Time Committee of India set
up for this purpose.

1.21.2. A new Regional Office of Central
Board of Film Certification has been set up
at Guwahati to meet the longstanding
demand of film producers of North-Eastern
States. Advisory Panel for this Office has
been constifuted and a Board member
from Guwahati has also been appointed.
The Deputy Director of Song ond Drama
Division at Guwahati has been directed to
exercise the powers of Regional Officer for
this Office.

1.21.3. The Govt of Indiain the Ministry of
| & B has decided to set up a Fim &
Television Institute at Caleutta. In the Eighth
Five vyear Plan (1992-97), a provision of
Rs. 29.50 crore has been approved for the
project. Necessary Govermnment approval
by the Expenditure Finance Committee
(EFC) has been received to the project in
November, 92. The Govt. of West Bengal has
made available a plot measuring nearly
40 acres near EM Bypass, Calcutta. The
Hon'ble Prime Minister laid the Foundation
Stone for the Institute at Calcutta on
Dctober 10, 92.




Chapter li

Plan Performance

2.1.1. The main thrust of the Ministry and its
media units has been extensive dissemina-
tion of information relating to the policies
and programmes of the Government and
motivating people to participate in the na-
tional endeavour for integrated develop-
ment of the country. The various media units
under the Ministry use the traditional and
folk forms of inter-personal communication
as well as the rmost modern electronic
means of mass communication for achiev-
ing their communication objectives. The
Plan schemes of the Ministry have been
designed with a view to consclidating and
enhancing the existing facilities for achiev-
ing the organisational objectives as also in-
creasing the coverage of the media units,
particularly, in the border and sensitive
areds,

2.1.2. The plan cutlays and ufilization during
Annual Plan 1992-93 are as follows:-

ANNUAL PLAN 1992-93

(Rs incrore}

Sector Outlay Anticipated
Expenditure (R.E)

Doordarshan 265.18 201.83
AR 225.00 135,07
InformationMedia 13.00 8.48
Films Media 2984 22.87
Total 533.00 368.36

The outlays approved by the Planning Com-
mission for the Annual Plan 1993-94 are as
follows:-

ANNUAL PLAN 1993-94

{Rs. in crore)
Sector Outlay
Doordarshan 170.00
AIR 203.00
Information Media 10.36
Films Media 21.64
Total 405.00

2.1.3. Planning Commission has dpproved
an outiay of Rs. 3634 crore for the Eighth Five
Year Plan (1992-97). The sector-wise details
of the Eighth Five Year Plan outlay are as
under:-

{Rs. in crore)
Sector Qutlay
Doordarshan 2300.00
AR 1134.95
Information Media 7540
Films Media 123.65
Total 3634.00
2.1.4. The achievements of the media units

in regard to physical implementation of their
Plan schemes during 1992-93, are indicated
below:-

Doordarshan

2.2.1. During 1992-93 (as on March 1, 1993)
three studio centres one each at Bhopal,
Agartala and Bhubaneswar have been
commissioned, besides a Programme
Generation Facility Centre commissioned at




Pondicherry. Five High Power Transmitters
(HPTs)—one each at Tirupati (10 KW),
Jagadalpur (1 KW), Jabalpur (1 KW interim
set-up), Bareily (10 KW) and at Anantpur
(augmentation of power from 1 KW to 10
KW) were dlso commissioned. As also ten
Low Power Transmitters at Pur, Val-
labhnagar, Mayuram, Yellanadu, Karanpur,
Raisinghnagar, Contai, Kotputli, Nagapat-
tanam and at Rampur (LPT which was
closed down on the commissioning of HPT-
Bareilly has been reactivated) have been
commissioned. In addition to these four Very
Low Power Transmitters—one each at Kil-
hotran, Sankco, Dras and Timsogam were
commissioned. Satellite-based regional TV
service has been started in Gujarat and
West Bengal. Other projects commissioned
during 1992-93 include establishment of
microwave links between DDK, Lucknow
and the HPTs at Kanpur, Allchabad and
Varanasi for relay of regiona! TV setvice
programmes w.ef. February 15, 1993 and
the setting up of a TV transposer at Auran-
gabad. Programme Generation Facility
Centres at Port Blak and Bareilly are com-
pleted and awaiting commissioning as on
March 1, 1993. A High Power Transmitter at
Dharwad and five Low Power Transmitters
one each at Purulia, Khambat, Sujangarh,
Jhargram and Bheemabharam are also ex-
pected ito be started while a Very Low
Power Transmitter (VLPT) is awaiting commis-
sioning at Jhaida.

2.2.2. Projects targeted to be completed
during January-Maich, 1993 are a Studio
Centre at Aizawl, High Power Transmitters
(HPTs) at Barmer (1 KW-interim set-up), Bhuj
(1 KW-interim set-up), Calicut (1 KW-interim
set-up}, Bundi (10 KW) and Shimla (1 KW)
and 22 Low Power Transmitters (LPTs).

2.2.3. The estimated earnings from interna-
tional marketing of Doordarshan program-
mes for the current year would be
approximately US § 2,50,000. The earnings

from local sales figures of Doaordarshan
programmes is estimated to be around
Rs. 20 lakh.

2.2.4, There has been steady increase in
the earnings of Dootdarshan through com-

mercials. It is estimated that an amount of
around Rs. 350 crore is likely to be collected
during the year. In spite of competition from
foreign TV networks, the overall increase
from last year's figure will be around Rs. 50
crore,

All India Radic

2.3.1. As on December 4, 1992, Al India
Radio has commissioned new broadcasting
stations at the following places during 1992-
93: Sawai Madhopur, Patiala, Kasauli (relay

station), Chury, Purneaq, Chaibasa,
Hazaribagh, Haflong, Kailashahar, Beloniq,
Akcla, Raigarh, Kolhapur, Shahdo,

Balaghat, Satara, Yeotmal, Hospet and Kur-
nool.

2.3.2. Other projects alsc commissioned
during the year include Lucknow (50 KW SW
Transmitter); Lucknow (10 KW MW Transmit-
ter); Jalandhar (2x& KW FM Transmitter);
Guwahati (50 KW SW Transmitter); Caicutta
(100 KW MW Transmitter); and Bhopai (3 KW
FM Transmitter).

2.3.3. Broadcast stations completed and
ready for commissioning are: Jhalawar,
Hamirpur, Faizabad, Jhansi, Obra, Jaisalmer,
Chandrapur, Dhule, Guna, Nasik, Sagar,
Raichur, Merkapuram, Mercara and Bareilly.

2.3.4. Other projects also ready for commis-
sioning are:- Jaipur (50 KW SW Transmitter);
Jammu (3 KW FM Transmitter); Parbhani
(Type 1 (R) studics); and Thiruvanan-
thapuram (50 KW SW Transmitter).

2.3.5. Broadcast stations that are expected
to be technically ready by the end of
March, 1993 are: Dharamshala, Badarwa,
Poonch, Bhawanipatna, Berhampur, Bolan-
gir, Diphu, Rourkela, Daltonganj, Nowgong,
Ahwa, Karwar, Ootacamund, Tuticorin, Id-
dukki, and Karaikal,

2.3.6. Apart from these the following other
projects are aiso expected to be ready by
March, 1993: Bikaner (2x10 KW MW Transmit-
ter); Shimla (80 KW SW Transmitter); Srinagar
(10 KW "MW Transmitter); Jalandhar (refur-
bishing of studios); Passighat (10 KW MW




Transmitter);, Gangtok (20 KW MW Transmit-
ter), Imphal (50 KW MW Transmitter);
ltanagar (Type I(R) Studios, 100 KW MW
Transmitter); Tura (Type IR) Studios); Tezu
(MP  Studios); Passighat (MP Studios);
Guwahati (additional studios); Gangtok (10
KW SW Transmitter); ftanagar (10 KW Sw
Transmitter); Calcutta (50 KW SW Transmit-
ter), Calcutta (2x10 KW MW Transmitter);
Jeypore (100 KW MW Transmitter); Jabaipur
(Type 1(R) Studics); Bombay (50 KW SW
Transmitter); Panaji (2x250 KW SW Transmit-
ter); Bhopal (50 KW SW Transmitter); Bombay
(refurbishing of studios), Madras (50 KW SW
Transmitter);. Madras (2x10 KW MW Transmit-
ter); Madras (Multi-track recording and
stereo transmission); Tiruchirapalli (Refurbish-
ing of Studios); Bangalore (4x500 KW SW
Transmitter; Trichur (100 KW MW Transmitter)
and Hyderabad (80 KW SW Transmitter).

information Media

2.4.1. The Press Information Bureau is going
ahead with various preparatory activities for
computerisation to speed up the process in-
volved in the transmission of documents of
news value and to ensure that these reach
the destination at the shortest passible time.
The Bureau has already established linkage
with its regional offices through satellite.
During 1992-93, several Plan schemes like in-
stallation of computers at branch offices,
modernisation of communication system
through installation of FAX machines efc.
are to be completed.

24.2. The Directorate of Advertising and
Visual Publicity has embarked on upgrada-
tion of the existing computer system at the
headquarters.

2.4.3. The Photo Division, under its moder-
nisation scheme, is expected to acquire
equipment like (i) B&W auto-printer-cum-
processor, (i) enlarging equipment etc,
(colour and B&W); (iii) temperature control
unit; (iv) jumbo dishes, besides com-
puterised photo data bank.

2.4.4 The Registrar of Newspapers for Indic
has devised a scheme for upgradation of

the existing computer system at head-
guarters during 1992-93.

2.4.5. The Indian Institute of Mass Com-
munication has made necessary arange-
ments to make the offset printing facilities
fully operational. They will also be acquiring
supporting software for DTP systems. It is also
in the process of modernising studio and
production facllities and to have adequate
operational staff with proper servicing and
maintenance faciiities.

2.4.6. Construction work of Phase Il and I
of Soochna Bhavan at Lodhi Road has been
completed and socme of the media units
have been shifted to these premises.

2.4.7. The Song and Drama Division, during
the year, made concrete efforts to step up
their activities in sensitive areas. Special ef-
forts were made to scout local talent, spe-
cially beionging to folk and traditional
groups,; to disseminate education in local
dialects. The Guwahati Regional Centre or-
ganised an emotional integration cam-
paign in all the seven States in the
North-Eastern region. Apart from cultural
performances, peace marches led by
eminent personalities, were also held. The
Sound and Light Units of the Division have
organised programmes in Punjab, Rajas-
than, U.P., AP, and J&K.

2.4.8. The Directcrate of Field Publicity has
placed orders for 220 prints and 100 casset-
tes of two featurettes oand 11 prints of two
feature films costing about Rs. 30.5 lakh for
bolstering their publicity efforts. The DFP is
expected to oiganise ten conducted tours
during 1992-93,

Films Media

2.5.1. The Fims Division has completed
production of one fegturette and 21 more
are under production. Phased conversion of
black & white prints into colour is in progress.
Renovation of civil work of Fims Division
Auditorium at New Dethi has been com-
pleted. Preliminary work pertaining to third
phase of Fims Division building at Bombay is
in progress. Four more computer terminals
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have been installed. On the theme of uplift
of SC/ST, Films Division has taken up produc-
tion of a featurette entitled '"Maitron Ki Bas-
tin Mein Karn Kunti Samvad’’. The work of
updating the catalogues of FD films is in
progress.

2.5.2. During 1992-93, a budget grant of
Rs. 120 lakh has been allocated to National
Film Archive of India for seven continuing
schemes, viz. (i) new building complex with
air-conditioned fim vaults, auditoria and
administrative block; (i) construction of
specialised vaults for nitrate films and trans-
fer of nitrate films to safety base; (i) acquisi-
tion of archivail films (Indian and foreign); (iv)
acquisition of ancillary film material and
books, journals, stills, etc.; (v} computerisa-
tion of archival data; (vi) archive screenings

on membership basis and organising film

appreciation courses, lectures, seminars and
photographic exhibitions; and (vii) publica-
tion of Indian fimography year books and
other research documents and subtitling of
indian and foreign films. All these schemes
are at various stages of implementation.

2.5.3. The erstwhile Children’s Film Society
of India (CFSl), now known as Nationai
Centre of Films for Children and Young
People (N'CYP) has completed two fecture
films and two TV serials of 20 episodes and
eight episodes respectively. One feature
fim, one short film and further episodes of
one TV serial are under production. Besides,
three feature fims were serialised for
telecasting on Doordarshan, N'CYP has par-
ticipated in several foreign children’s film
festivals.

2.5.4. The Directorate of Film Festivals or-
ganised two special film festivals in India
and abroad and under CEP eight film ex-
positions in India and six abroad. The Direc-
torate held six Indian fim weeks abroad and
six foreign film weeks in India. The National
Film Festival was held in 1992, International
Film Festival of India (IFFI) ‘93 was organised
at Delhi from January 10 to 20, 1993. Prints
with subtitling of 20 feature and 10 non-fea-
ture films were prepared for the Indian
Panorama. Work on the conversion of Prac-
fice Hall of Siri Fort Film Festival Complex into

a Mini Theatre was completed and indian
Panorama screening for the IFFI-93 was held
there,

2.5.5. During 1992-93, the National Film
Development Corporation is expected. to
produce/co-produce 17 fims with Doordar-
shan and others. About 180 fims/video
rights are expected to be imported during
1992-93. Loans for the construction of four
theatres are expected to be extended
during the year. It is expected to achieve
NFDC’s direct export of 120 films. NFDC
proposes to subtitle one hundred, 35 mm
films and seventy-five, 14 mm films during
the year.

2.5.6. The Central Board of Film Certifica-
tion also continued its activities during 1992-
93, infrastructural facilities provided at
various regional offices were strengthened.
A comprehensive scheme for computerisa-
tion of CBFC at Bombay was drawn up and
the work entrusted fo the National Infor-
matics Cenftre for implementation.

2.5.7. The Film and Television Institute of
India (FTII), Pune, procured two TVs and two
VCRs for the Direction Department and
Anamarphic Finder for the Cinematography
Department. The Institute also procured
studer recorder and amplifier/speaker sys-
tem. Chilling plant and 35 mm processing
machine have been renovated besides
procuring 3-1 HP centrifugal pump, film
printer, etc., for laboratory. Spares for Artiflex
camera and Oscilloscope have been pur-
chased for the Maintenance Department
besides a 35 mm projector for Projection
Department. Keeping in view the growing
need for augmentation of the training
capacity as well as starting of new courses
commensurate with  the technological
developments taking place in the electronic
media scenario, it has been decided to set
up a Film and Television Institute at Calcutta.

Physical Targets
Doordarshan

2.6.1. Doordarshan’s targets for 1993-94 in-
clude completion of studio projects at




Patna, Shimla, Calcutta (I Channel),
Madras (I Channel) and Programme
Generation Facility (PGF) at Jammu. Targets
for 1993-94 also include commissioning of
High Power (10 KW) TV Transmitter at Jaisal-
mer (under border coverage) and High
Power (1 KW) TV Transmitter at Leh and
Churachandpur. Besides, 58 Low
Power/Very Low Power TV Transmitters are
aglso targeted to be commissioned during
the financial year. Upgradaotion of HPT
Jabalpur from 1 KW to 10 KW and comple-
tion of TV tower of HPT Jaisalmer and
Rameshwaram has also been scheduled for
1993-94. Under miscellaneous schemes is in-
cluded completion of construction of staff
quarters at Jalandhar, Churachandpur,
Lunglei, Jabalpur, Mokokchung, ltanagar
and Port Blair,

All India Radio

2.7.1. Targets envisaged for completion
during Annual Plan 1993-94 include setting
up of ten full-fledged radio-stations, two
relay centres, six Medium Wave (MW) trans-
mitters, six  VHF (FM) transmitters and
upgradation of six MW transmitters and
three SW transmitters. Besides, provision is
made for five Pat. Studios/upgradation of
Auxiliary studios.

Information Media

28.1. The Press Information Bureau
proposes to modernise the communication
system, so as to provide an integrated trans-
mission network for the Bureau. During 1993-
74, it is proposed to purchase telephoto
receivers, computer systems and software
packages for various workstations,

2.8.2. The Publications Division proposes to
open sales emporia at Guwahati and Shil-
long and sales counter at Ahmedabad. The
Division intends to bring out "“‘Yojana’ in
Orya language.

28.3. For the Developmental Publicity
Programme of the Directorate of Advertising
and Visual Publicity, the Annual Plan 1993-94
envisages a fotal proposed outlay of Rs. 30
lakh.

2.8.4. The Photo Division will go in for the
latest technology for modernisation of their
colour units. It is also proposed to procure a
computerised Photo Data Bank Systern in
which one mother computer unit aiongwith
three/four terminals will be installed.

285. The Song and Drama Division
proposes 1o organise 200 Sound and Light
Programmes during 1993-94. Ranchi office
will organise 600 programmes through par-
ties in the tribal belts of Madhya Pradesh,
Bihar and Orissa. Special publicity cam-
paigns are proposed to be organised in dis-
turbed and border areas.

2.8.6. The Directorate of Field Publicity
proposes to purchase fiims/documentaries
on themes like national integration, family
welfare, communal harmony, etc. In addi-
tion, it also proposes to compulerise the
regional offices.

2.8.7. it is proposed to undertake the con-
struction of phase IV of Soochna Bhavan.

2.8.8. The Registrar of Newspapers for India
intends to link up its regional office at Cal
cutta with the computers at headquarters
during the year 1993-94.

2.8.9. The Main Secretariat proposes to un-
dertake strengthening of Pay and Accounts
organisation to cope with increased ac-
tivities of the Ministry. Provision has also been
kept towards subscription to equity of a joint
sector company for operating a 2nd Nation-
al Television Channel.

2.8.10. The Indian Institute of Mass Com-
munication proposes to start construction of
the hostel for IIS officers; modernisation of
printing press; providing a media library and
data pank in mass communication, besides,
modernization and expansion of facilities for
Radio and TV journalism.

Films Media

2.9.1. The Films Division proposes to under-
take production of special featurette films in
16 mm specially intended for rural
audience; replace black and white prints by




colour prints; augment and replace
cinematographic equipment and under-
take the construction of Il phase building of
the Division ut Bombay.

2.9.2. The National Film Archive of india will
construct specialised vaults for preservation
of films; acguire archival foreign and Indian
films etc.

2.9.3. The Fim and Television institute of
India, Pune proposes fo acquire new
machinery and equipment for its various
departments.

2.9.4. During the year 1993-94, it is planned
to complete land levellng/landscape
development and commence building
work at Caicutta for setting up the Film and
Television Institute there.

2.9.5. The National Centre of Fims for
Children and Young People wil produce
teature, featurette and short fims for
children. Dubbking and subfiting under its
normal activity will also continue. Foreign
fims will also be purchased in additicn to
modernisation and augmentation of the
production facilities, It is also proposed to or-
ganize International Children Film Festival.

2.9.6. The National Film Development Cor-
poration proposes to produce 14 good films
either on their own or on co-production
basis with foreign producers and Doordar-
shan. In addition, loans for production of
films will be given for about 10 fims. The Cor-
poration expects to provide loan for the
construction of 10 more theatres during the
year. It is estimated that 120 feature films
and 80 video fiim rights will be imported.

2.9.7. The Central Board of Fim Certifica-
tion will continue its activities at its head-
guarters at Bombay and its regional offices
in addition to purchase of some equipment.

2.9.8. Provision has also been kept for ex-
tending grants-in-aid to the film societies for
their planned activities.

2.9.9. The Directorate of Film Festivals
proposes to organise five/six fim weeks ‘in
india and abroad. Two Special Festivails of
India will also be organised abroad. It will
participate in about 45 foreign fim festivals.
IFFI-94 will be held in January 1994, Subtitled
prints of Indian Pancrama and other out-
standing fims will be prepared. Some civil
work (including additions and alterations)
will also be done at the fim festival complex
at Siri Fort.
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Chapter lll

Organisation

Main Secretariat

3.1. The Main Secretariat of the Ministry is
headed by the Secretary who is presently
assisted by two Additional Secretaries and
two Joint Secretaries. There are 11 officers of
the level of Director/Deputy Secretary, 16
officers of the rank of Under Secretary, 41
other gazetted officers and 275 non-
gazetted officials in different wings of the
Ministry. An organisational chart of the Minis-
try is at Appendix-|

Scheduled Castes and Scheduled Tribes
(5Cs and $§Ts)

3.2.1. In pursuance of the policy of the
Government, the Ministry has been making
all out efforts to provide proper repre-
sentation to the SCs and STs in the services
and posts under its control in accordance
with the orders issued by the Govi. in this
regard. The Ministry has been making con-
stant efforts to ensure that the difference
between the targeted percentage of reser-
vation and actual representation of SCs and
STs in various services and posts in the Minis-
try is reduced to the minimum. As a result of
sustained efforts, the percentage of SCs
and STs vis-a-vis the total number of
employees in the Ministry including its at-

tached and subordinate coffices as on
January 1, 1992 was as under:

Group A Group B Group C Group D
sC 10.01 13.38 16.48 328
ST 416 361 668 102

3.2.2. The Ministry launched special Recruit-
rment Drives to fill up the backlog vacancies
reserved for SCs and $Ts in the direct recruit-
ment quota during 1991-92. As a result, max-
imum number of backlog vacancies
reserved for SCs and STs in the attached
and subocrdinate offices had been filled up
under the special Recruitment Drive during
1992,

3.2.3. A cell has been functioning in the
Ministry under the supervision of a Liaison Of-
ficer for coordination and monitoring the
work relating to implementation of reserva-
tion orders. The Deputy Secretary, Ad-
ministration, & Chief Vigilance Officer in the
Ministry functions as the Lliaison Officer.
Roasters are maintained to secure proper
representation of SCs and STs in services and
posts by the attached and subordinate of-
fices, autonomous bodies and public sectos
undertakings under the control of the Minis-
try.

3.2.4. Training of officers belonging to 5Cs
and STs under various training programmes
in India and abroad is receiving adequate
attention. The Ministry is fully aware of the
Importance of appreciation/orientation
courses on the subject of reservation in sef-
vices and invariably nominates officials to
undergo such fraining whenever courses
are circulated by the Institute of Secretarial
Training and Management,

3.2.5. The reservation policy in respect of
SCs and STs in services and posts is also




being followed in gutonomous bodies and
public sector undertakings under the ad-
ministrative control of the Ministry, namely;
NFDC, FTH, IMC, CFSl and PCL

Use of Hindi as Official Language

3.3.1. The Hindi Salahkar Samiti of the Minis-
try renders advice on the progressive use of
Hindi for official purpose in the Ministry and
its media units in accordance with the
policies laid down by the Kendriya Hindi
Samiti and the Department of Official Lan-
guage. Four meetings of the Committee
were held during the year. The Members of
the Committee gave valuable suggestions
for the spread and propagation of Hindi,

3.3.2. Official Language Implementation
Committees are also functioning in the Min-
istry and its attached and subordinate of-
fices. These Committees in theif periodical
meeatings, reviewed the work done for
progressive use of Hindi in official work in
their respective offices. Their reports were
examined in the Ministry and necessary in-
structions issued to improve. the perfor-
mance. During the year the Committee for
the Ministry met thrice.

3.3.3. The second Sub-Committee of the
Committee of Parlioment on Official Lan-
guage visited 10 offices, including the Minis-
try and reviewed the progress regarding the
use of Hindi. A senior officer of the Ministry
was included during the inspections and fol-
low-up action taken as per the observations
of the Committee,

3.3.4. To accelerate the use of Hindi in offi-
cial work, “'Hindi Week'" was organised in
the Ministty from September 14 to 22, 1992
During this period competitions in Hindi
Typing, Essay writing, Noting and Drafting
and Hindi Translation were organised and
candidates securing first, second and third
positions respectively were awarded by way
of commendation letters and cash prizes,

3.3.6. Under Rule 10{4) of the Official Lan-
guage (Use for Official purpose of the
Union) Rule, 1976 total number of notified of-
fices including the Main Secretariat where
80 per cent or more employees have ac-
gquired working knowledge of Hindiis 357,

3.3.6. Several offices of different media
units were inspected 1o oversee the
progress in use of Hindi in their official work.
Inspected offices were requested to eradi-
cate the lapses found duwing the inspection,
To accelerate training in Hindi typing and
Hindi stenography—media units were ad-
vised to nominate employees under the
correspondence course,

Internal Work 5tudy Unit

3.4. (i) An extensive exercise to review the
forms in use in Main Secretariat and
media units; simplification of proce-
dures; delegation of authority; enfor-
cement of accountability, and
redressal of public grievances, both
for media units and the Main
Secretariat is being undertaken by a
Task Force.

in respect of O & M provisions as set
out in the Manual of Office Proce-
dure, an Action Plan has been for-
mulated for implementation by the
sections in the Main Secretariat as
well as by the media units during
1992-93,

(ii)

Towards development of O & M cul-
ture in the Ministry, the practice of
holding quarterly meetings under the
Chairmanship of designated O & M
Officer, which commenced last year,
has continued this year as well.

iii)

The annual inspection of as many as
16 sections in the Main Secretariat
from O & M angle have been carried
out upto December, 1992,

(iv)

A programme for launching Special
Drives has also been drawn up for
recording, reviewing and weeding
out of files in the Main Secretariat as
well as in the media units for 10 work-
ing days in every quarter, In the Main
Secretariat and its media units,
31,954 files were recorded, 31,532
files were reviewed and 19,733 files
were weeded out during the three
Special  Drives  launched upto
December, 1992,
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(vi) During the year, 8 work measure-
ment studies have been conducted
uptc December, 1992, There was a
direct/preventive saving of
Rs 1,79.3464 as < result of these
studies.

Departmentalised Accounting

3.5. The Oifice of the Chief Conftroller of
Accounts, Ministry of Information & Broad-
casting came into existence w.e.f. Ocfober
1, 1976 as a result of promulgation of the
Scheme of Departmentalisation of Govern-
ment Accounts (Civil). The Scheme, inter-
alia, provides that the Secretary of the
Ministry is the Chief Accounting Authority.
and Additional Secretary (Financial Advisor)
looks after the functions relating fo Financial
advice and Accounts. Chief Controller of
Accounts is the Administrative and Ac-
counting Head of the Accounting Organisa-
tion of the Ministry and discharges the vital
responsibility towards;

a) Consolidation of accounts of the
Ministry in the manner prescribed by
the Controller General of Accounts;

b} Preparation of annual Appropriation
Accounts of the Demands for Grants
conirolled by the Ministry of Informa-
tion and Broadcasting, submissicn of
the statement of Central Transac-
tions and material for the Finance
Account of Union Government (Civil)

toc the Controller General of Ac-
counts;
¢) Payment of loans and grants fo

Autonomous Bodies, News Agencies
and Corporation etc;
d) Rendition of technical advice to Pay
and Accounts Offices and media of-
fices and maintaining licison  with
CGA’'s Office and exercise of overall
contfral in the accounting matters,
and
e) Monitoring of financial fransactions
of over 567 Drawing and Disbursing
Officers spread all over the counftry.

2. The above functions are performed by
the Chief Controller of Accounts through
four Deputy Controllers of Accounts and 18
PAOs located at Delhi (7), Calcutta (3),
Bombay (3), Madras {3). Lucknow (1) and
Guwahaoti (1).

3. A special feature of this organisation in-
voilves the payments relating to the personal
claims and salaries of approximately 6000
gazetted officers of the Ministry and iis at-
tached/subordinate offices, which are
made through a computerised systemn with
the help of National informatics Centre. This
work is being handled by DCA (IRLA)
housed in AGCR building, Indraprastha Es-
tate, New Deihi.

4, During the year (upto October, 1992}
1.97.583 bills (including 51.551 claims of
gazetted officers processed by PAO, IRLA)
were processed by ali the PAOs. in addition,
836 pension cases and 620 GPF final pay-
ment cases in respect of the refired govem-
ment servants were finalised upto October,
1992, The PAQs issued 35,533 Annual Provi-
dent Fung staterments to the subscribers.

5. An Internal Audit Organisation also func-
tions under the Chief Controller of Accounts.
This organisation is responsible for checking
the initial accounts maintained in the ex-
ecutive offices, with a view to ensuring that
rules, regulation, systems and procedures
regarding accounting and financial matters
are followed scrupulously in all offices.

Vigilance
3.6.1. Organisational Set-up

The Vigilance sef-up of the Ministry s
functioning undet the overail supetvision of
the Secretary. In this work, he is assisted by a
Joint Secretary, Chief Vigilance Officer, an
Under Secretary and other subordinate staff,

While vigilance units in attached and subor-
dinate offices of the Ministry are headed by
Vigilance Officers, those in the public sector
undertakings and registered societies are su-
pervised by their respective  officers,
Vigilance activities of the attached and
subordinate offices, public sector undertak-
ings and registered societies are Co-Or
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dingted by the Chief Vigilance Officers of
the Ministry,

2. Grievance Redressal Machinery

A specific Grievance Redressal Machinery
has been functioning. The Joint Secretary (P
& F) of the Ministry has been nominated as
the Director of Grievances. In the media
units alsc Stoff Grevance Officers have
been appointed. They are freely accessible
to the staff as well as the members of the
public during specified hours. The progress
of disposal of such cases is monitored
reguiarly.

3. Preventive Vigilance

Efforts were continued to simplify the proce-
dures so as to minimise scope for conuption.
A close watch was also maointained over
persons of doubtful integrity. Staff posted at
sensifive points were rotated periodically. In-
spections were carried out by senior officers
to ensure proper observance of rules and

procedures. Sixty-four reguiar and seven-
leen surprise checks were carried out during
the year. Seventeen persons were identified
for being kept under surveillance.

4. Punitive Vigilance

During the petiod from April to December,
1992, 242 compilaints were received in the
Ministry from different sources, These were
examined and preliminary inguiries were or-
dered in 115 cases, including 15 cases
entrusted to CBIl Preiminary inquiry reports
in respect of 40 cases were received during
the year. Regular departmental action for
major penalty was initiated in 10 cases and
that for minot penalty in 4 cases. Major
penalties were imposed in ¢ cases and
minor penalties in 3 cases, 13 officers were
placed under suspension and administrative
warmings were issued to 6 officers,

The total number of officers under suspen-
sicn is twenty-one. Out of this 10 belong to
the Main Sectt. and 11 to the meadia units.



Chapter IV

All India Radio

4.1.1. Al India Radio observed SAARC Year
of Environment and broadcast a large num-
ber of programmes aimed at creating
awareness of the magnitude of the problem
and the efforts taken for meeting the chal
lenge. All India Radic contributed sig-
nificantly fo the observance of the South
Asian Festival of SAARC countries and

broadcast special programmes and Radio
reports,

4.1.2. All India Radio continued to broad-
cast programmes to inculcate feelings of
national integration, mutual respect, univer-
sal brotherhood ond tolerance. Special em-
phasis was liid on the broadcaost of
programmes on the life and teachings of
Sufis and other saints who promoted com-
munal harmony and non-violence.

4.1.3. Election to the offices of President
and  Vice-President, New  Economic
medsures announced by the Government,
Revamped Public Distribution System, year-
long Golden Jubilee Celebrations of the
Quit India Movement and the Ardh Kumbh
Mela at Haridwar are some of the highlights
of coverage given by the News Services
Division during the period of report.

4.1.4. Two publications - A Style Book and
The Story of News Services Division - were
prepared, published and issued for the
guidance and use of editors, correspon-
dents and cther editorial staff working in the
MNews Services Division. These publications

fulfiled the long-standing and pressing re-
quirements of the NSDs editorial staff.

4.1.5. All India Radio is now putting out 285
news bulletins daily for a fotal duration of 38
hours and 45 minutes. Out of these, 88 bul-
letins are broadcast in the Horme Services for
a duration of 12 hours 5 minutes while 132
news bulletins go on the air daily from 41
Regional News Units for a total duration of
17 hours 41 minutes. In the Extemnal Services,
65 bullefins for a duration of 8 hours 59
minutes are put out every day.

Net Work

4.2.1. All India Radio network now com-
prises 149 broadceast centres consisting of
141 full-fledged stations, three relay stations,
2 auxiliary centres and 3 exclusive Vividh
Bharati Centres, There are 14 MW Transmii-
ters, 43 SW Transmitters and 62 FM Transmit-
ters. The present radio coverage is 86.1% by
area and 96.2% by population.

4.2.2. Al India Rodio has established radio
networking through INSAT-ID for many of its
relay programmes. Uplinking facility for six
channels is avaiiable from Delhi through
DOT Earth Station at Sikandrabad. Besides,
Bombay, Calcutta and Madras have also
been provided with one channel uplinking
facility on time sharing basis with Delhi for
distribution of regional programmes through
INSAT-ID.  All India Radio Stations are
equipped with 6 channel receiving terming!
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for receiving centrally originated Delhi
programmes.

423. In addition, 4 channel uplinking
facility is also available at Broadcasting
House, All india Radio, Delhi through INSAT-
2A. Seventeen AIR Stations (including Delhi)
are at present equipped with receiving sys-
tem of this service.

4.2.4. 5Six local radio stations were planned
as pilot projects under the 6th Plan, out of
which 5 were commissioned. One remained
as continuing scheme in the 7th Pian. in the
7th Plan, 73 local Radic Stations were
planned to expand the concept of Local
Radio Stations. Hence out of the total 73
Local Radio Stations, 43 have been commis-
sioned, 11 are technically ready and.7 more
are likely to be ready by March, 1993. The
rest are at various stages of completion,
Local Radio Stations are area specific and
they cater to the needs and aspirations of
the local population.

News Services Division

4.3.1. Dr. Shankar Dayal Sharma was sworn-
in as the ninth President of India on 25.7.92.
All India Radio, through its news bulletins
consistently noticed the election process to
the office of President right from the filing of
nominations. The voice-cast of President Dr.
Shankar Dayal Sharma after he was sworn-in
was carried in 2045 hours Hindi and 2100
hours English bulletins, Similarly, the election
of the Vice-President, Shri K.R. Narayanan
was noticed with adequate details.

43.2. The vyeardong golden jubilee
celebrations of the Quit India Movement
with a special joint session of both Houses of
Parliament to pay homage to the martyrs of
the freedom struggle, were highlighted in
the news bulletins. Voice-cast of the Presi-
dent Dr. Shankar Dayal Sharma on the oc-
casion was included in the news bulietins.
Commemmeorative functions held at the
Red Fort in Delhi and other parts of the
country which were addressed by the Prime
Minister and other leaders, were also
covered.

4.3.3. Other important subjects including
developments regarding Ayodhya issue and
the steps taken by the Government to help
expedite early settlement of Ramjanma
Bhoomi-Babri Masjid dispute were covered
in the news bulletins. Suitable programmes
were mounted by the News Services Division
to educate the listeners on various aspects
of Ayvodhya issue. A senior correspondent
was specially stationed at Lucknow for this.
Besides, securities scam and R.B.l. Report on
the scam alongwith the quick follow-up ac-
tion taken by the Government, estab-
lishment of Joint Pariamentary Committee
to probe into the scam including the brief-
ing by its Chairman, Shri R.N. Mirdha were
given adequate coverage. Supreme Court
judgement upholding 27% reservation in
gevernment jobs for other backward classes
and Ardh Kumbh Mela at Haridwar and
massive arrangements made by the
Central/State  Goverinments were gde-
quately covered.

4.3.4. The visit of Indian dignitaries—the
President, Shri k. Venkataraman to China
and the Prime Minister, Shri P.V. Narasimha
Roo to Brazil, Japan, Indonesia, France,
Nepal and Senegal were given proper
coverage. AR Special Correspondents inva-
riably accompanied the President and the
Prime Minister during their visits abroad. The
visits to Inaia of foreign dignitaries like the
Mauritius President, Sir Veeraswamy and the
Sri Lankan President and SAARC Chairman,
Shri Premadasa were suitably covered.

4.3.5. All India Radio, through its news bul-
letins and news based programmes, con-
tinued to highlight the efforts of the
Government to control the menace of ter-
rorism in Punjab, Jammu and Kashmir and
North-eastern  States. The  All-Party  Par-
liamentary Delegation’s visit to Jammu and
Kashmir, developments on the Line of Con-
trol and meeting of the Parliamentarians
and former Legislators of Jammu and Kash-
mir for early resumption of political process
in the valley received ample coverage.

4.3.6. On the intemnational scene, the
coverage included: developments in Pakis-
tan and Afghanistan, the U.S. Presidential
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elections, miraculous escape of PLO Chief,
Yasser Arafat in a plane crash, general elec-
tions in the U.K., desfruction of rag’s biggest
nuclear complex under the U.N. supervision,
the 185-Nation meeting at Rio-De-Janeiro
on environment, Czechoslovakia’s decision
to split into two nations—Czech and Slovak,
Tenth Non-Aligned Summit in Jakarta, Polling
in Thailand to elect a new Parliament, un-
precedentied floods in Pakistan, West-Asia
Peace Talks, polling in Kuwait, earthquake in
Egyptf, assassination of S Lankan Navy
Commander in a bomb explosion in Colom-
bo and the Israeli Cargo Piane crash in
residential area near Amsterdam killing
nearly 200 persons.

4.3.7. The passing away of former Vice-
President of India, Mod. Hidayatullah, former
Union Minister, Z.R. Ansari, veteran freedom
fighter and Gandhian Achyut Patwardhan
and BJP Vice-President and MP, Dr. Baldev
Prakash were covered alongwith their
obituaries. The death of the doyen of Indian
cinema, Satyajit Ray, Sports Administrator,
Raja Bhalendra Singh, Actress Kanan Devi,
fim actor Amjad Khan and renowned Hin-
dustani vocaiist Mallikarjun Mansoor were
noted in the news bulletins alongwith the
condolence messages.

4.3.8. On the sports scene, allimportant na-
tional and international sports events were
adeguately covered. Some of these in-
cluded: Davis Cup, Wimbledon Tennis
Championship for men and women, French
Open Tennis Championship for men and
women, 25th summer Olympics in Bar-
celona, Duleep Trophy, Word Profes-
sional Biliards Championship, Durand Cup
Football, Asian Table Tennis Championship,
historic  India-South  Africa Test cricket
matches, Australia-Sri Lanka Test Series and
test cricket matches between Pakistan and
England.

4.3.9. Round-up of the day-to-day
proceedings and discussions in Parliament
during its sittings were given in programmes
under Today in Parliement {(daily during the
session) and This Week in Parliament ( on
Saturdays during the session) both in English
and Hindi simultaneously.

4.3.10. A weekly human interest news bul-
letin in Hindi is broadcast every Sunday from
Delhi. Thirteen Regional News Units of AIR
also broadcast the human interest builletins
in the language of the region concerned.

4.3.11. The news-based programmes such
as Current Affairs, Charcha Ka Vishay Hdi,
Spotlight, Samavyiki, Tabsara, commentaries
in the “‘Samachar Prabhat’” and the *'"Mom-
ing News'", Newsreels and Samachar Dar-
shan dealt with topics like Ayodhya dispute,
communal harmony, situation in Punjab,
Jammu and Kashmir and Assam, new
Economic measures announced by the
Government, Revamped Public Distribution
System, hike in prices of petroleum products
and ferflilisers, constitutional rights of SCs/STs,
Security Scam, Diamond Jubilee of the In-
dian Air Force, elections in the United States,
measures to tackie malnuirition, Jharkhand
issue, population explosion, land reforms
and rural development etc,

4.3.12. The new economic policies and
reforms and the Revamped Public Distribu-
tion System which was inaugurated by the
Prime Minister at Barmer in Rajasthan on 1st
January, 1992, were adequately projected
and their cutcome covered in news bulleting
and news—based programmes on the na-
tional hook-up ‘as well as from 40 Regional
News Units. For orientation, News Editors/As-
sistant News Editors and Corespondents
pasted in Regional News Units (RNUs) and
elsewhere were made to attend three Multi-
Media Workshops at Thiruvananthapuram
Bombay, and Guwahati during 1992, lead-
ing to improvement in the gquantily and
quclity of coverage of the policies and
revamped PDS in the News Bulletins etc.
from Regional News Units, As it was felt that
commentary programmes from the RNUs will
alsc be a good forum for giving indepth
puklicity to the policies and programmes, 6
more RNUs have intfroduced such commen-
tary this year. This brings the total number of
AIR Stafions broadcasting news commen-
taries to 18 as against 12 a year ago.

4.3.13. In-serwvice training of '‘Freshers’ and
other officers goes on in the News Services
Division throcughout the year. Besides spon-
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soring officers for periodic professional train-
ing at the Indian Institute of Mass Com-
munication, New Delhi, the News Services
Division itself runs Crash Courses for fresh of-
ficers and Familiarisation/Crientation cour-
ses for other officers. One such Crash Course
lasting six days was held in August, 1992, a1
the instance of the Thomson Foundation,
London. A British Communication Expert, Mr.
£EA. Owen conducted a workshop on "Ac-
tuality Reporting’ in the NSD from 24th
November to 4th December, 1992 which
was attended by about 20 officers including
seven from Regional News Units,

4.3.14. At present, All India Radio has 101
regular correspondents in India and seven
abroad. Besides, there are 246 part-time
correspondents working for NSD and its
Regional News Units, The monthly fee of
part-time correspondents was raised from
Rs. 250/- to Rs. 500/- from February, 1992.
One morning national bulletin in Konkani
earlier put out by Bombay has been shifted
to Panaiji from April 4, 1992, AR subscribes to
the news agencies PTI, UNI and their respec-
tive Hindi services 'Bhasha and Varta'.

Home Services

4.4.1. The National Channel was commis-
sioned on 18th May, 1988. At present it
covers 64 percent of the population. With
the addition of one megawatt triansmitter
located at Mcgra near Calcutta, the listen-
ing has considerably increased in Edstern
and North-Eastern region. Besides, the Na-
tional Channel is also transmitted on one
megawatt transmitter located at Nagpur
and a 10 KW transmitter located at Deilhi.
The idea behind locating these transmitters
in different directions is to reach the maxi-
mum of our population as well as far flung
areas. The programmes include high quaiity
Hindustani, Carnatic and Western Music, in-
vestigative reports, magazine programmes,
plays, a daily sports round up, financial
review and a daily Urdu Programme entitled
Manzar, besides @ miscellany programme
entfitled  Vividha—comprising of contents
periaining to men and matters, persons and
places and music.

4.42. AR has contributed largely to bring
about awareness and appreciation of In-
dian Music-classical, light, folk and tribal and
Western Music. Nearly 40 percent of the
total broadcast time is devoted te music
programmes. National Programme of Music
is broadcast on all Saturdays, Akashvani
Sangeet Sarmmelan concerts feature top ar-
tists as well as promising artists. Budding ar-
tists are featured in the zonal hook up
concerts on every Sunddy.

4.4.3. This year's Akashvani Sangeet Sam-
melan-38th in the series, had 141 Hindustani
and 10 Carnatic sessions arranged in dif-
ferent parts of the country with 157 top rank-
ing and well known artists participating. A
special feature of this year's Sammelan was
holding of some of these concerts in smaller
cities and towns like Kurukshetra, Sambalpur,
Darbhanga,  Kanchipuram,  Thanjavoor,
Salemn, Warangal etc. Three Carnatic music
concerts were held in the North and three
Hindustani music sessions were held in the
South for promoting national integration.

4.4.4. AR has been conducting music
competitions every year to discover fresh
talents in the younger age group. This year
43 artists were selected and awarded prizes.

4.45. Two units of the National Orchestra
known as "AIR Vadyavrinda' have been
functioning in Delhi and Madras. Experimen-
tation done in orchestrization based on
traditional  ragas, folk melodies and
thematic compositions have been hailed as
unique. Two major music festivais covered
by AIR in the national hook up are the
Thyagaraja and Tansen Festivals.

4.4.6. The AIR archives is enriched by
regular contributions from stations in classi-
cal, folk and tribal music. These programmes
are also circulated amongst stations.

4.4.7. Regional folk and light music
programmes are broadcast in the national
hook up to familiarise music of distant re-
gions for the listeners throughout the length
and breadth of the country.
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4.4.8. On the eve of the Republic Day, AIR
broadcasts the Sarva Bhasha Kavi Sam-
melan (National Symposium of Poets) with its
Hindi translation over national network and
regional versions from the respective
Regional/Zonal Stations which is relayed by
other Stations in the region. This year, the
Sarva Bhasha Kavi Sammelan with 16
reputed poets, each one from a different In-
dian Language was organised at Delhi,

Sports Broadcast

4.4.9. Among the programme categories
of All India Radio, sports broadcasts occupy
a prominent place by virtue of the fact that
these broadcasts mustered high degree of
listenership. AlR's sports broadcasts are help-
ful in percolating information on various
sporting events and arousing sports con-
sciousness amongst fistening clientele, par-
ticularly among the receptive youth section
of the society.

4.4.10. To ensure continuous inforrnation-
flow on various sports and sporting events,
AR has undertaken meticulous pianning to
broadcast a regular  fixture of sports
programmes with fixed time slots comprising
daily sports bulletins in Hindi and English for a
duration of five minutes each; a weekly
sports newsreel in English for 15 minutes’
duration and monthly sports magazine
programme both in Hindi and in English for o
duration of 30 minutes each 1o facilitate the
popularisation of sports and games in the
country.

4.411. During Apri-December, 1992, AiR
has rmade concerted efforts to provide ef-
fective coverage for Barcelona Olympics,
Asian Cup Football, Wimbledon, Davis Cup,
and International Volleyball Tourmament, on
the National net-work. Al major sports
events, National championships and tourna-
ments of vatious disciplines were covered
through live commentaries, resumes, voice-
casts and interviews.

4.4.12. In addition to the coverage of inter-
national and naiional spoiting events like
Olympics, Asian Games, SAF Games, World
Cup Hockey, Word Cup Cricket, AR also

encouraged traditional games like Kho Kho,
Kabaddi etc., through broadcast of running
commentaries etc. in order 1o popularise
them among the youth of the country and
to encourage sports talents in the domain of
traditional sports and games,

4.413. Radio Plays have been one of the
most popuidr programmas of AIR. Recent
surveys show that next to music and news,
plays are most widely listened programmes
of All India Radio. About 80 stations of AIR
broadcast plays in all the major languages
of India.

4.4.14. National Programme of Plays is
broadcast every 4th Thursday of the month
and is relayed by all Hindi Stations. The non-
Hindi Stations broadcast the regional Ver-
sions of the master script simultaneously.
Every month, Central Drama Unit in the
Directorate produces one more special play
of 30 minutes as a model. It is broadcast by
30 stations in a chain. The scripts are
selected from special quarterly productions
done at various stations, Akashwani Award-
winning plays and adaptations of outstand-
ing novels, short stories and theatre plays.
An effort is made to provide a rich variety of
themes from various languages to the lis-
teners and also acgquaint them with classics
of various regions. The plays also project the
curient socio-economic issues and various
developmental measures taken by the
Government.

4415  An all India competition for Radio
playwrights is organised every year to pro-
vide incentives to talented authors to write
specially for Radio. This competition is held
in 19 prominent languages and in each ian-
guage there are three awards for best
scripts in the general category and one ad-
ditional for the best humorous script. All the
prize-winning scripts are translated in Hindi
and other languages for reaching wider
audiences.

4.4.16. Humour is most effective in com-
municating  constructive  messages  to
generai listeners. To create better aware-
ness and provide healthy entertainment,
stations are advised to include good heal-

26



thy humour in Radio Plays. Every year, a Na-
tional Programme of Humour “"HASYA
TARANG " is organised before the invited
audience. In the last few years, the
programme has become very popular and
has been staged before wider audiences.
The next show is being organised in February
1993 when humours piaylets from various
neighbouring stations will be staged—for the
invited audience and broadcast.

4.4.17. A two-day seminar on Radio Plays
was organised on 2nd and 3rd May, 1992 at
All India Radic, Bangalore, for Programme
Officers locking after drama in the Southem
Region. Eminent dramatists and veteran
professional broadcasters read their pagers
on various aspects of radio play production
and the present challenges to Radio in the
era of multi-channel TV, Video, and Cable.
All the participants had very fruitfui interac-
tion with the experts and professional
media-men. These seminars are being or-
ganised in various regions to improve the
quadlity of radio drama and keep up pace
with the fast developing electronic media.

Family Welfare

4,4.18. AIR Stations broadcast family wel-
fare programmes from almost all centres. In
22 AIR Stations ful-fledged FW cel s
provided with one Executive Officer. one
Transmission Executive (Scripts) and one
Field Reporter. In 14 AIR Stations, one Field
Reporter is provided. AlR Stations broadcast
more than 8,500 programmes on family wel-
fare every month. These programmes are
broadcast both in general as well as special
audience programmes. The main emphasis
is lgid on small and happy family norms. AIR
provides publicity support to Health and
Family Welfare Department in its campaign
for small and Healthy Family. Besides, na-
tionally important programmes on  AIDS,
nrogrammes on T8, Sexualiy trensmitted dis-
egses, water borne diseases, Malaria
eradication programme etc. are broadcast
Jnder the title of family welfare programme.
Each AIR Station broadcast once a week
‘Health Forum’ programmes of a duration of
15 minutes and doctors are invited to these
programmes for providing information to the

listeners on common ailments and nutrition.
Programmes on importance of *Giil Child’
continue to be broadcast under family wel-
fare series. Mother and Child Health
programmes have been token up in col
laboration  with  UNICEF. Family Welfare
Programmes are broadcast in all the lan-
guages/dialects of our country. Each year
Akashvani Annual Award is given to the best
programme on Family Welfare. AIR Stations
are impressed upon to broadcast program-
mes on Family Welfare in almost all the for-
mats and once a quarter one drama is
broadcast by each AIR Station besides
other programmes. Family Welfare units of
AIR stations have family welfare Advisory
Committees which give guidance to the
units on programme matters from time to
time. Health Education Bureau of Ministry of
Health and Family Welfare is in fouch with
AIR and provides background material and
expert advice from fime to time.

Yuvavani Service

4.4.19. Yuvavani Programmes for the youth
are broadcast from Delhi, Jommu, Srinagar,
Calcutta and Hyderabad Stations. This
programme provides a forum for the youth
in the age group of 15-30 years in which
they can express themselves freely on sub-
jects intimately connected with their
problems and also the country. A conscious
effort was made to acguaint the youths with
the life, culture and tradition of different
parts of the country. The Yuvavani Services
have helped in bringing out to the fore the
best talent in the fields of literature, drama
and music. The Service has also contributed
talents to the other categories of program-
mes in AR, In addition fo these Yuvavani ser-
vices, most of the stations are broadcasting
other youth programmes through main
channel,

4.4.20. Programmes for the Senior Citizens
(aged people) are being broadcast from 17
Capital Stations for a duration of 30 minutes
every week. The programme features inter-
esting subjects like geriateric care, pension
problems, tax liabilities, legal advice, read-
ing from classics, current affairs, old age
homes/resorts, old hit songs, items of
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humour, tit-bits and anecdotes of bygone
days.

4.421. Prograrmmes for Industrial Workers
dre being broadcast from many stations of
AlR in regional languages for a duration
ranging from 20 to 30 minutes, two to four
days in a week-or even daily programmes
according fo the reguitement of that sta-
tion. The subjects coverad under this are
small industries, welfare measures in Public
Sector Undertakings; labour laws, trade
unions, minimum wages, prevention of pol-
lution and disposal of industrial wastes and
problems and prospects of industrial units in
the country. Entertainment programmes for
workers/labourers, docurmentaries on  dif-
ferent industries, industrial news, progrom-
mes on new non-traditional industries are
some of the major subjects covered by AIR
Stations,

4.4.22, New Economic policy of ithe
Government is being extensively highlighted
by different stations of AIR, in general and
special audience programmes.

Farm and Home

4.4.23. Farm and Home Programmes are
broadcast from 92 AIR Stations besides all
local radio stations. A Farm and Home Unit

consists of onea Farm Radio COfficer who is ex-

pert in Agricultural Information Communica-
tion, one Transmission Executive (Scripts)
and ong/two Farm Radio Reporters now
redesignated as  Transmission Executive
{Farm and Home). The duration of Farm ond
Home Programme is 40-60 minutes per day
and are Bioadcast on all days of the week.
The Farm aond Home Programmes are
broadcast in 2-3 chunks i.e. morning, mid-
day and evening transmissions.

4.4.24. Morning Service Programmes are
known as Farmers’ Bulletin, The programmes
include wseful agricultural  information,
weather report and market rates. Evening
and mid-day proegrammes also cater to all
the rural development organisations includ-
ing banks and rural industries. Farm and

Home Pragrammes also include items for
iural wormen and rural children.,

4.4.25. Forty percent of Farm and Home
programmaes are ganerally field oriented
and are recorded in villages. Once a week
at every AIR station, letters received from
farmers are replied gither by an expert or by
radio staff after consultation with experts. In
fifteen AIR stations, Faim School programme
is being broadcast during the year.

Educational Programmes

Children’s Enrichment Experiment Radio
{Cheer):
451 CHEER—Children’s Enrichment Experi-

ment {through} Radio, a new project under
the joint auspices of the Department of
Women and Child Development, NCERT
and AR was iaunched on 2nd October 92.
Aimed at preschool children in the age
group of 3-6 years, CHEER is a venture of a
specidlised nature,

4.5.2. The children of socially deprived clas-
ses attending Anganwadis in the states of
Andhra Pradesh, Orissa, U.P. and Haryana
are target listeners for these series of pro-
grammes which are aired daily except on
Sundays for one year from the radio stations
at Visakhapatnam, Cuttack, Lucknow, and
Rohtak. The series titled CHILAKAPALUKULLU,
KALIKA, PHULBAGIA and KILKAAR| respec-
tively are independent productions of these
stations which have g uniformity in terms of
the themes only. The programmes recch
young children through two-in-one radio
receivers and recorders provided by the
Department of Women and Chiid Develop-
ment, Lakhs of young chiidren are expected
to benefit from this broadcast experiment.

453, AIR has also started, on an ex-
perimental basis, broadcaost support to the
students of the Indira Gandhi National Open
University. These programmes for the time
being are being broadcast from Bombay
and Hyderabad stations from 1st January,
1962, A survey is currently on to test the ef-
ficacy of these broadcasts.
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Commercial Service

4.6.1. The popular Vividh Bharati Service
provides entertainment to listeners for 13
hours 15 minutes daily cn week days and 13
hours 45 minutes on Sundays and holidays
from 32 centres, including two short-wave
transmitters at Bombay and Madras. Though
light music-both film and non-film is still the
main attraction of Vividh Bharati, humorous
skits, short piays, features and talks are also
popular.

4.6.2. Commercials were introduced from
November, 1967 on Vividh Bharati Channel.
Advertising revenue from this channel con-
finued to increase over the yearss. Vividh
Bharati alone contributed Rs. 34.89 crore in
1991-92. To boost the revenue further, com-
mercials were introduced on the Primary
Channel in limited categories of program-
mes in a phased manner, In 1991-92, com-
mercials on primary channel have been
extended to 6 more stations. In all 60 Sta-
tions of All India Radio, besides the 30 Vividh
Bharati  Centres, carry  commercials.
Revenue from commercials on Vividh
Bharati as well as Primary Channels in 1991-
92 was Rs. 52.73 crore which is Rs. 13.41
crore more than the revenue earned during
the previous financial year (Appendix-IV).

Externai Services Division (ESD)

4.7.1. The External Services Division of All
India Radio is an important link with different
regions of the world, particularly, with those
countries where the interest of India are inter
twined because of the Indian population
staying in those countries. it also projects our
view point on matters of national and inter-
national importance through its program-
mes, broadcast in 24 languages, spanning a
period of 71 hours per day. Of these 16 lan-
guages are foreign and 8 are Indian. The Ex-
ternal  Services Division provides almost
round the clock service.

4.7.2. Extermnal broadcasts project the In-
dian point of view on World Affairs
alongwith information on the myriad facets
of Indian life, thought, culture, tradition and
heritage. ESD thus plays the role of a culturci

ambassador of india to the world at large in
projecting and promoting the Indian image
abroad.

4.7.3. The broadcasts follow a composite
pattern and generally comprise news bul-
letins, commentaries on current events and
reviews of the Indian Press. Besides
newsreels, magazine programmes on sports
and literature, talks and discussions on socio-
economic, political, historical and cultural
subjects, features on developmental ac-
tivities, important events and institutions,
classical, folk and modern music of India’s
diverse regions form a major part of the
total programme output. ESD continues to
beam U.N. news to different parts of the
globe on every Saturday.

4.7.4. The External Services Division supplies
recordings of music, spoken word and other
programmes to about 100 countries and
foreign broadcasting organisations under
the Cultural Exchange Programmes.

4.7.5. The Division brings cut independently
a monthly programme journal  “'India
Calling’’ in English, providing advance infor-
mation of the programmes broadcast in the
External Services. The Journal, supplied free
of cost to overseas listeners also carries
selected talks, letters from listeners and
other information. In addition quarterly
folders in ten foreign languages—Pushtu,
Swahili, Tibetan, Arabic, Burmese, Chinese,
Persian, Nepali, French and Indonesian are
also published.

Akashvani Annual Awards

4.8. AllIndia Radio has a scheme to award
outstanding broadcasts during a calendar
year in different formats and on different
subjects. These are plays, documentaries,
features, musical productions, innovative
programmes, programmes on family wel-
fare and for Yuvavani Channel. Special
Lassa Kaul Award on National integration
and ‘Correspondent of the Year' for excel-
lence in news reporting are also awarded.
There are special awards for topical
documentaries. Choral singing competitions
for children are held at various regional
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centres and then an award at national level
i5s given to the best choral singing group.
There is an award for the Best C.B.S. Centre
of All India Radio, and awards for technical
excellence are also given to encourage re-
search and development efforts besides the
best installed and best maintained stations.

AIR Sound Archives

4.9. The AIR Sound Archives has added
three hundred hours of recordings of dif-
ferent disciplines in the year 1992 such as
classical, folk music, features, plays and light
music including award winning program-
mes, reminiscences of freedom fighters, in-
terviews with literary personalities under
Radio Autobicgraphy Scheme and
Memorial Lectures etc. The preservation of
total recordings has gone upto seventeen
thousand five hundred and ninty hours, out
of which ninty five percent has been docu-
mented and being computerised. The L.P.
Records/Cassettes which have already
been released from the Archival Material
are of eminent artists like Ustad Faiyaz Khan,
D K. Pattammail, T. Chowdiah, Ustad Nissar
Hussain Khan, Pandit Ram Chatur Mailik,
Ustad Ziameiuddin Khan Dagar, Pandit
Panna Lal Ghosh, Ustad Hdafiz Al Khan,
Alathur brothers and G N, Balasubramaniam
etc.

Transcription Unit

4.10. Transcription Unit procured o©ne
hundred and ninty transcripts of the
speeches delivered by the President and
Prime Minister and supplied scripts for imme-
diate use at various government offices and
media units.

Programme Exchange Unit

4.11. Seventy-five hours programme
recordings were recently supplied to Lon-
don for Nehru Museum and other Foreign
Broadcasting Organisations under Cultural
Exchange. Newly produced series of 26
Sanskrit lessons in Sanskrit medium were sup-
plied to AIR stations.

Staff Training

4.12.1. Staff Training Institute (Progromme),
All India Radio, located at Delhi has six
regional institutes at Hyderabad, Shillong,
Ahmedabad, Lucknow, Cuttack and
Thiruvananthapuram. The Institute is a pre-
mier agency imparling in-service training in
programme planning, production, presenta-
tion, management and administration. At
present out of six regional institutes only
three institutes—Hyderabad, Thiruvanan-
thapuram and Shillong are functioning.

4.12.2. Staff Training Institute (Programme),
All India Radic, Delhi has conducted 28
training courses from April to December,
1992 and 10 courses have been planned for
the remaining pericd, ie., January to
March, 1993,

Audience Research Unit

4.13. The Audience Research Unit caters to
the research and feedback requirements of
the entire network of Akashvani including
the Commercial Broadcasting Service and
the External Services Division. It provides
data on audience size and composition,
reaction of listeners on the qualitative
aspects of the programmes and assessment
of their impact on the target audience. This
forms the basis for remedial action in
programme planning and scheduling, in the
qualitative improvement of the programme
fare and for policy formulation. The Unit also
maintains reference data for the use of
various wings of the Directorate and in-
dividual stations. The Audience Research
network comprises 43 Audience Research
Units at different A.LR. stations and six
Mobile Units functioning at the Zonal Sta-
tions viz.,, Delhi, Bombay, Caicutta, Shillong,
Allchabad and Madras. Besides, there is a
separate unit for the Commercial Broad-
casting Service located at Bombay. During
the year (1992-23). Audience Research Units
have compieted major surveys on New
Economic Policy at 29 places in two rounds.
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Research Department

4.14.1. Research Department of Al India
Radio ond Doordarshan undertake studies
in propagaticn of medium/high frequency
(HF)/Very High Frequency (VHF)/Ultra High
Frequency (UHF)/Microwave Frequency
Bands for scientific planning of broadcasting
services. It provides technical expertise 1o
AIR and Doordarshan for bringing modet-
nisation and qualitative improvement in the
broadcasting and also in the indigenous
development of the state-of-art equip-
ment/system.

4.14.2. A Centre for Digital Techniques in
Broadcasting (CDTB) was established during
the Vil Plan with UNDP assistance and has
five specialised groups and 17 specialists
trained in different fields of digital broad-
casting to carny out developmental ac-
tivities. The Centre has developed the
following systems which are going fo be in-
troduced in the broadcasting network.

Encoder/decoder for Radic text/SCA
tfransmission.

(@)

The remote control and telemetry sys-
tem for LPTV and FM transmitters.

(b)

(c)

PC based weather graphic system,
(d) Denoising system for old gramophone
records and tapes. Based on this a Na-
tional Audio Archival Centre with the
UNDP aid has been established in Plan-
ning and Development Unit of All Indic
Radio.

4.14.3. During the VII Plan, in addition to
Government of India funds, the Centre is
likely to get the UNDP aid of approximately
US S 1.5 million to carry out various develop-
mental works in order to achieve self sustain-
ability.

4.14.4. Further, the Networking Group
developed a Computerised News Transmis-
sion system for AIR News transmission. The
Satellite Group and Propagation Group suc-

cessfully conducted trial synchronised trans-
mission of non cosited HF transmitters. The
Propagation Group also developed a
software for VHF/UHF, FM and TV Planning
which was funded by ABU.

4.14.5. The Acoustic Group designed and
commissioned a Stereophonic Recording
Studio dnd a Reference Listening Room (as
per CCIR report) for subjective listening and
diagnostic analysis of audio programmes.
The Prototype Section had produced
sample units of various R&D models and alse
fabticated a TV coverage map of Indig
using micro-processor based electronic cir-
cuits.

Miscellaneous

4.15.1. Several areas in the coastal regions
were affected by cyclonic storms and AIR
Stations in the affected areas extended
their transmission to broadcast weather
warnings round the clock.

4.15.2. With a view to keep better pace
with the changing scientific and technologi-
cal scenario, AIR maintained its interaction
with various international institutions like
AIBD, ITU, ABU, EBU through workshcps, semi-
nars and conferences etc. The most impor-
tant activity of the year was the World
Administrative Radio Conference, held in
Spain which ailocated frequency bands for
Broadcasting Satellite Service and made
additional allocations for high frequency
broadcasting.

4.15.3. This year's Patel Memorial Lecture
was delivered by famous jurist Shri Nani
Palkhiwala. The subject selected by him was
'Enduring Relevance of Sardar Fatel’. It was
delivered before an invited audience at
Bombay on 30.10.92 and was broadcast on
1.11.92 in the National Hook-up. Dr.
Rajendra Prasad Memorial Lecture, 1992
was delivered by Shri Atal Bihari Vajpayee,
MP before an invited audience in Novem-
ber 1992 at Bhopal on '‘Secularvad—
Bharatiya Parikalpana.’”” The lecture was
broadcast from AIR Delhi.
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4.15.4. Al India Radio introduced the
broadcast of the Question Houwr proceed-
ings in Lok Sabha/Rajya Sabha from the
Monsoon Session of Parliament.

4.15.5. As in previous years, AIR broadcast
LIVE commentary on the Birthday Celebra-
tions of Guru Nanak from the Holy Sikh Shrine
at Nankana Sahib, Pakistan.

4.15.6. Government has been launching
Special Recruitment Diive for filing up
vacant posts of Scheduled Cas-
tes/Scheduled Tribes in various services since
1990 for direct recruitment. The third Special
Recruitment Drive was launched this year.
So far 97 Scheduled Castes and 56
Scheduled Tribes posts have been filled up
under the drive.
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Chapter V

Doordarshan

Network

5.1.1.
of 24 Programme Production Centres and

Doordarshan with its present network

542 Transmitters of varying power reaching
about 82.4 per of
population, has become one of the premier

cent the country’s

TV organisations of the world. The break-up
of TV fransmitters is given below:

66
372

1. High Power Transmitters

2. Low Power Transmitters

3. Very Low Power Transmitters 80

4. Transposers 23

Second Channel TV Service is at present
available at the four metropolitan cities of
Delhi, Bombay, Calcutta and Madras.

5.1.2. During 1992-93 (fill January 1993)
Doordarshan  commissioned 3 Studio
Centres at Bhopal, Bhubaneswar and Agar-
tala, a Programme Generation Facility (PGF)
Centre at Pondicherry and 17 transmitters of
varying power as under:

a. High Power Transmitters:

b. Low Power Transmitters:

c. Very Low Power Transmitters:

d. Transposer:

Tirupati, Jagdalpur, Jabalpur (interim set-up)
and Bareilly.

Puri, Vallabhnagar, Mayuram, Yellanddu,
Karanpur, Raisinghnagar, Contai,  Kotputli,
Nagapattanam and Rampur (re-activated)

Kithotran, Dras, Sankoo and Timsogam.

Aurangabad.

Installation of Programme Generation
Facility (PGF) centres at Port Blair and Bareil-
ly has been completed. In addition, the
High Power TV Transmitter at Dharwad and
Llow Power TV Transmitters at Sujangarmh
(Rajasthan), Bheemabharam (Andhra
Pradesh), Jhargram (West Bengal), Purulia
(West Bengal) and Khambat (Gujarat) and
Very Low Power TV Transmitter at Jhalda
(West Bengal) are ready for commissioning
During the remaining period of 1992-93, five
High Power TV Transmitters at Barmer (inter-

im set-up), Bhuj (interim set-up), Bundi, Shim-
la, Calicut (interim set-up) and 22 Low
Power/Very Low Power Transmitters are
slated to be completed. Installation of
Studio Centre at Aizwal is also expected to
be completed.

5.1.3. Doordarshan's targets for 1993-94 in-
clude commissioning of seven High Power
Transmitters one each ot Gangtok (1 KW),
Lunglei (1 KW), Mokokchung (1 KW), 38 Low
Power Transmitters; 20 Very Low Power Trans-
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mitters and 2 Transposers. Besides, Studio
Centre projects at ltanagar, second chaon-
nel studics at Madras and Calcuttq;
Programme Generation Facllity centres at
Siliguri and Jammu; and Safellite uplink at
Jaipur and Bhopal are targeted to be set
up. Satellite uplinks at Jaipur and Bhopal
would be used for introducing satellite
based regional TV services in Rajasthan and
Madhya Pradesh respectively.

Satellite Service

5.2.1. Doordarshan is one of the few TV or-
ganisations which use domestic satellites for
telecast of national and regional services.
The entire network is linked through INSAT.
Satellite-based regional services are in
operation in the States of Andhra Pradesh,
Maharashtra, West Bengal, Orissa, Kar-
nataka, Tomil Nadu and Gujarat. TV trans-
mitters in these States are linked to the
Doordarshan Kendra at the respective State
capitals, via satellte for the puipose of
relaying the programmes originating from
the Kendra during the regional service time
slot. In addition to the above, the High
Power and Low Power Transmitters in Assam
are linked for a limited duration of 15 mts. to
Doordarshan Kendra, Guwahati for relay of
Assamese news bulletins. Microwave linked
regional TV service is presently available in
the States of Punjab, Kerala and Uttar
Pradesh.

5.2.2. Satellite derived regional TV service
has been started in Gujarat. Satellite uplink
facility has been commissioned at Calcutta,
The power of the TV transmitter at Anantpur
has been augmented from 1 KW to 10 KW.
Microwave links have been established be-
tween Doordarshan Kendra, Lucknow and
the High Power TV Transmitters at Kanpur, Al-
lahabad and Varanasi for dissemination of
regional TV service within the coverage
area of these transmitters. Pending commis-
sioning of Studic Centres, programme
playback facilties have been commis-
sioned at HPT centres at Dibrugarh and Sil-
char in Assam for relay of half-an-hour
programmes of Iocal relevance.

National Programme

5§.3.1. Til the end of December 1992 Door-
darshan was telecasting nationat
programme from 8.40 p.m. to 11.30 p.m. The
transmission was extended beyond 11.30
p.m. to accommodate telecast of award
winning/old classical films on Wednesdays
and the late night/art films on Fridays. The
transmission was also extended occasionally
to telecast programmes on topical interest.
Besides serials telecast at prime time, other
programmes telecast in the national net-
work include current affairs programmes in
Hindi and English like Focus, Parakh, Cultural
Magazine, natfional programme of music
and regional music concerts of light and folk
music, dance/ballet, English  serials,
documentaries, programmes on new
economic policy, national integration and
communal harmony, family welfare, en-
vironment, developmental programmes,
quiz, telefims, kavi sammelans and
mushairas and TV shows etc.

5.3.2 Doordarshan introduced a revised
telecast pattern of programmes in the na-
tional network and national programmes
with effect from January 1, 1993. The nation-
al programme now starts at 8-30 p.m. and
continues till 11.30 p.m. It now includes one
hour enterfainment slot at peak viewing
time from 8.45 p.m. to 9.45 p.m. The enter-
tainment hour consists of serials, fiim-based
programmes,  English  serials, Science
magazine programmes, quiz programmes
etc. The duration of afternoen network.
transmission has also been increased.

Morning Transmission

5.4. The morning transmission introduced
on February 23, 1987 initially for o duration of
45 mts. is now for 110 mts. duration on all the
week days except on Sundays when its
duration is only of 75 mts. The transmission
generally includes skits, serials in the lighter
vein, interviews with personalities, short
documentaries, health-hints, light music and
programmes based on song and dance se-
guences besides economic magazine
programme on current economic issues. It
also has two news bulletins in Hindi and
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English of 15 minutes duration at 7 a.m. and
8.15 a.m. respectively.

Afternoon Transmission

5.5. Afternoon transmission initially started
on Sundays was later extended to Satur-
days. Since January 26, 1989, afternocon
transmission is available on all days of the
week. The Sunday service begins at 1.15
B.M. with a news bulletin for the deaf and
dumb followed by a regional language fea-
ture filn. On Saturdays the transmission was
from 2.00 p.m. to 430 p.m. and on other
days from 2.00 p.m. to 3.10 p.m. The main
purpose cf the transmission is to cater to the
needs of children, women and senior
citizens who are generally available ot
home during this time. The programmes are
presented in a conversaticnal styie and in @
composite form. With effect from January 1,
1993, the afterncon transmission extends
upto 400 p.m. followed by UGC program-
mes on four days in a week., On Tuesdays, a
teature film in Hindi is telecast and on Satur-
days, the sports programme is telecast upto
500 p.m. '

Evening Transmission

5.6, The time upto 8.30 p.m. is eammarked
for wutilisation by the Kendras for thei
programmes in respective regional lan-

guages. Main news bulletins in Hindi and
English are telecast at 830 p.m. and 9.45
p.m. Immediately after the English news bul-
letin when Parliament is in session, Sansad
Somachar is telecast at 10.00 p.m. on week
days. 'Today in Parliament’ in English is
telecast at 10.40 p.m. for a duration of 10
minutes.

News and Current Affairs

5.7. News and current aoffairs form an im-
portant  component of Doordarshan
programmes. Continued efforts are made
to provide adequate factual and authentic
information to the viewers. The duration of
the two daily news bulletins was of 7o
minutes, each in Hindi and English telecast
at 200 p.m. and 3.00 p.m. respectively. Now
it has been increased to 10 minutes from
January 1, 1993, The timings of the main

news bulletins in Hindi and Englisis at 8.45
p.m. and 9.30 p.m., were changed 1o 8.30
p.m. and 92.45 p.m. w.e.f. January 1, 1993.
Sansad Samachar is now telecast at 10.00
p.m. and ‘Today in Parliament’ in English at
10.40 p.m. for a duration of 10 minutes each
when Parliament is in session. An Urdu news
bulletin of & minutes duration was intro-
duced from Doordarshan Kendra, Delhi,
Hyderabad, Lucknow and Patna from May,
1992 and from Calcutta from August 1992,
Doordarshan Kendra, Guwahati also intro-
duced an additional morning news bulletin
in Assamese from November 19, 1992, At
present, only 14 Doordarshan Kendras with
programme production facgilities telecast
news bulletin in their respective regional lan-
guages. Doordarshan  Kendra, Srinagar
telecasts regional news prepared by Door-
darshan Kendra, Jammu. The duration of
regional news bulletin is for 15 minutes each.
News bulletins in regional languages of 10
minutes duration are being telecast on the
metro channel at Bombay, Calcutta and
Madras.

Sponsored Programme

5.8. Under the sponsorship scheme, «
producer is required to bear the production-
cost of programmes. In addition, he/she has
to pay to Doordarshan a fee, as per the ap-
proved rate-card operative from time to
time. in lieu thereof, the producer/sponsor is
entitled to get Free Commercial Time (FCT)
as may be prescrived by Doordarshan to
telecast the ad-messages of the client(s)
subject to these being dpproved in ad-
vance,

Coemmercials

£9.1. Commercials were introduced on
Dcordarshan in 1976, Besides the national
network and the four metro channels, com-
mercials and sponsored programmes are
telecast from 11 kendras.

1. Delhi Channel | and i

2. Calcutta Channelland i

3. Madras Channel | and ||

4. Bombay Channet tand |}
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5. Hyderabad
6. Bangalore

7. Jalandhar

8. Lucknow

9. Srinagar
10. Trivandrum
11. Ahmedabad

5.9.2. Doordarshan telecasts ads for goods
and services. The acceptance of advertise-
ments is govermned by a comprehensive
code for commercial advertising. Ads of
cigarettes, fobacco products, liguor, wine
and other infoxicants, jewellery, pan
masala, are not accepted.

5.9.3. There has been a steady increase in
the earnings of Doordarshan through com-

mercials. Gross revenue for the last two
years are given below:

1991 286.10 crore
1992 354.69 crore

Special Campaigns

5.10.1. Doordarshan since its inception has
been telecasting messages of social
relevance, developmental activities, ideas
of national integration and the like. At
present, Doordarshan is doing regular cam-
paigns on family welfare, 20-point
programme, campaign against drug abuse,
immunisation, health and AIDS, youth par-
ticipation in national reconstruction, status
of women, prohibition, national integration
and communal harmony, consumer protec-
tion, technology missions, untouchability,
small savings, energy conservation, 15-point
programme for welfare of minorities, new

economic measures, public distribution
system etc.
5.10.2. In coopergtion with Ministries, Door-

darshan jointly plans strategies for public ser-
vice compaign in areas including adult
literacy, child labour, income tax, fire
prevention, petroleum conservation, en-
vironment, etc.

5.10.3. Doordarshan mecunted special infor-
mation campaigns in and on Assam,
Jammu & Kashmir and Punjab in order to
project the development activities in these
areas and to foster the feeling of communal
harmony and national intfegration.

Rural Programme

5.11.1. All Doordarshan Kendras reguiarly
put out programmes in their general trans-
mission for the benefit of rural audiences in
their service areas. These programmes
which occasionally included entertainment
of rural taste covered various other aspects
of development like family welfare
schemes, community development, animal
husbandry. functional literacy, etc. The main
thrust, however, was on agricullure.

5.11.2. Each Doordarshan Kendra has a
rural programme advisory committee. The
committee has State Government officials
of concerned departments, experts from
agricultural universities and other disciplines
and progressive farmers as its members. The
committee advises the Kendra in finalising
the quarterly schedule of rural programme
besides other relevant matters.

Adult Education Programme

5.12.1. Programmes on odult education
form an important ingredient of
Doordarshan’s  transmission.  Programmes
are produced for special target audience
like rural youth, women, industrial workers,
etc. These programmes are basically non-
formal in nature and have direct relevance
to adult education. Programmes on
achievements of total literacy in some areas
were also telecast by Doordarshan. An
adult education serial entitled 'Chauraha’
was telecast in the afternoon transmission
on 5 days a week and also on Delhi and
LPTs in the evenings.

Social Awareness Programme

5.13. Apart from programmes for children,
there was a major effort to generate aware-
ness about proper upbringing and the sad
plight of many of our children—the
neglected and destitute, victimised and ex-
ploited, child labour, delingquents and drug
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addicts, the handicapped, dropouts and
the discriminated gitl child. Problems of in-
fant mortality, diseases and malnutrition
were highlighted and instruction on child
care, health and hygiene, nutrition, im-
munisation, child spacing and family plan-
ning and the other needs of infants and
growing children were teiecast at specitied
times.

Educational Programmes

5.14.1. Doordarshan continued telecasts
under the Educational TV (ETV) service for
primary schoo! children in the selected
three-district clusters of the six approved
States, viz, Andhra Pradesh, Orissa,
Maharashtra, Gujarat, Bihar and Uttar
Pradesh. The programmes were prepared
by the Cenftral Institute of Educational Tech-
nolocgy (CIET) and the State Institutes of
Educational Technology (SIET) in the six
INSAT States. The ETV programmes are of
general enrichment in nature i.e. they are
not school curriculum based. The duration
of ETV- programmes in each language is 45
minutes. They consist of separate program-
mes for primary school children of two age
groups i.e. 4-8 years and 9-11 years. ETV
programmes which are not syllabus oriented
primarily cover all the topic and themes of
common inferest with varying information
level. The thrust of these programmes is to
emphasise direct teaching, moving away
from curriculum oriented approach and aim
at reduction of load in the class room.
Programme of every Saturday in the week is
allotted to the guidance/training of the
primary schoeol teachers.

6.14.2. School Television Programmes are
syllabus oriented. They are prepared by
Doordarshan kendras at Delhi, Bombay,
Madras and Srinagar in consultation with the
respective State/UT educational authorities.
The number of these programmes per week
per kendra varies from 2 to 5.

6.14.3. For university students Doordarshan
continued to telecast the one-hour general
enrichment programme on higher educa-
tion (college sector) supplied by the UGC
on its national network during 1300 to 1400
hours with a repeat telecast of these

programmes during 1600-1700 hours. indira
Gandhi National Open University's (IGNOU)
assisfance education programmes were
telecast in the morming from 6.30 to 7.00
a.m. on Monday, Wednesday and Friday
every week, on an experimental basis. The
timing of telecast was changed from 6.25 to
6.55 a.m. from January 1993,

Youth Programmes

5.15. Doordarshan continued to telecast
programmes for the youth in the form of dis-
cussion, interviews, debates, quiz, plays and
sports and coverage of national/internation-
al sport activities. In these programmes, the
health standard, educational standard,
employment avenues for unemployed
youth were also taken into consideration.
Various programmes on drug abuse/prohibi-
tion were regularly telecast. Evil effects of
drinking/consumption of drugs, etc. were
highlighted regularly. ‘Rozgar Samachar’
was regularly telecast to give information
about job opportunities in various depart-
ments. Discussions with regard to facilities of
loan by banks to educated youth and for
other employment avenues were also
telecast.

Science Programmes

5.16. Various activities regarding develop-
ment of science were covered by Kendras
in their programmes. Programmes were
mounted on eminent scientists, institutions
and laboratories. The quiz programmes on
science are very popular with young
people. Several Kendras have science
programme for children also. Kendras also
produced programmes on science in
regional languages. ‘Turning Point'—Door-
darshan—Times TV co-production, science
magazine programme focussing on Indian
science and technology was made a week-
ly programme from January 1993,

Feature Film and Film-based Program-
mes

8.17. The following telecast pattern of fea-
ture film and film-based programmes on Na-
tional  Network was adopted from
January 1, 1993.
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Feature Films

Sunday i) Regional feature film 1.30 p.m.
i) Hinditeature film 5.30 p.m.

Monday Telefilm 10.30 p.m.

Tuesday Hindi feature film 2.10pm.

Wednesday  Award winning feature films/ 10.30 pm.

old classics/Engflish films

Friday Late night feature fitm 10.30 p.m.

Saturday Hindi feature film 5.30 p.m.

Metro Hour

5.18. Doordarshan intfroduced from

January 26, 1993 a one-hour entertainment
chunk from 8.00 p.m. to 9.00 p.m. on the
metro channels at Delhi, Bombay, Madras
and Calcutta called the ‘Metro Hour' for al-
lotment of two half-an-hour slots to private
patrties for telecast of their programmes.

Sports

5.19.1. Doordarshon accorded high priority
to sports. During the period January-Decem-
ber 1992 nearly sixty live telecasts of various
sports including national and international
events were arranged. Highlights of a large
number of sports events were also shown in
weekly national sports magazine entitled
‘World of Sports’ which is telecast every Sun-
day in the afterncon. Barcelona Olympics-
1992  were extensively covered Dby
Doordarshan., Approximately 110 hours of
coverage—live as well as recordings of the
games was provided. The live telecasts in-
cluded the opening and closing
ceremonies, semi-finals and finals of dis-
ciplines like football, volleyball. badminton
and women's singies tennis. Besides games
like gymnastics, athlefics, rowing, cycling,
equestrian, archery, and yachting were also
shown live on Doordarshan for varying
periods of time.

5.19.2. Doordarshan intfroduced from
February 15, 1993 a one-hour chunk—'Sports
Hour'—for sports programmes on the metro
channels from 6.30 p.m. to 7.30 p.m. (Mon-
day to Friday). In addition to this, a half-an-
hour sports chunk (four times a week) was
also started with effect from March 1, 1993
on the primary channel ot all the regional
kendras.

Marketing

5.20. The estimated earnings from interna-
tional marketing for the current year would
be approximateiy US dollars 2,50,000. During
the year, programme exchange unit of
Doordarshan is expected to earn Rs. 20 lakh
by providing services to institutions and in-
dividuals by way of sale of programmes and
technical charges for video copies, etc.

Co-Production

5.21.1. To shengthen programme ex-
change and cultural agreement with
foreign organisations and Government,
Doordarshan has undertaken ventures of
co-production of films and programmes on
mutually agreeable terms.

5.21.2. Doordarshan and CCTV China are
co-producing films on ‘Bodhidharma’ and
'Xuan Zhuang'. 'Bodhidharma’, a film on
the great Indian thinker, philosopher, the first
patriarch of ‘Zen’ and an Indian prince who
embraced Buddhism is under production. A
short film/feature titled 'The Lasting Link" was
telecast on Novermnber 28, 1992 as a curtain
raiser of the Chinese in India.

5.21.3. The following international co-
productions were telecast during 1992,

1. Taj Mahal

2. But | have promise to keep

Co-production with Transtel of Gemany and
Doordarshan India.

A film on life of Pt. Jawaharial Nehru by Mr. Ken-
neth Griffith of UK.

A Doordarshan India Production.
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3. Boedhidharma

A documentary feature of 40 minutes duration
titted ‘The Lasting Link” a co-production be-
tween CCTV China and Doordarshan India.

(The

larger version of two hours is to be

produced in 1993).

Special Programmes

Golden Jubilee Celebrations of ‘Quit
India Movement’

522.1. On the occasion of Golden Jubilee
Celebrations of ‘Quit India Movement’, live
telecasts were provided of the Joint Session
of Parliament on August 8, 1992 specially
convened to celebrate the event and the
special function held at Gavalia Tank in
Bombay on August 9, 1992 Special
programmes and films on ‘Quit India
Movement’ were aiso telecast on national
network and from all Doordarshan Kendras
throughout the year.

Programmes on Dr. B.R. Ambedkar

§.22.2. In connection with the centenary
celebrations of Dr. B.R. Ambedkar, a feature
tilm entitled 'Balak Ambedkar and ¢ bio-
graphical serial on Dr. B.R. Ambedkar were
telecast by Doordarshan during the year. In
addition, special programmes like plays/fea-
ture/discussions/guiz/documentaries, etc.
were also telecast from ail Doordarshan
Kendras during the year,

Programime on Shri Lal Bahadur Shastri

5.22.3. An eight-part serial on the life and
achievements of Shri Lal Bahadur Shastri en-
titted ‘Dharti Ke Lal’ was telecast by Door-
darshan at prime time on the national
network during the year.

Programme advisory committees

5.23. Programme  advisory committees
consisting of experts drawn from various dis-
ciplines in the fields of dance, folk art and
culture, women, science, humout, film,
theatre, sports, literature, Scheduled Cas-
tes/Tribes, linguistic minorities (with reference
to language of programmes of the Kendras)
were set up at Doordarshan Kendras, Delhi,

Calcutta, Bombay, Madras, Trivandrum,
Srinagar,  Jalandhar,  Cuttack, Jaipur,
Guwahati, Lucknow, Ahmedabad and
Hyderabad.

Audience Research

5.24. During this year the following major
studies were conducted by the Audience
Research Unit of Doordarshan:

a} Penetration and viewership of Cable
and STAR Television;
b) Utility of the News Magazine for the
hearing impaired,;
c) Television viewing pattern in North-Eqst
region;
d) Survey on Wimbeldon and Olympics.
Over one lakh letters received from viewers
suggesting improvement in the programmes
were also analysed by the Audience Re-
search Unit.
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Chapter VI

Films

Films Division

6.1.1. Films Division, with its headquarters at
Bombkay is the central fim-medium or-
ganisation of the Government of India.
During the last 44 years of its existence, the
Division has been very much a part of the
history and development of the Documen-
tary Movement in India. It has been a nuis-
ery of talented fim-makers, a commissioning
authority for films of a variegated nature
and a regular supplier of documentaries to
cinema theatres. The Films Division has, in
course of time, risen in stature to become
one of the largest short-film producing es-
tablishments in the world. UNESCO ranked it
amongst the foremost with the National Film
Board of Canada, the Swedish Film Institute,
the British Film Institute, the fFrench Centre
National De la Cinemagraphic and the
nationalised Polish Film Industry.

6.1.2. The dims and objectives of the Films
Division are to educate and motivate the
people towards enlisting their active support
and participation in the implementation of
national programmes, project the image of
the land and the heritage of the ccountry to
Indian and foreign audience and foster the
growth of the Indian documentary film
movement.

Production Wing

6.2.1. In addition to the headguarters in
Bombay, three production centres of the
Films Division are iocated at Delhi, Calcutta
and Bangaiore. The Division produces

through its own directors and producers
nearly 60 percent of the fims in the annual
production schedule. The production wing
consists of four major sections: (i) Documen-
tary films; (iy News Magazines; (i) Short fea-
ture films specially designed for rural
audience; and (iv) Animation films.

6.2.2. The documentaries range in theme
and tepic from agriculture to art and ar-
chitecture, from industry to the international
scene, from food io festivals, from health-
care to housing, from science and technol-
ogy to sports, from trade and commetrce to
transport, from tribal weltare to community
development and co-cperation. In short, it
encompasses alt spheres of human activity
and endeavour.

6.2.3. Normally, the Fiims Division reserves
about 40 percent of the production
schedule for allotment to independent film-
makers in various centres with a view to en-
couraging individual talent and, thus
stabilise the documentary movement in the
country.

6.2.4. In additicn to its normal production
programme, the Division provides assistance
to all the Ministiies and Departments of the
Government including public sector or-
ganisations, in  producing documentary
films.

6.2.5. The Newsreel Wing of the Division
embraces in its network the main cities and
towns, including State and Union Territory




capitals. The coverages go into the making
of the fortnightly news magazines and also
in the compilation of archival material. The
Commentary Section locks dafter the dub-
bing of films and News Magazines into 14 In-
dian languages from the basic version
(English or Hindi), whenever required, films
are also dubbed in foreign languages.

6.2.6. The Cartoon Film Unit in the Division
prepares animation sequences for the
Documentaries and News Magazines and is
now equipped for production of puppet
films. 1t has gained individual distinction
through a steady cutput of animation films
which have won outstanding recagnition all
over the world.

6.2.7. The Delhi unit of the Films Division has
the responsibility of production of instruction-
al and motivational fims for the Ministiy of
Food and Agriculture, and for the Depart-
ment of Family Welfare. This unit is equipped
with  an auditorium-cum-fim library., a
preview theatre, a sound recording theatre
and a bilack and white fim processing
laboratory. As regards Agrifap Unit of the
Films Division at New Delhi, the Committee
of Secretaries has recommended its winding
up in a phased manner over a period of
three years.

6.2.8. The Defence Film Wing attends solely
to the demands of production of defence
training films.

Regional Centres

6.3.1. The Regional Centres of the Fims
Division in Calcutta and Bangalore produce
rural-oriented featurettes in 16 mm of about
an hour's duration. These fims are evolved
on a story-line to spread the message of na-
tional issues such as family welfare and
communal harmony or to project and focus
social evils as dowry, bonded labour, un-
touchability and the like.

6.3.2. These productions in Tamil, Telugu,
Kannada, Malayalam, Bengali, Assamese,
Oriva and several dialects of the North-East-
em Region and Southern Region, make use
of local talent for script-writing and acting to

maintain the flavour of the language and
region. Such productions have made their
impact by gaining a closer identification of
the rural masses with the projects and
schemes designed to bring social and
economic justice to the people, whie, at
the same time, improving the prospects of
their future.

Distribution Wing

6.4.1. With the steady growth of theaties
and touring cinemas, the Distribution Wing
has also expanded to contain at present 10
branch offices at Bombay, Nagpur, Luck-
now, Calcutta, Madras, Hyderabad,
Vijayawada, Bangalore, Madurai and
Thiruvananthapuram. The growth of exhibi-
tion outlets for the Films Division of the
theatre circuit can be estimated by the rise
in the number of cinema houses and touring
cinemas from 3,348 in 1952 10 12,798 in 1992,

6.4.2. Under the Cinematograph Act, 1952,
every cinema is granted licence on the
condition that it exhibits in every fim
show an ‘Approved Documentary/News
Magazine Film' of a length not exceeding
609.60 metres. Thus, Films Division has been
regularly releasing its documentaries and
news magazines every week in dll the
cinema theatres in the country. The Division
today releases 906 prints of its films
(Bocumentary or News Magazine) in 15 ian-
guages every week. These films keep shifting
from one theatre to the other after being
exhibited for one week in each theatre til
such time that all the 12,798 theatres in the
country are covered. It is estimated that
these films, through the theatres, reach an
audience of approximately ¢ to 10 crore
every week. Out of this, the estimated
audience in the border areas and such far-
flung areas as the Union Territories of
Andaman and Nicobar klands and Lak-
shadweep is abeout 5 to 6 iakh every week.

6.43. As regards non-theatical exhibition,
the Division supplies prints of its films to the
16 mm mobile units of the Directorate of
Fieid Publicity and the Departments of
Central as well as State Governments. The
number of people covered by these units is
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estimated to be around four to five crore
every week. The Video format is now open-
ing up tremendous possibilities of reaching a
very large section of willing audience.

6.4.4. |n addition to the above channels,
documentary films of the Division are now
being shown on the national as well as
regional networks of Doordarshan. During
1992-93, 19 films produced by Films Division
were released to Doordarshan for telecast,

6.4.5. Educational institutions and many
other social organisations all over the
country borrow films of the Division from the
libraries maintained in all the ten Distribution
Branch Offices.

6.4.6. Video Cassettes of films produced by
the Films Division are soid to Railways, Public
Sector Undertakings, Central and State
Government departments, Educational In-
stitutions and private parties for non-com-
mercial use. During April to November 1992,
the Division sold for non-commercial use
2.283 VHS Cassettes of its films and earned a
revenue of about Rs. 3.77 lakh.

6.4.7. The External Publicity Division of the
Ministry of External Affairs selects Films
Division's films and distributes their prints to
the Indian Missions abroad. The National
Fim Development Corporation and Private
Agencies also arrange for the internationad
distribution of this Division’'s films. in addition,
films produced by this Division are clso com-
mercially exploited on royafty basis for over-
seas video and TV networks,

Film Festivals

6.5.1. The Division organises the internation-
al Film Festival for the Documentaries,
Animation and Short Films in Bombay every
alternate year. For this, it establishes con-
tacts with cll the fim-makers and organisa-
tions dedicated to the preduction of
documentaries, animation tims and short
firms all over the world.

6.5.2. The Second Bombay International
Film Festival for Documentary and Short Fitlms
held in February 1992 widened its canvas by

adding an independent competitive
animation section, and substantially increas-
ing the number ond value of awards. In
addition to the competitive and non-com-
petitive sections, the Bombay festival also
had an international market section, offer-
ing films on sale to interested buyers.

6.5.3. With a view to create better aware-
ness about the educational and instruction-
al fiims available with the Fims Division and
motivate better response for the utilisation of
the available material, Films Division, in col-
laboration with the State Governments, has
been organising Festivals of Documentary
films at the State Capitals from time to time.
Besides, participation at various internation-
al film festivals, the Diviston aiso entered its
films at the festivals organised by the
Governments of Andhra Pradesh,
Maharashtra and Kerala. Besides, the Fims
Division has been participating in various in-
ternational Fiim Festivals. During the year
1992, the Division participated in 21 Festivals,
winning several awards.

6.6.1. During Apri-November 1992, Fims
Division produced/purchased 59 documen-
taries/short films/featurette films (173 reels).
Of these, 40 fims (104 reels) were produced
departmentally; 14 films (60 reels) through in-
dependent producers and 5 fims (9 reels)
were purchased from outside producers.
The Division also produced 16 News
Magazines during this period. Six more are
likely to be produced by March 1993,
6.6.2. The sustained
Support
ond News

Division provided
Publicity and Communication
through its documentaries
Magazines for important national cam-
paigns like communal harmony, national
integration, eradicatiocn of untouchability,
dowry, prohibition, tamily welfare
programme and the status of women. The
family welfare programme cdmpaigns were
intensified through production and release
of a large number of films.

6,63, The Division successfully completed
the production of a fifteen episode serial on
the subject 'Journey Through the Universe’.
This has been a challenging assignment, be-
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cause it required special technigue and
model animation to achieve the desired
result. A film on Adult Education highlighting
the importance of literacy in day-to-day life
of common man has been completed
under the title "'Akshar Gatha’’. The Division
produces and releases fims on India’s strug-
gle for Independence. During Aprl to
November, 1992, the Division completed
one documentary fim "'Role of QOrissa in
Freedom Struggle’” and 3 films pertaining to
the role of different States in the Freedom
Movement are in various stages of produc-

tion. Biographical Fims on Dr. KM. Munshi,

Late Shri V.K. Krishna Menon and Cil Man of
Indic—K.D. Malaviya have been completed
and films on 41 such eminent personalities
are under production,

6.6.4. Arising out of the emphasis on proper
projection of Government’'s New Economic

National Awards

Policy, Industricl Policy, Revamped Public
Distributions Systern and other programmaes
to benefit the common man, Films Division
has taken up production of special films.
Qut of 11 fims, five films have been com-
pleted by the end of November, 1992, To
focus in detail on the reasons for the recent
hike in the prices of petroleum products,
Films Division had taken up production of
five quickies on Ol Conservation and Price
Rise in petroleum products under series 'Our
Duty’. Out of five quickies, two have already
been released on theatrical circuits. The
Division produced seven fims in Hindi of
which the film ‘Jai Hind" was felecast by
Doordarshan on the occasion of Hindi Day.

Awards and Recognition

6.7.1. During the period ending November
1992, the following National/international
Awdrds were won by the Films Division:

Name of the film

Awards

1. Anand Bhavan

2. Of Mines and Men

3. Last drop

Rajat Kamal and cash prize of Rs. 10,000 to the
Producer and Directar each.

Rajat Karmal and cash prize of Rs. 10,000 to the
Producer and Director each.

Trophy and Cash prize of Rs. 2,500 to the
Producer and Director each (Mahgrashtra
Rajya Marathi Film Festival)

International Awards

Name of the Film Name of the Festival Awards

1. Hill Agriculture—New Vistas Agre fim -

92 at Nitre Priva of UN FACQ

Czechoslovakia

2. Biogas—A Blessing Ath Internaticnal Festival Prize of the Town of
of Fims on Energy at Lausanne which cdrries
Lausanne, Switzerland an awgrd of SF 3000

(Rupees 60,000/- ap-
prox.)

44



q._.—

:
¢
:
j
;
!
5
§
¥

R vy

The Prime Minister, Shii P.V. Narasinna Raoe laying foundation stone ot the Firn and Tele vision Institute of India,
Caleutta, October 10, 1992, The Minister of State for | & B Mr. Ajit Kumar Fanja. the Chiet Minister of West
Bengal Shri Jyoti Basu & Dy. Minister of | & B Dr. Girija Vyas are also seen



Veteran Film Preducer, Shii G.P. Sippy lighting the lamp to incugurate IFFI'93 at Sirl Fort, New Delhi, Jan. 10, 1993.
Also seen in the picture are the Minister of State for | & B Shri Ajit Kumar Panja, Dy. Minister for | & B Dr. Girja Vyas
and Shii R.K. Bhargava, Secretary | & B



6.7.2. The following films made by the
Division were selected for screening at the
Panocrama section of the International Fim
Festival of india 1992:

1. LastDrop

2. News Magazine No. 219

Revenue

6.8. During Apri-November 1992, the
Division released in theatrical circuits 30,433
prints of 18 documentaries, 16 News
Magazines and 3 quickies of its own and
1,569 prints of 12 documentaries and 24
News Reels produced by different State
Governments. The Division also sold 2,311
prints and 2,283 video cassettes of its fiims
for non-commercial use in India and
abroad. It earned a total revenue of Rs, 427
lakh from this activity. This includes Rs. 4.17
lakh from the sale of stock-shots. An addi-
tional Revenue of Rs. 300 lakh is expected fill
March 1993, A total of 1,005 prints and 249
VHS cassettes were supplied to the Direc-
torate of Field Publicity for non-theatrical ex-
hibition.

6.9. Staff Inspection Unit of the Ministry of
Finance studied the staffing pattern of
Headguarters Office of Films Division and its
Distribution Branch Offices. It had recom-
mended abolition/creation/upgradation
and downgradation. Necessary proposals
for creation/abolition/upgradation  and
downgradation of posts are under con-
sideration of the Ministry.

Directorate of Film Festivals

6.10.1. The Directorate of Film Festivals was
primarily set up by the Government of India
under the Ministry of Information & Broad-
casting in 1973, with the prime objective of
promoting good cinema within the country
and abroad. The activities of the Direc-
torate of FIm Festivals can be broadly
delineated as follows: 1. Organisation of Na-
tional Film Awards;, 2. Selection of indian
Pancrama Films; 3. Special film programmes
on behalf of the Government from time to
tme; 4. Print collection and Documentation;

5. Cultural Exchange Programme in India
and abroad; 6. Participation in International
Film Festivals abroad and 7. Organisation of
International Film Festival of India.

46.10.2. The activities and the policy for-
mulation of this Directorate are guided by
the Advisory Committee of this Directorate.
The commitiee is constituted of individuals
of national eminence, representing the fim
industry and allied arts.

National Fitm Awards

6.10.3. The 39th Naticnal Film Festival com-
menced its jury screening in March 1992,
The Feature Film Jury was chaired by Shri
Adoor Gopualakrishnan, the Non-Feature
Jury by Shri Buddhadeb Dasgupta, and the
Chairman for the Best Writing on Cinema
was Shri Kamleshwar. About 114 feature
films, 107 non-feature fims, 15 books and 28
articles were entered for the Awards. The
Best Feature Flm Award was bagged by
Late Satydijit Ray’s ""Agantuk’’ (Bengali) and
the Best Non-Feature Fim Award went to
Shri Gautam Bora’s ''Sons of Abotani: the
missings’’. For the award of '‘Best Book on
Cinema’, UAthmanintayude Pookkal'’
(Malayatam) (Flowers of self-condemnation)
by Dr. Aravindan Vallachira was selected.
Shri Gautam Kaul was adjudged the best

fim critic of 1991, Dada Saheb Phalke
Award was conferred upon Shri Bhalji
Pendharkar of Maharashtra. The award

giving functfion was followed by public
screening of the various award-winning
films.

6.10.4. A number of festivals of foreign films
were organised by this Directorate in India
under the Cultural Exchange Programme.
The Fourth European Community Film Fes-
tival was held separately at Delhi and Cal-
cutta with 14 feature films and 8 short fims
from ten countries. Festival of Swedish films
by Director Jan Troell was heid at New Delhi
with six feature films and one short film,
Directors Jan Troell and Mrs. Suzaune Bage
attended the festival which was also held at
Calcutta. These fiims were also screened at
the Fiim and Television institute of India at
Pune. The Fiim Segment of Festival of India in
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Gemany held in September 1991 continued
till March-April 1992, A Film Festival from
Sweden had been organised at Bombay,
New Delhi and Thiruvananthapuram whetre
eight films were screened. A Holland Film
Week was held at New Delhi and
Thiruvananthapuram  with seven feature
and five short fiims. A French Film Week was
held at Manipur and Bangalore with 11 films
while a Japan Film Festival was held at New
Delhi with five films. Besides, a Turkish Film
Week was also held at New Delhi and Bom-
bay with five films. A Film Festival of SAARC
was held at six Indian cities.

6.10.5: The Directorate participated in
more than 55 International Film Festivals in-
cluding Asian Festival and festivals focussing
Asian Cinema such as Fukuoka Int’l Film Fes-
tival—Focus on Asia ‘92, Japan; Fukuoka
Asian Film Festival, Japan; Asian Pacific Fim
Show in Seoul, Rep. of Korea; Pyongyang
Film Festival of Non-aligned and other
developing countries, DPR Koreaq; Ishikawa
Asian Film Festival, Japan; Singapore Int'l
Film Festival, Hongkong Int'l Fim Festival;
Asian Summer Film Series, San Francisco; Fes-
tival of Scuth Asian Documentaries and
Short Fiim, Colombo 92, Sri Lankag; Tokyo Int’l
Film Festival, Japan; and Changchun Film
Festival, China.

6.10.6. The Directorate sent delegations to
the following main international Film Fes-
tivals: Cannes int'l Film Festival, France; Sin-
gapore Int'l Film Festival: Raj Kapoor
Retrospective in China; Locamo Int’l Film
Festival, Switzerland; Fukuoka Int'l Fiim Fes-
tival, Japan; Haifa Int'l Film Festival, Israel;
and Isnikawa Asian Film Festival, Japan. M.T.
Vasudevan Nair's KADAVU won the special
Jury Award at the Singapore Int’l Film Fes-
tival. Akira Kurosawa Award was given to
Shri Satyaqjit Ray at the 35th San Francisco
Int'l Film Festival. Actress Shabana Azmi of
the film LIBAAS won the best Actress Awaord
and the fim LOLAAB by Mohi-Ud-Din tirza
won the special Jury award at the 3rd Pyon-
gyang Fim Festival of Non-aligned and
other Developing Countries, DPR Korea. At
the 1ith Tashkent int’l Film Festival, Best

Actress Award has been given to Aparna
Sen for her role in Mrinal Sen’s
MAHAPRITHIVI, Randhir Kapoor's HENNA has
been given the Raj Kapoor Special Award,
which has been instituted by the Festival
from this year. A retrospective of Rqj
Kapoor's fims was shown at this Festival, in
Paris, Satyaijit Ray’s last film AGANTUK has
broken ail-time record by becoming the first
Indian film to figure in the top 10 (box-office-
wise) in its first week, and remained among
the top 20 for over five weeks in five
theatres. The film BHAVANTARANA by Kumar
Shahani has won the SDR Documentary Fim
Prize of DM 10,000 at the Manneium Interna-
tional Film Festival 1992, Shri Subrata Mitia
has been given Eastman Kodak Award of
Excellence for Cinematography by the
Hawai Int'l Film Festival. Retrospective of
Satyagijit Ray’s films were held at Isnikawa,
Japan and Hawaii. A tribute to Satyaijit Ray
was paid by screening some of his films at
Brisbane and San Francisco Int’l Film Fes-
tivals. A retrospective of Late Shri G. Aravin-
dan was shown at Brazil and a retrospective
of Shyam Benegal's films was held at
Chicago. The fim BHAGIRATHI KI PUKAR,
directed by Anwar Jamal, was screened in
the International Festival of Films on Energy
at Lausanne, Switzeriand, held in November
1992,

6.10.7. An Indian Fim exposition was or-
ganised in USA in July-October 1992 where
14 films were sent. Indian Films Weeks were
held in 1992 ot Mongolia and St Lanka with
six fims each and Mozambique and
Sweden and Bahtain with seven films each.
Film weeks of Satyajit Ray were organised at
Japan, S Lanka and Austria duting this
period. An Indian Film Exposition of Satyaijit
Ray fims has also been organised in col-
laboration  with  Cinematheque France,
where 13 of his films were sent.

International Film Festival

4.10.8. The 23id International Film Festivai of
India IFFI '92 was held in Banggalore from
January 10-20, '92. As in the previous years,
this was alsoc a non-competitive festival. The
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following were the main sections of the Fes-
tival:

Cinema of the World (Main Internation-
al Section)

(0

(i)

Foreign Retrospective

Focus on the cinema of a

country/region

(iii)

Indian Panocrama ‘9]

(V)

Indian Retrospective

v)
(vi) Mainstream Indian Cinema
(vii) Retrospective of Kannada Cinema.

In all, approximately 170 fims from about 35
countties (including India) were screened
during the festival. About 2,500 delegates
attended the Festival, of which about 50 to
60 were foreign delegates, including about
20 film-makers and artists and about 10 rep-
resentatives of foreign missions in Bangalore.
Nearly 500 fim shows were held at various
film theatres during the festival. Foreign
retrospectives of Francisco Rossi (italy), 40
years of “Cahiers Du Cinema’’ (France),
“Women in Swedish Cinema’’ and fiims by
Anne Wheeler (Canada) were also held.
The Indian retrospective section featured
five films each of Balrgj Sahni, G. Aravindan
and B.R. Panthulu, a prominent Kannada
fim personality. The Indian Cinema 1991
Book and IFFl ‘82 Biochure were published
and Daily Festival Bulletins were brought ouft
in English, Hindi and Kannada.

International Film Festival of India '93

6.10.9. The 24th IFFI '?3 was held in New
Delhi from January 10-20, 1993, It was a non-
competitive festival in which nearly 40
countries and more than 150 fims par-
ticipated. Screenings were held in 10
theatres in Delhi, out of which 3 were
reserved exclusively for Press and Delegates.

6.10.10. The festival consisted of the follow-
ing sections: 1. Cinema of the World. 2.
Focus on Vietnamese Cinema. 3. Retrospec-

tive of Vittorio De Sica (Director, ltaly). 4.
Retrospective of the Early Swedish Films of
Ingrid Bergman (Actress, Sweden). 5. A
Tribute to Argos’ Films (Producer, France). 6.
Indian Panorama ‘93. 7. Mainstream Indian
Cinema and 8. Indian Retrospective Several
Directors/Selectors, actors, actresses, etc.
from India and abroad attended. About 450
film  critics/journalists  and about 100
cameramen werte granted speciai ac-
creditation for covering the festival. About
3,000 delegates were registered for the
festival.

6.10.11. The Indian Panorama section of
the International Flm Festival was first intro-
duced in 1978. Since then the selection of
Indicn films for this section has been an an-
nual feature of this Directorate. This year 93
feature fims participated from all over the
country. Of these, 20 feature films were final-
ly recommended by the Centrai Selection B
Panel headed by Dr. T. Subbarami Reddy
for inclusion in Indian Panorama in the Non-
feature Film Category, 11 fims were
selected out of 57 films viewed in Delhi by a
Selection Panel headed by Sh. K. Bikram
Singh. This included the best non-feature fim
of the 39th National Film Festival 1992. These
were also screened in the Panorama Sec-
tion of IFFl 1993,

National Centre of Films for Children and
Young People

6.11.1. The Chidren’s Film Society, India,
now caled the National Centre of Films for
Children and Young Pecple (NCFCYP) es-
tablished in 1955, is under the administrative
control of the Ministry of Information &

Broadcasting. Functioning as an
aulonomous body, it aims at providing
children with clean entertainment. The

Centre produces 16mm and 35mm foimats
of feature, featurette and short animation
fims in ail major Indian languages and also
organises International Competitive
Children’s Film Festival once every two years
in the country.

6.11.2. The Cenire has its head office at
Bormbay and zonal offices at New Delhi and
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Madras. Mrs. Jaya Bachchan is the present
Chairperson of the Centre.

6.11.3. Till November 1992, the Centre
completed two feature films, two TV serials
of 20 and 8 episodes each while one fea-
ture film (Karamati Coat), one short film and
a TV serial were in production. Besides, three
feature fims were serialised on Doordatr-
shan. NCRFCYP's serials “‘Cartoon Show'':
“Chamatkari Telephone’ and “‘Potli Baba
Ki"" were telecast on Doordarshan as part of
the National Network Programme. Presentiy
a serial, "Jungle Book'' is being telecast on
Sunday mornings under the same
programme,

6.11.4. The Centre participated in Interna-
tional Film Festivals held at Uruguay, Cairo,
Rimouaski, Isfahan, Sanghai, Hawaii and Bel-
linzona (Switzerland). The film ““Abhayam’
won the Best Children’s Film Awards at Razzi,
Bellinzona and also at the 39th National Film
Festival (NFF), while the short animatien film
""Ballu Shah'' won the Bronze at Cairo Inter
national Film Festival and also the BRest
Animation Film award at the 39th NFE. A na-
tional level Children’s Festival was organised
by the Centre from November 14-21, 1992
The 8th International Children's Film Festival
of India is to be held in November 1993 at
Udaipur.

National Film Archive of India

6.12.1. The National Fim Archive of India
(NFADY has the objective of preserving the
country’s film heritage, buiding up a repre-
sentative collection of the best of world
cinema and the dissemination of film culture
in India.

6.12.2. The Archive has its headquarters at
Pune and three regional offices at Ban-
galore, Calcutta and Thiruvananthapuram,
The NFAl's present collection is 12,747 films,
which covers one-fifth of the national film
heritage. The Archive has more than 20,600
books on fims of noted Indian and interna-
fional  publishers, in  addition to film
magazines and journals,

6.12.3. During the year, the equipment in-
stalled in FTIl have been shifted to the new
building and are now fully operational.
These include viewing tables, projectots, RTI
cleaning machine, FICA box etc. Full utiliza-
tion of these equipment has contributed
considerably to the NFAl's efficiency and ef-
fectiveness in this vital area. During the year
(Jan. 92 - Dec '92) NFAl added 177 films to
ifs collection. Out of this, 42 fresh films were
acquired and 65 duplicate prints obtained.
A detailed statement of recent acquisitions
by NFAlis given below:

Item Ason  Jan-Dec Ason
311291 1892 31.12.92
Films 12,570 177 12,747
Videc Cassettes 696 179 875
Books 20,253 351 20,604
Periodicals 152 — 152
Bound velumes of — 388 388
Periodicals
Scripts 21,075 328 21,403
Pre-recorded Cassettes —_ 106 106
Stil's 94821 2,593 97,414
Wall posters 5,984 151 6,135
Booklets 5,851 g2 5,943
Audio Tapes {Aural History) 150 - 150
Press Clippings 1,18.273 12,000 1,30,273
Pampnhiets/Folders 7.133 122 7.255
Slides 2,820 - 2,820
Microfische 42 — 42
Microfilms 1,957 - 1,957
Disc records 1,822 36 1,858
612.4. NFAI distributes notable  films

through its Distribution Library to various film
clubs, film societies, film critics and to cul-
tural organisations and educational institu-
tions. At present, 100 members are
registered with NFAI to avail the facilities for
viewing of selected Indian and international
fims. It also organises joint screening
programmes con  weekly, fortnightly or
monthly basis in seven important centres.

6.12.5. At the international level, NFAI sup-
plied several significant films for screening
pregrammes. The  late  Satydjit Ray's
Kanchanjunga was sent for the Cinemathe-
que francaise Satyagjit Ray retrospective.
Adoor Gopalakrishnan’s Kodivettam was
sent to the Munich Fim Festival and the
Silent classic light of Asia was sent for a fiim
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festival and a Buddhist conference in Ger-
many.

6.12.6. NFAI conducts long and short film
appreciation courses every year, Accord-
ingly, a five week course crganised in Pune
this year in collabeoration with FTIl had 65
participants from different disciplines and
professions. Among the film-makers who
presented their latest works and held discus-
sions with the participants were Balu
Mahendra, Kumar Shanani, Shyam Benegal,
Govind Nihaini, Mani Kaul, Arun Kaul and
Sudhir Mishra. A number of short term cour-
ses were also organised in several other
centres.

6.12.7. Important research projects on In-
dian cinema completed during the period
include (i) Images of Wemen in indian
cinema; (iiy Stereotypas in  Malayalam
cinema; (i) Personality of diatogue in Hindi
films; (iv) a monograph on Nimai Ghosh,
pioneer of Bengali cinema; and (v) Cral his-
tory project on Vijay Bhat, eminent Hindi
fim-maker.

6.12.8. A report of Mr Jean-Michel Jeannot,
head of Laboratory, French National Film Ar-
chive, who visited the Archive under the
Indo-French CEP was received and some of
the important recommendations have been
implemented.

Film and Television Institute of India

6.13.1. The Film and TV Institute of India of-
fers technical training in the art and craft of
fim-making to the general public and
provides in-service training in television to of-
ficers and staff of Doordarshan. The Institute
became a Society registered under the
Registration of Societies Act, 1860, in Oc-
tober, 1974, The Society consists of eminent
personalities connected with  the  Fim,
Television, Communication, Culture, Alumni
of the Institute and Ex-officio Members.

6.13.2. The Institute consists of a Fim Wing
and a Television Wing. The Film Wing offers
courses leading to a Diploma . in Cinema
with  specidglisation in (i) Direction (i)
Cinematography, (iii) Sound Recording and

Sound Engineering and (iv) Film Editing. The
first three courses are of three years duration
whereas the fourth course is of two years
duration.

6.13.3. The TV Wing offers in-service training
to all categeries of staff in Doordarshan.
Apart from the basic course, short-term
courses are also conducted in specialised
areas. The Insfitute conducts specialised
courses and workshops in collaboration with
Asia  Pacific Institute for Broadcasting
Development Kuala Lumpur, Malaysia. It is
(AIBD) a Member of Centre International de
Liaison de Ecoles de Cinema et de
Television (CILECT). The faculty members
and the students of the Institute regularly
participate in CILECT Programmes. In the
Film Wing itself, there were 100 students
including 11 Foreigners undergoing the
training.

6.13.4. The Institute regularly enters the fims
made by the Diploma Course students in
various national and International film fes-
tivals, During the year, the Institute par-
ticipated in the 39th National Film Festival,
4th international Students Film Festival at Tel
Aviv, 2nd Film Festival of International
Cinema Students, Japan, Earth Vision '92—
Tokyo Global Environment Film  Festival,
Japan and 24th International Fim Festival of
India. The Fiim 'Punaravritti’ made by a stu-
dent, Shri imo Sing, won the National Award
for the best Short Fiction Film at the 39th Na-
fional Film Festival.

6.13.5, The TV Wing of the Institute con-
ducted the 37th in-service tfraining course
during the vyear Also, a short duration
course for Indign Information Service
Probationers at the Indian Institute of Mass
Communication, New Delhi was conducted
by the TV Wing.

6.13.6. Keeping in view, the growing
demand and the need for such a training
institute in the eastern sector, the Govern-
ment has decided to set up another Fim
and TV Institute at Calcutta. In the Eighth
Five-Year Plan, o provision of Rs. 29.50 crore
has been kept for this purpose. The Prime
Minister laid the foundation stone for the

|-
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above institute on October 10, 1992 and im-
plementation of the project has been taken

up.

National Film Development Corporation

6.14.1. The National Film Development Cor-
poration (NFDC) was established on April 11,
1980, with the amalgamation of the
erstwhile Fim Finance Corporation (FFC)
with the Indian Motion Picture Export Cor-
poration (IMPEC). The Corporation aims at
bringing improvement in the quality of
cinema in India and increasing its access. It
undertakes several activities designed to
achieve this purpose, and, as an adjunct, to
promote the cause of a healthy film move-
ment in the countty. NFDC promotes the
concept of the low-budget fim. The low-
budget, yet high quality fim is one of the
possible answers to the financial problems of

fim-making being faced today in our
country.
6.14.2. The Corporation launched ifs

programme of foreign co-productions with
the highly successful film *Gandhi'’ directed
by Sir Richard Attenborough, followed by
‘Salam Bombay’ by Mira Nair and "Unni’
another co-production. During the year, two
foreign co-productions were completed
"Miss Beaty's Children’ by Pamela Rooks, an
Indo-talian venture and Ketan Mehata's
‘"Maya Memsahab’. Although this was an
Indo-British-French co-production, it has only
been financed by NFDC and not co-
produced. The Corporation also co-
produced a 7-episcde TV serial with M/s
Technisonar, France.

6.14.3. Under an agreement signed be-
tween NFDC and Docrdarshan, good fea-
ture films and tele-fims are being produced
jointly with the objective of telecasting them
on naticnal and regional networks. These
films will also be exploited in other circuits,
both commercial and non-commercial
within india and abroad. Upto December,
1992, 21 films have been completed or are
under producticn under this scheme.

6.14.4. NFDC undertakes production of
films based on good scripts to be directed

by well-known directors. Under this scheme
initiated in 1980-81, films completed during
the vear 1992-93 (upto December, 1992)
are; TAHADER KATHA in Bengali by Bud-
dhodeb Dasgupta; EK HOTA VIDUSHAK in
Marathi by Dr. Jabbar Patel and DURGA
produced by NFDC on behalf of the Ministry
of Health and Family Welfare which woen the
National Award for the best feature fim on
family welfare. The Corporation has also
taken up the production of a feature film as
Bharat Ratna, Dr. Babasaheb Ambedkar on
behalf of the Ministry of Welfare and the
Maharashtra Government. NFDC produced
film "AGANTUK' by Satyaijit Ray which won
the Naticnal Award for Best Feature Film
and Best Direction.

6.14.5. The Theatre Financing Scheme was
formulated and put into execution by NFDC
to ensure creation of additional seating
capacity in the country and provide outlets
for good cinema. Ninety-six theatres have
already started functioning under the
scheme as on December 31, 1992,

6.14.6. The Corporation presently imports
about 35 to 45 films a year. Since its incep-
tion, it has imported around 500 films. There
has been conscientious attempt to expose
Indian audiences to a variety of fims from
different countries. Keeping in view the
limited resources of the Corporation, greater
stress is laid on import of good guality com-
mercial family entertciners. Since April this
year, the import of fims has been
decanalised.

6.14.7. The scheme to hold the Panorama
Film Festivals at major centres of the country
initiated in 1985-86 continues to be received
very enthusiastically. Alongwith the
Panorama Fim Festivals, the Corporation
also organises fairly sizeable number of
retraspectives and other Mini Festivails etfc, in
collaberation with various Consulates and
Directorate of Film Festivals,

6.14.8. National Film Circle activities con-
tinued during the year. Several important
retrospectives were held. The Circle
operated both at the Nehru Centre, Bom-
bay and the Tata Theatre.
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6.14.9. India exports Fims to over 100
countries. The Corporation parficipates in
various International Film Festivals and sends
delegates to Film-markets to promofte Indian
cinema. It also plays host 1o a number of
buyers from various countries. Direct export
petformance by NFDC is expected to be af
the tune of Rs. 225 lakh during the year.

6.14.10. NFDC started marketing good
quality legal video cassettes to the aspiring
public through their distributors and over 250
titles were so far released on video. Keeping
in view, the charter of the Corporation in the
promotion of cine literacy and spread of
good cinema in india, the Corporation has
been marketing videc cassettes of Indian
and foreign fim classics and award-winning
films.

6.14.11. To fight video piraey, NFDC in col-
laboration with the Indian film industry, in-
itiated the formation of an anti-piracy body,
indian Federation Against Copyright Theft
(INFACT) which is registered as a company
under the Companies Act.

6.14.12. NFDC Fim Centre, Calcutta,
provides production and post-production
facilities consisting of 16mm Arifex Cameras
with zoom and high-speed lenses and
Nagra 4.21 recorders for Synchronous Shoot-
ing. Recording and re-fecording theatre is
provided with the latest sophisticated Mag-
natech high-speed electronic studio gystem
for 16mm and 35mm formats. For editing
taciliies, the Centre has got steen-back
editing tables and Acmade Picsync equip-
ment.

6.14.13. The Sub-titing Centre at Bombay is
a full-fledged unit with all technical faciities
available under one roof. So far, the unit has
sub-titled more than 1000 fims, thereby
helping in conserving foreign exchange to
the tune of over Rs. 400 lakh. The Centre has
also taken up sub-titing for various agencies
from Bangladesh, Sri Lanka and lran, etc. In
addition to the film sub-titing, the Centre
also provides sub-fiting on U-matic video
cassettes. High quality electronic sub-titling
is available now on low-pband as well as
high-bana with this Unit.

6.14.14. NFDC's Video Centre in Madras,
with the world renowned rank Cinte: Mark Il
and associated low-band and high-band U-
matic VCRs, provides good guality fim
transfer facilities. A full-fledged sophisticated
duplication set-up with 120 Slave VCRs
brings out good quality video cassettes. The
Cenfre provides facilities to film-makers for
exploitation of their production abroad
through the use of U-matic cassettes.

6.14.15. The Corporation brings out an
analytical irade magazine called “Cinema
in India’’ as part of its developmental ac-
tivities.

6.14.16. National Fiim Development Coun-
cil set up a trust for the welfare of the cine
artists with an initial donation of Rs, 10,000/-
with the settlement of a long pending dis-
pute with Sir Richard Attenborough over the
transfer ot 5 percent profits from the film
‘Gandhi’ to the Cine Artists Welfare Fund of
india. The fund has now started functioning.
Schemes for welfare of cine artists and their
families have been worked out and over
two hundred beneficiaries are now getting
financial assistance on monthly basis from
the fund.

Central Board of Film Certification

6.15.1. For sanctioning fims for public ex-
nibiticn in Indic, the Government set up
Central Board of Fiim Certification under the
Cinematographic Act, 1952, It consists of a
Chaimnan and non-official members. The
Roard has its headquarters at Bombay and
nine regional offices located at Bombay,
Calcutta, Madras, Bangalore, Thiruvanan-
thapuram, Hyderabad, New Delhi, Cuttack
and Guwahati The Regional Offices are as-
sisted in the exarination of films by Advisory
Panels, which are constituted by eminent
persondlities from different walks of life. Shii
Shakti Samanta is the Chaiman of the
Board. The number of Indian feature films
cerified during 1992 was 836. Out of these,
189 were Hindi films and 564 (67 .46 per cent)
were certified from the four southemn
regional offices, viz., Madtas, Bangalore,
Thiruvananthapuram and Hyderabad.
Region-wise, language-wise details of 836




indian Feature Films certified during the
calendar year 1992 is at Appendix VI,

6.15.2. Of these 836 Indian feature films,
611 were granted ‘U’ cerfificate (un-
restricted public exhibition) (73.09 per cent),
88 were granted "UA’ cerlificates (parental
guidance for children beiow 12 years of
age) (10.52 per cent) and 137 were granted
‘A’ certificates (exhibition restricted to adults
only) (16.39 per cent). Among the 80 foreign
feature films, 20 were granted ‘U’ certifi-
cates (25 per cent); 12 were granted ‘UA’
cerlificates (15 per cent) and 48 were
granted "A’ certificates (60 per cent).

6.15.3. Indian feature films dealing with
‘Social’ theme accounted for 676 and films
under the category of 'Crime’ was 92
Foreign films in the above two categories
were 35 and 7 respectively.

6.15.4. The Board certitied 895 Indian short
fiims. Out of them, 878 were given ‘U’ certifi-
cates; 6 'UA" and 11 ‘A’ certificates. The
Board granted 116 cerfificates to foreign
short films. Out of them, 80 were given U’
certificates, 11 'UA" and 25 ‘A’ cerfificates.

6.15.,5. Out of ¢ total of 606 indian video
films certified in 1992, 26 were feature, 382
short and 198 were long films. Out of 643
foreign films, 3 were feature, 622 short and
18 long films. The Board classified 22 fims as
predominantly educaticnal  films during
1992,

6.15.6. The revenue of the Board is by way
of collection of certification fee as per the
scales provided in the Cinematography
(Certification) Rules, 1983. The Board aiso

tevies, projection charges in respect of
screening of fims done in the Regional Of-
fices. The total income accrued to the
Board during January to December 1992 is
Rs. 20.26 lakh. The Central Board of Film Cer-
tification continued to collect an amount of
Rs. 1,000 as 'Cess Fee’ from each applicant
of Indian feature fims,

6.15.7. During the year, a total of & Indian
feature fiims, and 4 foreign feature fims
were refused certificates as they were found
to violate one or more of the statutory
guidelines issued by Central Government
under Section 5B(2) of the Cinematography
Act, 1952, Some of them have been cer-
tified in their revised versions or on the orders
of the Fim Certification Appellate Tribunal,
The total length of portions deleted from
celluloid films, both Indian and foreign, for
being violative of the guidelines came to
about 16,607 metres, Of this length 15,273
metres were excised from Indian feature
films, 1,187 metres from foreign feature fims,
65 metres from Indian short fims and 82
metres frorm foreign short films.

6.15.8. In pursuance of the decision taken
by the Board earlier, workshops were ar-
ranged in various Regional Centres for the
benefit of the members of the advisory
panels and examining officers. In these
workshops, inter aliq, screening of objec-
Honable portions deleted from certified films
were arranged and reactions of the mem:-
bers elicited; at some of these workshops
the text of cuts made in fims by other
Regional Centres were discussed: difficulties
experienced by the members as well as by
the office were considered.




Chapter VI

Press Information Bureau

7.1.1. Press Information Bureau is the nodal
agency for disseminating information on
Government policies and programmes, and
their achievements. The Bureau from its
headquarters and through its network of 37
regional/branch offices, disseminates infor-
mation to media—print, audio, visual and
electronic (Appendix-VIl). It acts as an inter-
face between the Government and the
media.

7.1.2. The information personnel of PiB, at-
tached to Ministries/Departments, perform
these multifaricus functions, Their important
functions are dissemination of information to
the media and providing feedback to their
assigned Ministries on media coverage and
public reactions as reflected in the media.

7.1.3. During the period under report,
31,945 releases In various languages were is-
sued to the media from PIB headquarters
and its regional and branch offices. In order
to facilitate access to media persons to in-
formation from the Government sources,
the Bureau provides accreditation facilities
to these media persons on the recommen-
dations of the Central Press Accreditation

Committee. A total of 1,269 journalists,
cameramen  and technicians are ac-
credited with PIB.

Highlights of the Year

7.2.1. PIB kept pace with the bold

measures taken by the Government in all
spheres in so far as giving publicity was con-

cemed. During the vyear, the Bureau
focussed efforts to highlight the measures
taken by the Government to stave off the
unprecedented economic crisis and bold
and far-reaching economic reforms. Muiti-
media publicity was arranged for the major
reforms in trade pclicy, new export-import
policy for 1992-97, scheme of 100 per cent
export-oriented units, etc. Due publicity was
given to changes being contemplated in
various labour legislations, measures taken
to accelerate pace of industrial develop-
ment, fertilizer price decontrol and revamp-
ing of public distribution system.

7.2.2. A three-day Economic Edgitors’ Con-
ference was organised where over 80 senior
editors were briefed on the new economic
measures taken by the Government in the
economic ministries.

7.2.3. PIB continued to make available
editorial matters for a fortnightly publication
‘India Up-date’’. This is devoted exclusively
to disseminate information about the
economic opportunities becoming avail-
able following the new economic policies.
Major decisions taken by the Government
were compiled and made available to all
media.

7.24. In order to make the Government
policies more clear to the general public at
large. interviews with the Ministers and senior
officials in the concerned Ministries by
media representatives were organised. Be-
sides arranging 924 Press conferences for




Ministers and senior officials of the Ministries
and Departments, PIB set up a media
centre for the International Film Festival of
india at New Delhi held in January 1993

7.2.5. This year the Bureau took special
publicity measures to deai with the situation
caused by Ayodhya issue. The Bureau’s en-
deavour agimed at publicising the efforts
made to resolve the issue and providing
prompt  feedback  through  constant
monitoring. The feedback on day-to-day
developments and public reaction as
reflected in the regional Press was provided.
QOver 100 Special Digests were prepared
and the media was briefed daily. Other
coverages by the Bureau included Punjab &
Kashmir, Jharkhand talks, National Integra-
tion Council delberations on Ayodhya,
Bodo talks, Chief Ministers’ Conference on
Terrorism and setting up of Human Rights
Commission. The Bureau has come out with
new formats for delivery of its material to
make it more attractive and acceptable fo
the media. For example, release of com-
puter graphics/pictographs to illustrate the
statistics and thereby making them more in-
teresting.

7.2.6. Wide publicity was organised for
highlighting the role played by India at the
United Nations Conference on Environment
and Development (UNCED) leading to the
Earth Summit at Rio de Janeiro, Brazil.

7.2.7. Special emphasis was given by the
Bureau on issuing clarifications and rebuttals

to remove wrong impressions and keeping a
check on follow-up stories as a fallout of in-
correct information.

Feedback and Special Service

7.3.1. Over 1,100 special features were
released in various languages from head-
quarters and its regional and branch offices
in the formats of features, Mustrated fea-
tures, photo features, ‘Do You Know', ‘Fact
Sheets’, ‘Facts at a Glance’, 'Glossary’,
‘Trends at o Glance’, and graphics on
development stories, highlights of Govern-
ment programmes, premier resedrch in-
stitutes, Golden Jubilee of Quit India
Moverment and other important subjects,
pbesides independence Day and Republic
Day features.

7.3.2. Feedback cell of the Bureau
prepared a ddaily digest of news and views
and also issued 750 special digests on
deveiopments in Punjab, Kashmir, Assam
and Ayodhya. In addition, special digests
on Union Budgetl Railway Budget and
economic aspects were issued. Over six lakh
clippings (both in Hindi and English) were
supplied to the Ministries/Departments.

Photo Service

7.4. The Bureau released 2,33,908 prints of
851 news photos to newspapers and other
publications. 2,098 photos were added to
the albums in the Photo Llibrary and 1,971
ebonoid blocks were supplied to small and
medium newspapers.
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Chapter VIli

Registrar of Newspapers for India

8.1.1. The Registrar of Newspapers for India
(RN is an attached office of the Ministry of
Information & Broadcasting. it verifies and
regulates the availability of fitles of
newspapers, registers them, verifies circula-
tion and brings out an Annual Report, Press
in India. As a part of its non-statutory func-
tions, the office allocates newsprint to
newspapetrs/periodicals as per
Government's policy and certifies essen-
tiality for the import of printing machinery
and alied equipment required by
newspapers.

8.1.2. Duling April-December 1992, RNI dis-
posed of 11,401 applications for fitles of
proposed newspapers/periodicals. The exist-
ing computer system introduced for ftitle
clearance s being upgraded for speedier
clearance of titles and it will also be linked
up with the three regional offices at Bom-
bay, Calcutta and Madras. The entire
scheme is expected to be completed
during the Eighth Plan period as a FPlan
Scheme.

8.1.3. Durng the same period, 1,460
newspapers were issued certificates of
Registration. The year is expected to end
with a total of 2,000 registrations.

8.1.4. The RNI verified the circulation claims
of 1,482 newspapers upto November 1992
as against the circulation claims of 110
newspapers during 1991-92. Another 400 cir-
culation claims are expected fo be verified
by the year-end.

8.1.5. The Annual Report of RNI titled, Press
in India-1991 based on the information
received from newspapers/periodicals for
the calendar year 1991 is likely to come out
very shorly.

According to the 1992 Report, the total
number of news interest newspapers/peti-
odicals increased to 30,214 during 1991 from
28,491 in 1990,

Newsprint

8.2.1. Following the notification of Import
Policy and Decanalisation of newsprint for
the year 1992-93 guidelines wete nofified
on May 5 1992 to issue ‘Enfitlement
Cerfificates’ 1o the newspapets. According
to the Import Policy and guidelines,
newspapers are allowed to import newsprint
either direct or through handling agents
aquthorised by them. The newspapers having
more than 200 MTs of annual entitlement of
standard newsprint, are being allowed to
import any gquantity provided that they
should import one tonne against the pur-
chase of two tonnes of newsprint from the
indigenous scheduled newsprint mills. How-
ever. the newspapers with iess than 200 MTs
of annual entittement of standard newsprint
and the periodicals entitled to use glazed
newsprint are allowed 1o import specific
quantities as determined by RN, Newsptrint is
now dllowed tc be imported without any
duty/levy.

8.2.2. Tl November 1992, ‘Entiflement
Certificates’ were issued to 371
newspapers/periodicals with annual entitle-

55



ment of more than 200 MTs of standard
newsprint. A guantity of over 1.03 lakh MTs
imported standard newsprint and 53,857
MTs of glazed newsprint were allocated to
1.715 newspapers and periodicals and 272
new applicants were allotted 27,407 MTs of
indigenous newsprint upto November 1992,

Printing Machinery

8.3. Printing machinery and allied equip-
ment worth Rs. 4.99 crore were recom-
mended for import by the newspaper
establishments during April-October 1992.
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Chapter IX

Publications Division

2.1. The Publications Division is the leading
publishing organisation of the Government.
Set up in 1941 as a branch of the Bureau of
Public Information, it acguired its present
name and separate identity in 1944, During
the last four-ond-a-half decades of Inde-
pendence, the Division assumed an impor-
tant role in the field of production, sales and
distribution of books and journals on matters
of national importance. The Division aims at
disseminating information in various spheres
of national activity and also provides heal-
thy literature at reascnable price to the
readers all over the country. To achieve this
object, it brings out books and journals in
English, Hindi and major Indian languages
on nation’s art and culture, history and
biographies of eminent personalities.

Books

9.2.1. The Publications Division brings out
books under the series like ''Builders of
Modermn India’’, ""States of the Union’’; "Cul-
turgi Leaders of India’, ''Books for Millions’”,
“Classics of Indian History'', “'Bharat Ke
Gaurayv'’, "Bharat Ke Amar Charitra’’, "'in-
dian Wisdom'', ""‘Bharatiya Manisha'’, ""Our
Tribals”, “'Qur Scints’’, "'Hamare Sant’,
“Quotable Quotes of Great Men and
Women'', and "'‘Bharat Ki Mahan Narian'’,
etc. It has also earned the distinction of
publishing volumes of speeches and writings
of Presidents and Prime Ministers of the
country.

9.2.2. Under the 'Builders of Modern india’
series, the Divisicn brought out biographies

of Acharya Vinoba Bhave, Keshub Chunder
Sen, V.O. Chidambaram Pillai, Annie Besant
and others,

9.2.3. Titles 'Rojasthan Ke Nari Ratna’ and
"Hadi Rani® were brought out this year under
the serigs, '‘Bharat Ki Mahan Narian'.

Children’s Literature

9.3. As children constitute an impres-
sionable age-group, it was the special en-
deavour of the Division to bring out healthy
literature for them. It brought out collection
of historical and mythological stories of
India, folk-tales of various regions of India
and folk-tales of the world. Under this
category, 5 original titles in Punjabi, 2 in
Urdu, 2 in Tamil and 1 in Telugu were
brought out by the Division.

Collected works of Mahatma Gandhi

9.4. The Publications Division has brought
out 90 velumes in English and 83 volumes in
Hindi under the Collected Works of Mahat-
ma Gandhi. Three supplementary volumes
in English have also been brought out.
Volumes on index of persons and index of
subjects are being brought out. Work on the
supplementary volume [V in English and
Volume 84 in Hindi is in progress.

Journals

9.5.1. The Fublications Division brings out a
large number of journals in English, Hindi and
other Indian languages. This mainly aims at
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providing information on various develop-
ments taking place in the country. Yojana, a
journal of the Division devoted to Planning
and development, is published in ten
regional languages in addition to English
and Hindi. This journal is brought out
fortnightly in English, Hindi, Tamil and Telugu.

ft is published on monthly basis in
Malayclam, Punjabi, Assamese, Bengali,
Gujarati, Marathi, Kannada and Urdu. A

specidal issue on the Eighth Plan was brought
out on the eve of Independence Day. Be-
sides, a special issue each was brought out
on the Independence Day and the
Republic Day. This year, to mark the 50th an-
niversary of 'Quit India Movement’, special
articles were published in various issues of

this journal. The articles focussed on
economic themes like the ‘Budget’,
"Economic Reforms’’, 'Economic Survey’,
‘Import and Export Policy’. 'Revamped

Public Distribution System’, ‘Environment
and Ecology’, etc. Articles on literacy and
education, employment generation, uplift
of Scheduled Castes and Scheduled Tribes,
women and socidl welfare were also carried
in its different issues.

9.5.2. Bal Bharati is a monthly magazine for
children and carries interesting and useful
articles for them. This year, the magazine
caried articles on topical issues like Quit
india Movement, 500 years of discovery of
American continent, President Dr. Shankar
Daval Sharma, Bharat Ratna J.R.D. Tatq,
etc.

9.5.3. Ajkal is a literary monthly magazine
published in Hindi and Urdu. It carries artficles
relating to activities in the field of literature,
culture and art, This year, a special issue of
Ajkal  (Hindi) carried arficles based on
selected poems of 150 poets which ap-
peared in its different issues since 1945, Ajkal
(Urdu) carried special articles on Satyaiji
Ray, renowned fim Director and Firag
Gorakputi, eminent Urdu poet and Jnan-
peeth Award winner. A special issue wdas
also brought cut to mark the golden jubilee
of the "Quit India Movement'.

9.5.4. The Division brings out Kurukshetra, a
monthly journal on behalf of the Depart-

ment of Rural Development. The annual
issue of this journal focussed on ''Rural
Sanitation—FProblems and Prospects’”.

Employment News

9.6. The Employment News unit of the Publi-
cations Division brings out on weekly basis
TEmployment News'' in English and ""Rozgar
Samachar’’ in Hindi and Urdu. This journal
carries information on the job vacancies in
Central/State Government sectors. Besides,
it carries guidance material 1o meet the
needs and requirements of the candidates
preparing for various competitive examina-
tions and interviews. During the last few
yvears, The Journal has made remarkable
progress in circulation. The total circulation
of the Joumal is 4,37,000 copies as on
March, 1993,

Exhibitions

9.7. During the vyear, the Division par-
ticipated in nearly 40 book exhibitions/fairs
in New Delhi and other important cities in
different States. The significant cchievement
during the year was launching of Mobile
Book Exhibition for the rural areas of Delhi,
U.P. and Haryanca.

Marketing

9.8. The Division carries out marketing of its
books through its own sales outlets which
are located at New Delhi, Bombay, Calcut-
ta, Madras, Patna, Lucknow, Trivandmum
and Hyderabad and through agents. it alse
selis books of Government and semi-
Government organisations through its sales
outlets. During the year, efforts were made
to enlist the support of the State Govern-
ments and autonomous bodies for the bulk
purchase of Division's publications, especial-
ly under " Operation Black Board Scheme"’

Revenue

9.9. The Publications Division earned a total
revenue of Rs, 270,00 lakh through sale of
books and journals during the period from
April 1992 to March 31, 1993 and revenue
earned thiough advertisements in different
journals/magazines for the same period has
been to the tune of Rs. 4.5 1akh. The revenue
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earned through Employment News
amounted to Rs. 935.00 lakh during the
same petiod.

Bharatendu Harishchandra Awards

2.10. The Bharatendu Harishchandra
Awards for 1991 were presented on Decem-
ber 28, 1992 for original writings in Hindi on
Mass Communication, The first prize of

Rs. 25,000 was awarded to Shri Radhanath
Chaturvedi for his manuscript "'Prasaran Ke
tive Samachar Lekhan’. The second prize
of Rs. 15,000 went to Shri Premnath Chatur-
vedi for his book ''Samachar Sampadan’’
and the third prize of Rs. 10,000 to Shri Pavan
Chaudhari Manmauji for his manuscript
"“Vidhi Patrakarita; Chinta Aur Chunauti’’.
Five merit prizes of Rs. 5000 each were also
awarded.
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Chapter X

Directorate of Field Publicity

10.1.1. The Directorate of Field Publicity
(DFP), by virtue of being a field oriented or-
ganisation, has been playing a pivotal role
since its inception in the task of national
development with active involvement of
people belonging to every stratum of the
society. This is sought to be done by secur-
ing their participation in developmental
schemes and activities formulated by the
Government for the benefit of various sec-
tions of society, particularly the weak and
down-frodden, and by brnging about o
change in their attitudes.

10.1.2. Eauipped with men and material
suitable for the job, which are taken to the
door-steps of the people, the units of the
Directorate endeavour to expose them to
the diverse socio-economic and cultural
milieu of our country and inspire them tfo
move ahead unitedly as the citizens of the
largest democracy in the world for bettering
the lot of the people of India. For this, they
use a variety of programmes which include
films, Yive performances by song and drama
parties, oral communication and special
programmes such as group discussions,
public meetings, seminars, symposia and
competitions of various categories. The films
are specially selected to suit the require-
ments of pubiicity in relation to the regional
conditions. The organisation aiso seeks to
gather people's reactions t¢ the program-
mes and poiicies of the Govermnment and
their impiementation down to the village
level and to repcrt back for appropriate ac-
tion and conecltive measures by the

Government. The Directorafte thus works as
a two-way channel of communication be-
tween the Government and the people.

Organisation

10.2. The Directorgie of Field Publicity now
comprises the Directorate’s headguarters at
New Delhi, 22 Regional Offices and 257 units
(including 72 Border and 30 Family Welfare
units) in various parts of the country. There
are 8 to 18 units in o Region. Some of the
larger States have been divided into two
Regicons while the smaller States and Union
Territories have been clubbed together fo
form one Region. A list of the Regional and
Field Publicity Units is given at appendix VIII.

Activities

10.3.1. Each field unit is a self-contained
multi-faceted publicity set-up edquipped
with a vehicle, cine equipment, public ad-
dress system, tape recorder, transistor and a
generater for use in the area where there is
no electricity. As part of the modermnisation
scheme some unifs have been provided
with Mobile Video Projection Systems. The
units remain out on tour for 12 to 15 days in
a menth, in their respective areas and coor-
dinate with the Central and State Govern-
ment organisations and vaoluntary
associations while carrying out publicity ac-
tivities in the field.

10.3.2. The field units highlighted the impor-
tant national themes like national infegra-
tion and communal harmony, commitment
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to democracy, secularism, eradication of
social evils such as diug abuse, alcoholism,
dowry, child marriage and health and fami-
v welfare through organising film shows,
song and drama programmes, oral com-
munication programmes, special compefi-
tions and contests, etc. The thrust, however,
remained mainly on the theme of national
integration and communal harmony in view
of the situation prevailing in various parts of
the country

10.3.3. During April 1o September 1992, the
units of the DFP organised 27,571 film shows,
3944 song and drama performances,
18,448 photo exhibitions and 29,186 oral
communication programmes catering fo an
audience of abeout 2.5 crore people
belonging to all walks of fife.

10.3.4. Gandhi Jayanti, Birth Centenary of
Dr. Ambedkar, Birth Anniversaries of Pt
Jawahar Lal Nehru, Smt. Indira Gandhi, Lal
Bahadur Shastri and Dr. S. Radhakrishnan,
etc. were some of the occasions utilised by
the units to propagate the theme of nation-
al integration and commundl harmony,
secularism, democracy, freedom struggle,
etc. The World Health Day, World Population
Day, World Nutrition Day, SAARC Decade of
the Girl Child, Immunization Day, internation-
al Literacy Day, etc. were some of the oc-
casions used by the units to propagate the
national themes and programmes.

Action Plan

10.4. To lay considerable emphasis on im-
provement in administration by making it
more result-oriented and responsive, the
Directorate followed general rules and or-
ders as issued by the Government to review
the present working and simplify the proce-
dures. Concerted efforts in the form of multi-
media publicity campaigns were made in
all parts of the country by the DFP units to
publicise themes decided by the Central
Croup on Communication Strategies viz.
commitment to democracy, secularism,
unity and integrity of the country, nation’s
major achievernents, progress under the 20-
point economic programme and 15-point
programme, for minorities, improvement in

agriculture, rural development, health and
tamily welfare and other important national
themes. The field units were also geared up
to publicise positive aspects of the Union
Budget and the new economic measures.

Publicity cn 20-Point Economic
Programme
10.5. Publicity for the 20-point programme

aimed at ameliorating the living conditions
of the people, especially the weaker sec-
tians of society, was carried out by the DFP
units through varicus channels of com-
munication in a variety of programmes. The
programrmes were organised in such a man-
ner s¢ as 1o reach the target audience with
the message relevant to them and to their
area. The units continued fo concentrate on
the positive aspects of the Union Budget
and budgetary benefits to the poor, small
and marginal farmers and labourers. Efforts
to bring down the prices were highlighted
through group discussiocns and oral com-
munications. The Jawahar Rozgar Yojana,
IRDP and NREP were dlso covered during
the pregrammes.

National Integration

10.6.1. National Integration remained one
of the major themes which was publicised
by the DFP units throughout the country
through  varous  audio-visual  means.
Publicity programmes were arranged in sen-
sitive and identified areas. The 'Quami Ekta
Week' was observed all over the country
during November 19-25 1992, Various
programmes ranging from fim shows to
song and drama programmes, debates,
elocution contests and seminars were ar-
ranged and patiotic song competitions
held to highlight the theme. The units ar-

ranged special  field programmes  to
publicise the country’'s commitinent to
secularismm. The Scdbhovana Diwas on

August 20, was also celebrated with a num-
ber of field programmes in the regions. A
special  publicity campaign  was  also
launched throughout the country in con-
nection with the "Golden Jubilee Celebra-
tions of Quit India Movement’.




10.6.2. In the State of Jarmmu and Kashmir,
a multi-media  publicity campaign  was
launched in Surankot and Poonch Blocks of
District Poonch during October 1992 to high-
light the theme of nationai integration and
communal harmeny. An intensive cam-
paign was launched during June 1992 in
Coochbehar district of West Bengal fo
familiarise the people with the rationale be-
hind the leasing out of 'Tin Bigha' fto
Bangladesh. Three Field Publicity Units of
DFP's North Bengal Region viz. Coochbehar,
Jalpaiguri and Siliguri used the medium of
inter-personal communication to highlight
the theme apart from several film shows on
national integration and communal har-
mony, photo exhibitions, group discussions,
distribution of publicity material etc. Besides,
45 song and drama programmes were ol-
ganised in the areas as part of the cam-
paign. Several public opinion leaders in the
area were involved in the campaign.

Welfare of Minorities

10.7. The DFP wunits organised various
programmes 1o  disseminate information
regarding the Prime Minister's 15-point
programme, specially focussed on the wel-
fare of the minorities. Problems relating to
the welfare of minorities and institutional
finances and loan facilities were discussed
at length during the group discussions. The
units projected the Government’s sincereity
in ameliorating the lot of mincrity com-
munities. The steps taken by various State
Governments to provide social justice and
opportunities were also highlighted in the
field programmes.

Education

10.8.1. The DFP units carried out publicity
on the theme, ‘the New Education Policy’
through various audic-visual means. During
these programmes, it was highlighted that
education was the backbone of social
change and development. The field units
visited the interior and remote villages and
organised programmes to motivate the il-
literates and neo-literates to take to literacy.

10.8.2. In Andhra Pradesh, an intensive
multi-media publicity campaign on literacy

was launched in Karimnagar district during
August 1992 by involving Warangal,
Nizamabad, Medak, Nalgonda and
Hyderabad units.  In UP (NW), the
Moradabad unit organised two seminars
one on ‘Literacy and Nationgal
Development’ and another on ‘Education
and Society’, both in different vilages of the
said district. In Gujarat, the Baroda unit or-
ganised a seminar on ‘literacy and
Development’ at Nadiad and in Karmnataka,
the Bijapur, Belgaum, Dharwad and Gulbar-
ga units participated in the multi-media
publicity campaign on literacy which was
launched by the Bijapur unit in August 1992,

Eradication of Untouchability

10.9. To educate the masses about social
evils in the practice of untouchability, the
DFF units screened extensively films like "An
Ancient Curse’, ‘Paropkar’, etc. The theme
was dlso publicised through oral com-
munications and group discussions held by
the units. All units took note of the Birth Cen-
tenary Celebrations of Bharat Ratna Dr. B.R.
Ambedkar and referred to his services for
the cause of the down-trodden. The Gandhi
Jayanti, Anti-untouchability Week and Inde-
pendence Day were the other occasions
made use of by the units to propagate the
theme amongst the SC/ST population in the
rural areas.

Health and Family Welfare

10.10. The Ditectorate continued intensive
publicity on the theme through film shows,
photo  exhibitions, song and drama
programmes, oral communications and
healthy baby shows, mothers’ meet and
question-answer sessions. Door-to-door con-
tacts were made in co-ordination with the
medical and health authorities, primary
health centres, youth ciubs and other volun-
tary organisations. Essays and elocution
contests, painting competitions and semi-
nars were also organised by various field
units. For prevention of diarrthoea, cholera
and malaria, awareness campaigns were
launched in the respective regions. The
World Health Day in Aprii and World Popula-
tion Week in July were observed by all the
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units with intensive coverage of the iden-
tified oreas. In order to provide orientation
to the Feld Publicity Officers, a four-day
Workshop on Health and Family Welfare
and Universal Primary Education was or-
ganised at Hyderabad during November
17-20, 1992,

Other Themes

10.11. Socio-economic themes like status
of women, eradication of untouchability,
prohibition, drug-abuse and role of public
sector formed part of the DFP's publicity
package. In Andhra Pradesh, during the
AICC plenary session at Tirupati, the region
conducted a major multi-media publicity
campaign from April 12-18, highlighting
varous  socio-economic and  weifare
schemes including Revamped Public Dis-
tribution System, New Economic Policy and
20-Point Programme.

Economic Measures

10.12. As part of the national effort to
secure maximum publicity for the new
economic measures and for highlighting the
positive aspects of the Union Budget, the
units of the Directorate were geared up and

organised mass contact campaigns to
motivate different cross-sections of the
population through various publicity

programmes. The need for conservation of
fuel and austerity in expenditure etc. were
also highlighted throughb film shows and oral
communications. Besides, subjects such as
self-sufficiency in foodgrains, new trade and
industrial policy, consumer protection and
many other points were discussed in group
discussions throughout the period. Films such
as ‘Conservation of Petroleum’, 'Drop that
Counts’, etc. were shown in rural as well as
urban areas.

Coverage of Fairs and Festivals

10.13. Coverage of fairs and festivals has
been a regular feature of the DFP units to
take advantage of the crowd points for
propagating national themes. On the eve
of Krishna Pushkaram, a major festival of
Andhra Pradesh which occws once in
tweive years, the field units amanged

publicity programmes. In West Bengal, the
field units covered the famous Rash Mela in
Coochbehar from November 9-21, 1992,
Programmes related to the themes on na-
tional integration and family welfare were
organised during the Mela. OCther important
fairs covered by the field units include Ardh
Kumbh Mela at Haridwar, Ambubasi Meia
at Kamakhya Temple, Guwahaii and Sim-
hasth Mela at Ujjain,

Conducted Tours

10.14. To promote national integration and
create a sense of cneness among the
people, conducted tours of opinion leaders
are organised. Every vear pecople of one
Region (including persons from the border,
tribal and backward areas comprising folk
artists, teachers, students and youth, opinion
leaders and progressive farmers), are taken
to other parts of the country to enable them
to see for themselves the developments
taking place in various fields.

Talking Points

10.15. With a view to provide proper orien-
tation to the field officers on various themes,
Talking Points’ are prepared at the head-
quarters and sent to the field units, The 'Talk-
ing Points’ so issued keep the field staff
posted with latest developments on the na-
tional scene with particular reference to the
publicity themes regularly handted by them.
During this year, talking points on New
Economic measures, Population control
strategies  Rural  Sanitation  Programme,
Serious Implications of the lkegal Migration
of Bangladeshi Nationals, Qil Price Hike and
Government’s decision on JPC Recommen-
dations relating fo Fertilizers, etc. were is-
sued.

Inspection and Evaluation

10.16. For monitoring, analysing and assess-
ing fthe activities of the Field Publicity Units,
there is an Inspection and Evaluation Cell at
the DFP headquarters. A team of officers of
the Cell visits Regional Offices and Field
Publicity Units from time to time to assess
their functioning and give on-thespot
guidance. A ‘Year Book’' containing com-
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parative study of the activities of the

regions/units is also issued by this Cell.

Feed-back

10.17. The Directorate of Field Publicity is o
two-way channel of communication. On

one hand, it disseminates information with
regard to the policies and programmes of
the Government while on the other it col-
lects spontaneous reactions of the people
and sends the same to the concermned
aquarters for such remedial measures as may
be deemed appropriate.
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Chapter X!

Directorate of Advertising and Visual Publicity

11.1.1. The Directorate of Advertising and
Visual Publicity is a multi-medic central
agency to inform the people about
Government’'s policies and programmes
and motivate them to participate. The
media used by DAVP are press advertise-
ments, exhibitions, booklets, folders, posters,
TV and Radio spots, quickies, bus-panels,
hoardings, kiosks etc. The messages high-
lighted by DAVP concern themes like health
& family welfare, girl child, immunization,
women % child development, national in-
tegration & communal harmony, defence,
new economic policy, environment,
literacy, employment, elections, AIDS, drug
abuse & prohibition, customs & central ex-
cise, income-tax, rural development and
energy conservation.

11.1.2. Apart from the main set-up at the
Headgquarters consisting of several wings like
Advertising, Qutdoor Publicity, Printed
Publicity, Exhibitions, E.D.P. Centre, Mass-
Mailing, Audio and Visual Cell, Studio, Copy
wing, Campaign wing etc, DAVP has a net-
work of offices spread all over the country. it
has two regional offices at Bangaiore and
Guwahati to coordinate regional activities
and two Regional Distribution Centres at
Calcutta and Madras for speedy disfribution
of publicity material, produced in Hindi,
English and regional languages. The Direc-
torate has an Exhibition Kit Production
Centre at Guwahati and 35 Field Exhibition
Unifs, which include seven mobile vans. The
Regional Exhibition Workshop at Madras as-
sists the Exhibition Division at Headguarters in

designing, fabricating and display of ex-
hikits.

Printed Publicity

11.2.1. Printed Publicity material brought
out by DAVP {ill January 1993, included
bookiets, foiders and posters on ‘A New
Food Security System for the Poor’, ‘Tin
Bigha Facts’, 'Quit India Movernent’, ‘Indian
Panorama 1993, 'Income Tax’, ‘Eighth Five-
Year Plan’, ‘International Film Festival of
india, 93', ‘Akashvani Sangeet Sammelan’,
'Indian Air Force’, ‘Kisan’s Welfare-Country's
Welfare', 'New Fertilizer Pricing Policy’, 'Pric-
ing of Petroleurn’, 'Craft Museum’, 'Interna-
tional Decade for Natural Disaster
Reduction’, ‘Times of Challenge-Times of
Change’ 'Schemes for Rural Poor’, ‘Green
Lleafy Vegetables’, ‘Republic-Day Folk
Dance Festival and Craft Fair’, ‘New Export
and Import Policy’, '‘Consume Seasonal
Fruits aond Vegetables’, 'New Industrial
Policy’, 'Instant Intant Food’, 'Drug Abuse’
and 'Health & Family Welfare’. Folders were
printed for the Fiim Festivals of Holland, Hun-
gary, Egypt, Japan, Portugal and ltaly, held
in New Delhi. The calendar and diary-1993
were also printed.

11.2.2. Under the Prime Minister Speaks
Series, 20 speeches of Shri P.V. Narasimha
Rao were brought out as booklets/folders in
Hindi, English and regional languages. These
included speeches on Extending the Reach
of Public Distribution System, Environment
Protection, Ram Janmabhoomi—Babri Mas-
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jid Dispute, Relevance of Non-Aligned
Movement in the New Woild Crder, Solar
Power Can Solve Our Energy Problems, Ad-
ministration must Keep Pace with Policy
Changes, Human Rights—A Re-affiimation,
Sports & Physical Education Must Become a
Mass Movement, Consensus and Concilia-
tion for Accelerating Progress, Crucial Role
of Science in improving Quality of Life, PM's
reply in the Lok Sabha toc the '‘No Con-
fidence Debate’ and Centenary of
Vivekananda's Bharat-Parikrama. DAVP also
brought out a publication, 'Bold initiatives
for All Round Development—Major Achieve-
ments (June 91 to December 92)" highlight-
ing major achievements of various Ministries
of Govemnment of india. In all more than
1.27 crore copies of 489 publications of
more than 114 jobs in Hindi, English and
regional languages were printed.

Press Advertisements

11.3.1. The Directorate issued about 13,865
press advertisements (13,068 classified and
797 display advertisements) during April 92-
January 93, to 3687 newspapers and peri-
odicals on Income-Tax, Health & Family
Welfare, AIDS, Immunisation, Drug Abuse &
Prohibition, National Integration & Com-
munal Harmony, National Handloom Export,
Environment Protection, Customs & Centrai
Excise, Handicrafts & Texties, National
Savings Organisation and World Population
Day. Supplements were also brought out on
Non-Conventional Energy Sources, Central
Excise Day, ESl Scheme—42nd Year of Social
Security, World Population Day ond National
Child  Survival & Safe  Mother-hoed
programme.

11.3.2. During the period contracts with
3097 newspapers and pericdicals were
renewed and 273 were empanelled for all-
India release of advertisements.

Audio Visual Publicity

11.4.1. The Directorate produced around
2135 radio spots, jingles and sponsored
programmes and 225 video spots, quickies
and documentaries during April 92—

February 93. A total number of 58,900
broadcasts and 825 telecasts were
registered.

11.4.2. The Audio-Visual Cell gave exten-

sive publicity to the New Economic Policy,
income Tax, Non-Conventional Energy Sour-
ces, Environment Protection, Women and
Child Development, Consumer Protection,
Rural Development, Health & Family Welfare
and Quit India Movement. The serialised
quickies ‘Sanvarti Rahen’ and ‘Hamara
Sapna’ based on health & family welfare
were telecast several times by Doordarshan.

11.4.3. The weekly radio-sponsored
programme 'Naya Savera’” and ‘Aao Haath
Badhayen' on woman & child development
and social welfare, ‘Apne Adhikar’ on con-
sumer protection and 'Haseen Lamhe’ on
health & family welfare were produced and
broadcast on 29 CBS channels. A multi-
media campaign in regard to ECOMARK
was formulated and two radio spots and
one video spot were produced in the series.

11.4.4. A feedback survey was conducted
to assess the impact and effectiveness of
the sponsored programmes '‘Naya Savera’
and ‘Aao Haath Badhayen’. The survey
found the two programmes very effective in
communicating social welfare themes.

Outdoor Publicity

11.5. During the period, April 92 to January
93 the Directcrate produced/displayed
around 775 hoardings, 3875 bus-panels,
4450 kiosks, 29,300 cinema-slides, 720 wall-
paintings, 1125 cloth banners and other mis-
cellaneous publicity on different themes
such as Drug Abuse & Alcoholism, New
Economic Policy, Girll Education, National In-
tegration & Communal Harmony, Interna-
tional Film Festival of India 1993, Handicrafts,
Literacy, Centenary Celebration of Dr. B.R.
Ambedkar, Consumer Protection, Quit India
Movement, AGMARK, Health & Family Wel-
fare, Energy Conservation, Customs &
Central Excise, Ammy & Navy Recruitment
and Income Tax. The Outdoor Publicity
media was also used during Ardh Kumbh
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Mela at Haridwar and Simhasth Kumbh
Mela at Ujain. Publicity material was also
displayed at the Fim Festivals of SAARC,
Japan, Turkey, Sweden and Holland, held in
New Delhi.

Exhibition

11.6.1. DAVP through its network of 35 Field
Exhibition Units including seven mokbile vans
publicised varicus socio-economic mes-
sages of the Government, supported by fiim
shows and audic programmes. During the
pericd, several exhibitions were organised
which included exhibitions ftitled ‘India
Today’, 'Girl Child’, 'Quit India Movement’,
‘Ek Rashtra Ek Pran’, ‘Towards a Better
Future’, 'Ganga’, ‘World Population’, Ek
Gaon Ki Or’, 'Dr. B.R. Ambedkar’ and. 'India
Marches Ahead’ all cver the country. The
Ditectorate organised around 380 exhibi-
tions spread over approximately 2200 exhibi-
tion days and also participated in more
than 30 exhibitions which included different
Film Festivals organised by Directorate . of
Film Festivals.

11.6.2. Three exhibitions titled ‘Ganga’,
'Cne Country One People’ and ‘Towards
Better Future’ were organised on the oc-
casion of Ardh Kumbh Mela at Haridwar
and Simhasth Kumbh'Mela at Ujjain. On the
occasion of the Death Anniversary of the
late Prime Minister, Shri Rajiv Gandhi, an ex-
hibition was organised at Parliament House
(Annexe), New Delhi, titled ‘'India and the
World’.

Mass Mailing Wing

11.7. The Mass Mailing Wing of the Direc-
torate distributed over 2.25 crore copies till
January 93, of the printed publicity material
through its Distribution Centre at Head-
quarters in New Delhi and Regional Distribu-
tion Centres at Madras and Calcutta. The
Wing has a mailing list comprising over 15
lakh addresses spread over 530 categories
like Primary/Middle Schools, Post Offices,
Rural Banks, Social Crganisations,
Panchayats, Educationai & Cultural Or-
ganisations etc.

Major Campaigns

New Economic Measures

11.8.1.1. DAVP contfinued its muiti-media
support to the New Economic Measures
(NEM) announced by the Government. As
part of its publc awareness campaign to
highlight various aspects of the NEM, the
Directorate brought out more than 45 publi-
cations’ including booklets ond folders on
New Industrial Policy, New Trade Policy, New
Export & Import Policy, Eighth Five-Year Plan,
New Food Security System, Union Budget,
Nehru Rozgar Yojana, New Fertilizer Pricing
Policy, Schemes for the Poor, Times of Chai-
lenge-Times of Change, Kisan's Welfare-
Country’'s Welfare and Simplified Income
Tax Procedures for Small Businessmen. The
Directorate released several press advertise-
ments all over the country. It also arganised
an exhibition on NEM and its advantages to
the economy at Tirupati. A major exhibition
was put up at Puri, Orissa, on the occasion
of Rath Yatra of Lord Jagannath. The Audio-
Visual Cell produced a number of spots and
guickies highlighting various themes which
included Self Employment, Uni-Gauge Sys-
tem, New Tax Policy, Value added Export,
Women Entrepreneurs and Quality & Export,
The Outdoor Publicity Division produced
and dispiayed 250 bus-panels in Delhi and
Hyderabad, 250 wall-paintings in Madras,
Pondicherry and Faridabad, 80 cinema
slides and several hoardings.

711.8.1.2. A fortnightly publication titled
‘India Update' sponscred by DAVP is being
brought out on various aspects of the
economy such as Power, Steel, Electronics,
Communications, Irrigation and Tele-Com-
munications, Sixteen issues have been
printed so far. A 15-minute film titled ‘India
Update' was produced giving details of the
New Economic Policy. As part of the com-
prehensive multi-media campaign on New
Economic Policy and Eighth Five-Year Plan,
DAVP organised an exhibition titled "'India-
Today and Tomorow'' in Mysore from May
2-9, 1992, Exhibition kits were provided to the
12 Field Publicity Units of Central and State
Governments which organised programmes
in over 100 vilages. Special programmes
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were arranged in 120 selected villages of
Mysore district, consisting quiz and elocution
competitions for rural youth and students,
rangoli competitions, healthy baby shows
and special symposia.

Golden Jubilee Celebrations of Quit india
Movement

11.8.2. The Golden Jubilee of Quit India
Movement was celebrated all over the
country and wide-publicity carried-out. This
included putting-up of twelve exhibitions in
Delhi, Calcutfta, Bombay, Ballia (U.P.), Naw-
gaon (near Guwahati), Bhopal, Lucknow,
Hyderabad and Madras. Besides these, 41
Hoardings were displayed in Delhi, Calcutta,
Assam, Madras and Bangalore. One
hundred and fifty kiosks in Bombay and
Delhi, 400 bus-panels in  Bombay,
Hyderabad & Secunderabad and 225
cinema-slides were displayed highlighting
different messages on Quit india Movement,
The Directorate produced three video
quickies of two minute duration and printed
nine lakh copies of the booklet titled ‘Quit
India Movement’ in Hindi, English and 11
regional languages. Two press advertise-
ments were issued in leading
newspapers/periodicals all over the country.

Rural Development

11.8.3. DAVP carried out a Multi-Media
Publicity Campaign on various aspects of
Rural Development. Press advertisements
were released on AGMARK, National Nutri-
tion Week, Fertilizer Pricing Policy & Farmers
and World Food Day on ali india basis in
Hindi, English and regional languages. Book-
lets, folders and posters were printed on dif-
ferent subjects which included publications
titled ‘A New Food Security for the Poor’,
‘Schemes for Improving the Life of the Rural
Poor’, ‘New Fertilizer Pricing Policy’, 'Drinking
Water Supply in Rural Areas’, 'Consume
Green Leafy Vegetables’, and 'Kisan's Wel-
fare - Country’s Welfare'. Posters were
printed on ‘Nutrition for Infants' and ‘Inter-
national Decade for Natural Disaster
Reduction’. A twenty minute video film on
National Fund for Rural Development (NFRD)
to encourage donors to contribute money

for NFRD, to be utilised for rural develop-
ment programmes was produced. Video
spots were also made on Agmark, Publicity
on rural development featured in a number
of exhibitions. Qutdoor publicity material
was displayed throughout the country
which included production and display of
445 bus-panels, 800 kiosks, several hoardings
and over 9330 cinema-slides.

Hedalth and Family Welfare

11.8.4. The publicity campaign to create
awareness regarding Health & Family Wel-
fare programmes was intensified. Booklefs,
folders and posters were printed on various
themes which included Family Planning, Im-
munization, Right Age of Marricge, Small
Family, Vasectomy, Increasing Population
and Diarrhoed. Press advertisements were
also relegsed on World AIDS Day and Im-
munization Day. In outdoor publicity, series
of cinema slides, hoardings and bus-panels
were displayed. Audio and video spots and
quickies were produced and broad-
cast/telecast on different themes viz. Spac-
ing, Early Marriage, World Population Day,
Mala-D and Small Family & Family Planning.
Four audio pregrammes for van publicity
and a programme of 10 minutes for World
Population Day were also produced. An ex-
hibition titfled 'India-Shaping the Future of
Growing Millions’ was ‘designed and dis-
played at Baii, Indonesia on the occasion of
a semincr ESCAP-POPULATION, held in
August, 1992 DAVP put up an exhibition
tited ‘Chhota Pariwar—Sukh Ka Aadhar’ at
Pragati Maidan during India International
Trade Fair on behalf of Ministry of Health &
Family Welfare, which was awarded a spe-
cial commendation for excellence in design
and integration of themes. About 24 other
exhibitions were also organised all over the
country.

Ardh Kumbh Mela

11.8.5.1. The Directorate organised a multi
media campaign on the occasion of Ardh
Kumbh Mela, 1992 at Haridwar. Outdoor
Publicity included display of 42 hoardings,
1300 kiosks, 100 bus-panels and 100 wall-
paintings. The messages highlighted were
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National Integration & Communal Harmony,
Ganga Cleanliness, Literacy, Health & Fami-
ly Welfare, New Economic Policy, Save Ener-
gy, 18I Mark and Drug Abuse & Prohibition.
Around two lakh copies of booklets, folders
and pamphlets perfaining to different
themes were distributed during the Mela.
The publication fitled 'Ganga Seva—B8harat
Seva’, printed specially for the occasion
was widely distriouted. Press advertisements
on Ganga Pollution fitled 'Ganga Seva
Bharat Seva’ were released in leading
newspapers.

11.8.5.2. On the request of DAVP The In-
dian Institute of Mass Communication car-
ried out an ‘impact study’ to evaluate the
offectivenass of the campaigns or the
audiences who visited Ardh Kumbh Meia at

Haridwar. The impact study found the mes-
sages highlighted during the Arch Kumbh
very impressive and useful,

24th International Film Festival of India 1993

11.8.6. The Directorate displayed 20 hoard-
ings, 200 bus panels, 600 kiosks and 150
cinema slides for the 24th Infemational FIm
Festival of India 1993, held from January 10-
20, 1993. Ten thousand posters in Hindi &
English (bilingual), 5000 each on Indian
Panorama 93 and IFFl '93 and two
brochures, cne each on Indian Cinema and
IFFl '93 were printed. An exhibition was also
put-up at the Sirifort Auditorium during the
festival. Press Advertisements were issued
highlighting schedule of fhe fims screened
in different theatres.
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Chapter XlI

Photo Division

12.1.1. Photo Division, the biggest produc-
tion unit of its kind in the country in the fieid
of photography, produces and issues
photographs both in black and white and
colour for internal and externatl publicity on
behalf of Government of india.

12.1.2. The main function of the Photo
Division is to photographically document
the growth in the country in various fields of
activity and provide visual support required
in communication. The Division provides
photographic visuals to the media units of
the Ministry of Information and Broadcasting
and other Central Ministries/Departments in-
cluding  President’s  Secretariat,  Vice-
President’'s Secretariat, Prime Minister's
office, Lok Sabha/Rajya Sabha Secretariats,
State Governments and Indian Missions
abroad. The Division also supplies on pay-
ment, black and white and colour
photographs and colour slides/transparen-
cies to non-publicity organisations and
general public. During April-December,
1992, the Division earned a revenue of
Rs. 7.22 lakh under its *Pricing Scheme’.

12.1.3. The Division has o well-equipped
laboratory for handling different kinds of
photographic assignments both in black
and white and colour at its headguarters in
Delhi. It also has three Regional Offices at
Bombay, Calcutta and Madras and a Photo
Unit at Guwahati.

Major Coverages

12.2.1. The Photo Division undertook exten-
sive photo coverage of visits of the Presi-

dent, the Vice-President and the Prime Mini-
ster both within the country and outside, be-
sides providing photographs for meeting the
visual publicity requirements. The
photographs were released to the Press qil
over the country through Press Information
Bureau and Indian Missions abroad through
XP Division of the Ministry of External Affairs.

12.2.2. The Photo Division also undertook
the Photo coverages of foreign VVIPs/Dig-
nitaries as well as Heads of States/Govern-
ments of foreign countries during their visits
to India. in addition to supplying the
photographs to all concermed, the Division
also prepared photo albums for presenta-
tion to the foreign dignitaries at the end of
their visits. The Division also prepared and
released portraits of the members of the
council of Ministers and other senior dig-
nitaries appointed from time to time.

12.2.3. The Photo Division has been organis-
ing the National Photo Contest and exhibi-
tion for amateur photographers.

The contest is held both for black and white
and colour photographers and each com-
petitor has to send a maximum 4
photographs. The theme of the contest
varies from time tfo time. In the year 1992,
the fourth national photo contest was held
on the theme of "*Cultural Heritage’”. In this
confest, 8§26 amateur photographers from
all over the country have submitted 713
black and white, 1606 colour photos. In ad-

70



dition to the selection of winning
photographs, the Jury has also selected 106
photographs for exhibition purpose.

12.2.4. The exhibition of the award winning
photographs and selected photographs
was inaugurated by the then Minister of
State of Information and Broadcasting Shri
Ajit Kumar Panja on March 23, 1992. The
prizes were also given away in that functian.
There were 3 prizes each in black and white
and colour section. The 1st prize was a cash
award of Rs, 10,000/-; 2nd Rs. 7,000/- and
the 3rd Rs. 5,000/-.

Curing April-December, 1992, the Photo
Division handled assignments as detailed
below:

i) News and Feature Assignments 2,348
(Both in black and white and
colour}
i) Negatives (both in black and 66,631
white and colour)
i) Colouwr slides/transparencies 225
prepared
iv) Biack and white prints/ 3,113,954
prepared
v) Colour prints/prepared 24,068
vi) Total black and white and 3,38,022
colour prints/prepared
vii) Photo albums/wailets produced 80




Chapter XIlii

Song and Drama Division

13.1.1, The Song & Drama Division utilises
live -media specially the folk and traditional
media to create awareness among the
masses regarding various programmes of
socio-economic significance. It ufilises a
wide range of fraditional stage form such as
drama, dance-drama, puppets, folk recitals
etc. besides light and sound programmes.
The Division also caters to the entertainment
needs of the Armed Forces in the forward
areas. In all its activities, the Division func-
tions in ciose collaboration with the Central
and State Government agencies.

13.1.2. During the magjor festivals where
large number of people congregate, the
live media is effectively utilised to put across
the message of National Integration,
Patriotism, Communal Harmony, New
Economic Policy, Revamped Public Distribu-
tion System, Eighth Five Year Plan, Eradica-
tion of Untouchability, Prohibition, Health
and Family Welfare Frogrammes etc. for
special publicity.

Activities

13.2.1 The Division, headed by a Director,
functions at three levels () Headquarters at
Delhi (Il) Eight Regional Centres located at
Bhopal Calcutta, Chandigarh, Deihi
Guwahati, Lucknow, Madras and Pune; and
() Nine Sub-Centres located at Bhubanes-
war, Hyderabad, Patna, Imphal, Jodhpur,
Darbhanga, Nainital, Shimla and Srinagar.
Besides, there are two Sound & Light
Centres at New Delhi and Bangalore and

one Tibal Centre at Ranchi. These Cenftres
and Sub-Centres are responsible for the
preparation of publicity oriented program-
mes.

13.2.2. The Division carried its activities
through its 43 Departmental Troupes, two
Light and Sound units, one Tiibal Unit and
674 professional troupes. The Division con-
stantly tapped the publicity potential of live
traditional folk media and presented 37,159
programmes, out of which 28,747 program-
rmes were organised from April to Decembet
1992, in various formats.

13.2.3. The Division makes special efforts to
reach out to the interior, backward and
remote areas of the country. The presenta-
tion of programmes in the field is carried out
in close collaboration with the concermed
Central and State agencies. Efforts were
made to mokilise all the resources in design-
ing and mounting campaigns according to
the local requirements in support of Govern-
ment programmes.

Departmental Drama Troupes

13.3. There are six Departmental Drama
Troupes in the Division. These are located at
Pune, Hyderabad, Srinagar, Delhi, Patna
and Bhubaneswar. During the year, these
troupes presented 539 performances con-
sisting of full length plays, skits etc. in Hindi,
Kashmir, Urdu, Marathi, Oriya and Telugu.
The Hyderabad Departmental Drama
Troupe alongwith the Madrias Regional
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Centre was actively involved in Emotional
integration Campaigns in Tamil Nadu and
Andhra Pradesh. The Pune Departmental
Drama Troupe made special efforts to cover
various functions organised in commemora-
tion of Centenary Celebrations of
Babasaheb Dr. Bhimrao Ambedkar, Patna
and Srinagar Departmental Drama Troupes
made significant contribution to mount the
new Sound & Light spectacle "‘Aur Qadam
Badhte Rahe’. The Deihi Departmental
Drama Troupe presented 87 shows during
the current year.

Programmes by Border Publicity Troupes

13.4. For effective and concentrated
publicity in areas adjoining international bor-
ders, Departmental Troupes gave perfor-
mances in border villages in local dialects,
thus boosting the morale of pecple living
there and making them aware of our
defence-preparedness by fostering the feel-
ings of emotional and national integration.
These Cenfres organised intensive publicity
campaigns in coordination with the Central
and State Government agencies and volun-
tary organisations. To further strengthen feel-
ing of National Integration and Communal
Harmony among the masses of various parts
of the country, especially in sensitive areas,
the Division utilises various Border Troupes Qs
a model of cultural exchange during fthe
emotional Integration Campaigns con-
ducted throughout the year. These
programmes were highly apprecioted by
the audiences.

Programmes by Armed Forces Entertain-
ment Wing

13.5. The Amed Fforces Entertainment
Wing (AFEW) was established in 1967 for
entertainment of Jawans in forward areas.
QOut of a total number of ¢ troupes, one
troupe is located at Madras and the rest at
Delhi. The troupes covered difficult and in-
hospitable forward areas and entertained
the Jawans. In addition, the AFEW artists
prepared and presented special items for
the audiences of the rural and urban areas.
The programmes were prepared in such a
manner that different linguistic groups could
take equal interest in them, From April fo

December 1992, these troupes presented
436 programmes.

Sound and Light Programmes

13.6. The Division has a Sound and Light
unit each at Delhi and Bangalore. A special
sound and light programme 'Aur Qadam
Badhte Rahe'' on national integration was
presented at Tirupati. A new sound and light
programme  'Woh Raha  Gujar  Woh
Rohcgi}” was prepared and presented on
the occasion of ‘Phool Walon Ki Sair’ at New
Delhi. The Division also presented Sound &
Light programme "'Dharti Di Rooh Punjab’
at Jalandhar and Chandigarh.

Protessional and Special Services

13.7. This scheme is in operation since the
inception of the Division primarily to scout
local tatent specially from folk and tradition-
al groups. The Division utilises the profes-
sional froupes in the field of performing arts
to cary out the message of national in-
tegration and multi-faceted developmental
endeavour. Initially the Division scouted five
professional troupes and presently 674
troupes are with the Division to present
programmes on specified themes of nation-
al importance, Performances are also or-
ganised for and on behalf of the Ministry of
Health & Family Welfare in close co-ordina-
tion with State Government field agencies,
semi-government agencies and voluntary
organisations. During the year, the Division
presented 33,811 programmes in different
paris of the country under this scheme,

Tribal Centre, Ranchi

13.8. The Division has a Centre at Ranchi
under the Tribal Project Plan to ulilise the
tribal talent in Madhya Pradesh, Bihar and
Orissa. The basic concept of the scheme is
to give incentive to these communities to
present programmes themselves in their
own idiom and dialect in their familiar sur-
roundings to educate and impart informa-
tion to their brethren who have virtually no
access 10 any other mode of communica-
tion. The salient feature of this project is to
get programmes prepared by the tribal
tfroupes in their own dialect to ensure that
their age-old traditional forms do not suffer
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distortien in any manner. Eight hundred and
four precgrammes were prasented in the
tribal pockets by the Division under this
scheme during April-December 1992,

Family Welfare

13.92.1. Special campaigns in support of
Family Welfare were mounted by the
Divisicn in coordination with various agen-
cies. The Division prepared and presented o
number of new programmes on the revised
strategy of health and family welfare. The
Division organised a competition among all
the departmental tfroupes from 6 to 10 July,
1992 on the occasion of "“World Population
Day’’ and prizes were distributed to the win-
ners.

13.9.2. The Division also launched a speciail
campaign in the J.J. Clusters of Delhi. During
the year, the Division organised program-
mes in the high fertility districts of Uttar
Pradesh, Bihar, Madhya Pradesh, Kerala
and West Bengal. A week-long national
campaign on the '‘World Population Day’
was organised from July 6 to 10, 1992, The
Division also presented programmes in the
International Trade Fair at Pragati Maidan
and displayed a large number of program-
mes in close coordinaition with the Ministry
of Health & Family Welfare.

Fairs and Festivals

13.10. The Song and Drama Division
covered various fairs and festivals where
large number of people congregated. A 12-
day-long massive multi-media publicity
campaign was organised in Puri, Baripada,
Jeypore, Koraput, Keonjhar, Kendrapara
and Athgarh of Orissa. Programmes were
presented by the Division in Simhastha
Kumbh Mela, Ujjain. Among other important
fairs/festivals Durgapujo was covered in dif-
ferent parts of the country, Bihu in Assam,
Urs at Ajmer, Nauchandi in Uttar Pradesh
and Phool Waicn Ki Sair in Delhi,

20-Point Economic Programme

13.11. Almost all the programmes
presented by the Division covered 20-point
Economic Programme such as land reforms,
rehabilitation of bonded labour, develop-

ment of scheduled castes/scheduled tiibes.
Special orientation-cum-training camps on
“Family Welfare' was organised at New
Delhi. Besides, the Division arranged a large
number of performances on progress of
literacy in the country-side.

Communal Harmony and National In-
tegration

13.12. The Division continued to present
programmes pertaining to the theme of Na-
tional Integration and Communal Harmony.
in Punjab, Jammu and Kashmir and Assam,
the target audience was rural youth. The
Division also encouraged programme ac-
tivities in the remote and border areas of the
country where impact/reach of electronic
and print media is limited. All the 12 districts
of Punjab were repeatedly covered by
presenting special programmes on Emotion-
at and National Integration. A large number
of programmes were presented by the
Regional Centte, Guwahati in all the North-
Eastern States, Programmes were also ar-
ranged all over the country during the
Quami Ekta Week from November 19 to 25,
1992,

New Economic Policy and Revamped
PDS

13.13. As a follow-up of the Prime Minister’s
address to the field level communicators of
the Ministry of Information and Broadcast-
ing. the Song and Drama Division organised
programmes as a special publicity measure
on Revamped Public Distribution System in
New Economic Policy. Regional Centres or-
ganised Orientation-cum-Training camps in
their respective jurisdiction. More than 100
new items on the said subjects were
prepared which were presented in more
than 29,000 programmes during March to
December 1992,

Other Highlights

13.14. Other highlights of the activities of
the Song and Drama Division during the
year included a special programme
presented on the occasion of Sadbhavana
Divas on August 20, 1992, Kulu Dussehera
festival, literacy campaign and publicity
campaign in Lakshadweep.
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Chapter XIV

Research and Reference Division

14.1.1. Research and Reference Division
functions as an information servicing agen-
cy to the Ministry of Information and Broad-
casting, its media units and their field offices.
It serves as an infermation bank as well as
an information feeder service to the media
units to help in their programming and
publicity campaign work. The Division also
studies trends in mass communication
media and maintains a reference and
documentation service on current offairs
and mass communication. The Research
and Reference Division provides back-
grounders, reference and research material
and other facilities for the use of the Ministry,
its media units and others engaged in mass
communication.

14.1.2. Another important project under-
taken by the Division was the compilation of
two Reference Annudls—''Indic—A Refer-
ence Annual’”’, an authentic work of refer-
ence on india and “*Mass Media in india’”’, @
publication on mass communication in the
country.

14.1.3. The Division handled 122 reference
assignments up to 28, January 1992 includ-
ing 11 backgrounders, reference papers
and biographies. The backgrounders in-
cluded such diverse topics as tourism, water
resources development, public sector, fea-
tures of the 1992-93 budget, environment
and new export-import policy. The Division
compiled the 1992 edition of india—A Refer-
ence Annugl and 1992 edition of the Mass
Media Annual which are expected to be

published by March, 1993 by the Publica-

fions Division. The Division alsc brings out a
fortnightly " Diary of Nationol Events’.

Reference Library

14.2. The Division has a well-equipped Ref-
erence Library with a large coliection of
books in various subjects, bound-volumes of
selected periodicals and various reports of
the Ministries, committees and commissions.
It has a large collection of books on topics
like journalism, public relations, advertising
and audio-visual media. Year-books, con-
temporary  articles and  encyclopaedia
series from all prominent publishers the world
over are also stocked in this library. They are
used by over 750 accredited correspon-
dents (poth Indian and foreign) and a large
number of government officers. The library
receives around 110 Indian and foreign peri-
odicals.

National Documentation Centre of Mass
Communication (NDCMC)

14.3.1. The National Documentation
Centre on Mass Communication was
created in 1976 as a part of Research and
Reference Division on the recommendation
of an Experts Committee setup by the Minis-
try, for collecting, interpreting and dissemi-
nating information about the events and
trends in mass media.

14.3.2. The NDCMC contfinued bringing out
the foliowing 8 services—''Current Aware-
ness Services', ‘'Reference Information
Service'’, “'Bibliography Service’, 'Who's
Who in Mass Media’’, "Honours conferred
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on Mass Communicators’’, "Media
Memory'’, “'World Media Service’”” and
“Bulletin on Film**. During the year, the
centre released above 40 papers.

Computerisation

14.4. A Computer has been instalied in the
Division and will be operational soon. It is

hoped that in the coming year, fully com-
puterised documentation retrieval activities
and library services will be avdgilable to the
users. The computerisation would not only
impart speed and efficiency to the Division's
Research and Reference activities but also
prove helpful to the users.
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Chapter XV

Indian Institute of Mass Communication

15.1.1. The Indian Institute of Mass Com-
munication (IMC) was established in 1965 as
an autonomous body receiving funds
primarily from Government of India through
the Ministry of Information and Broadcasting
in the form of grants-in-aid.

15.1.2. IMC conducts teaching and train-
ing programmes, organises seminars and
contributes 1o the creation of an information
infrastructure suitable for India and other
developing counftries.

15.1.3. During the last 26 years, the Institute
organised about 215 short courses of vary-
ing duration from which nearly 5,200 par-
ticipants  (both Indian and foreign)
benefited. The Institute’s Diploma Course in
News Agency Journalism for Non-aligned
countries is highly sought-after by middie
ievel working journalists from Africa, Asica
and Latin America. Two such courses (five
months each) are organised each year.

Convocation

15.1.4.. The dcademic year 1991-92 ended
with the Annucl Convecation held on April
24, 1992 at the India International Centre.
Seventeen participants of News Agency
Journalism Course for Non-aligned
countries, 30 students of the Postgraduate
Diploma Course in Journalism (Hindi), 25 stu-
dents of the Postgraduate Diploma Course
in Advertising and Public Relations received
the diplomas. The IIMC Silver Jubilee Award
for Internationat  Understanding, Baba

Saheb Dr Bhim Rao Ambedkar Award and
the awards donated by Rajasthan Patrika,
PTI, Saptahik Hindustan, Deccan Heraid, The
Hindu, Patriot, Advertising Agencies Associa-
tion of Indig, Public Relations Society of
India, Prof. M.V. Desai and the Institute’s
awards were given to the meritorious stu-
dents.

Academic Session 1992-93

15.1.5.1. The ithree courses commenced on
4th August, 1992 with 36 students in Jour-
nalism (English), 38 in Advertising and Public
Relations and 32 in Journalism (Hingi). The
16th Diploma Course in News Agency Jour-
nalism for Non-aligned countries com-
menced on July 8, 1992 and concluded on
November 28, 1992 with the valedictory
function on that day. The valedictory ad-
dress was delivered by Shii R.L. Bhatia, Mini-
ster of State for External Affairs. Diplomas
were given to 23 foreign and one Indian
participants. Awards donated by PTl, Rajas-
than Patrika and the Institute were given to
three meritorious participants. The  9th,
eleven month Orientation Course for IS
Group ‘A’ Probationers commenced on
March 3, 1992 and concluded in February,
1993,

Short Courses, Workshops and Seminars

15.1.5.2. The following short courses, semi-
nars and workshops were conducted during
the period under report. (The number of
participants is given within brackets against
each.)
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{) Workshop on voice-cast for AIR
personnel.
September 22-28, 1992

i) Media Communication Course
for Sr. Army Officers
October 12-24, 1992

iy Copywriting Workshop for AIR
personnel,
October 26-30, 1992

iv) Basic Course in Communication for
IS Group 'B’ officers,
November 3 to December 16, 1992

v) Course on Broadcast Journalism
for AIR personnel,
November 17 1o December 14, 1992

9

(16)

(10)

(14)

an

Workshop at Aizawl, Mizoram

15.1.5.3. At the request of the Directorate
of Information and Public Relations, Govein-
ment of Mizoram, the Institute conducted a
Workshop on Communication Skills at Aizawi
from November 17-28, 1992. The Govern-
ment of Mizoram provided the necessary
financial support. Seventeen participants at-
tended the Workshop. During the Workshop,
two video magazines were produced—

"This Week at Aizawl” and ‘‘Radio
Newsreel'',
Seminar on Satellite and Cable
Television
15.1.5.4. IMC, in collaboration with the

Friedrich Ebert Foundation, Germnany or-
ganised a two-day International Seminar on
“Satellite and Cable Television—Oppor-
tunities and Challenges’” on November 17-
18, 1992 to share and discuss the
experiences, perceplions, and responses to
situations created by Satelite and Cable
Television. Seventy eminent media prac-
titioners scholars and pclicy makers fron:
Bangladesh, China, Malaysia and Nepal,
besides India, participated in the delibera-
tions.

Awareness Programme

15.1.5.5. The Institute organised a two-day
"Awareness Programme’’ on September

17-18, 1992 on ‘‘Language, usage, diction,
transiation and uniformity’ " of the Hindi news
bulletins put out by the electronic media.
Sixteen officers of AIR and Doordarshan who
are preparing Hindi news bulletins par-
ticipated.

Communication Project on AIDS

16.1.6.6. At the instance of the World
Health Organisation’s Regional office for
South-East Asia, New Delhi, the Institute has
designed and developed some prototype
communication materials to be used in
fraining modules for HIV/AIDS counselling,
under WHO-IIMC collaborative project.

Research and Evaluation Studies

15.1.6. "'Print and Mass Media Support to
Agricultural Extension (T&V)'' report was sub-
mitted in  April 1992 covering Madhya
Pradesh and Tamil Nadu. On the request of
the Ministry of Health and Family Welfare, a
study entitled ''Evaluation of Mahila Swas-
thya Sangh'' was designed and agreed
upon with the WHO to be conducted during
the financial year. The field work for ail the
selected States, namely, Punjab, Gujarat,
UP, Assam, West Bengal and Karnataka has
been completed in October/November
1992,

Satellite and Cable Television

15.1.7 A Study was undertaken with the
financial support of the Friedrich Ebert Foun-
dation, New Delhi, in five cities, namely,
Delhi, Calcutta, Bombay, Hyderabad and
Kannur. The preliminary findings of the study
were presented at the International Seminar
on ‘‘Satelite and Cable Television’® on
November, 17, 1992. At the request of
DAVP, the Institute undertook a research
study on the Impact of multi-media Cam-
paign in Apiil 1992 at Haridwar on the oc-
casion of the Ardh Kumbh Mela.
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Appendix i
Ministry of Information & Broadcasting
Statement Showing the Budget for Plan & Non-Plan
Demand No. 55—Ministry of Information & Broadcasting
(Rs. in thaumands)
S, Name of Media Unt BE. 1962-93 RE1932-93 B.E. 199394
e Plan MNon-Plan Total Plan Non-Plan Tolal Plan  Non-Plan Total
m @ 3 ) (5) {6} * (B) 8 {10 1Al
Revenue Section
Major Head-"'2251"-Secretarist-Soclal Services
1. MainSectt - 27817 87817 - 2.98,30 29930 - 35417 354,17
2. Composiie P.AC. 5,00 149,83 15483 300 152,70 1.55,70 1,00 157,83 1,58,83
Total 5,00 428,00 833,00 3,00 452,00 455,00 100 5,12,00 5,13,00
Major Head “2205—Art ard Cutture
Certification of Cinematographic films
{or public exnibition
3. Centrai Board Film Certification 20,00 56,80 76,80 2000 63,90 83,90 10,00 64,75 7475
4. Film Cerification Appeliate Tribunal — 220 220 — 310 310 - 325 3,25
Total : Major Mead "22058" 20,00 55,00 79,00 20,00 67,00 B7,00 10,00 68,00 78,00
Major-hesd 220" —Information and Fublicity
5. Fiims Division 2.70,00 15,52.82 18,22,82 2,57.00 16,12.83 19,6983 147,00 16,2917 17,7617
6. Direciorate of Film Fesivals 160,00 1,75.40 3,35,40 216,50 22313 4,3983 2,24,00 162,68 386868
7. Nationa! Fikr Archive of India €0,00 28,73 BR.73 53,50 28,88 E2,38 20,00 29,95 49,95
8. Film& Television Institule of India, —_ — - — — - 10,00 — 10,00
Calcutta
9 Grants-in-aid to National Centre of Films ~ 1,20,00 2700 1.47.00 1,20,00 10,00 130,00 1,40,00 15,00 155,00
for Children and Young Fecpte (NCYF}
10, Granis-in-aid to Film & Television 1,00,00 209,00 30900 1,00,00 224,16 32418 65.00 234,22 2992
{nstitule of India
11, Granis-in-aid te Film Societes 300 300 3.00 - 300 300 —_ 3,00
12 Researchand Reference Dmvision - 36,93 36,93 - 3262 3292 — 4525 3525
13 Granis-in-aidtclIM.C. 50.00 95,50 146,50 44 80 1.04.08 148,88 70,00 1,08.9¢ 1,791
14. Direciorale of Advertising & Visual 58,00 27,4500 28,1300 50,00 238515 243515 30,00 24.00,89 24,30,89
Publicity
15 Press information Bureau 20,00 6,87.00 7,07,0¢ 20,00 2293 7,453 30,0 74821 77821
16. Press Council of India - 3037 3337 — 3119 3119 — 35,98 3595
17, Graws-in-aid 10 News Agencies — 1,00 1,00 — 1.00 100 — 50 50
18,  Subsidy in lieu of inferest on loan to PTI — 238 238 — 233 238 — 1,90 1,90
19, Paymertfor Pre & Spl. Services - 3922 33,22 — 3,50 3050 — 38,22 38,22
20. Directorate of Freld Publicity 75,00 833,00 91400 1,00 85,40 556,40 4700 91373 960,73
21. Sengand Drama Drvision 4 65,00 528,00 59300 86.C0 541,00 £29,00 97.00 569,78 6,56,78
22, Publications Division 64,00 58272 62672 35.00 588,18 623,18 30.00 £6,05,00 5,35,00
23, Employment News — 7.50,5¢ 750,58 — 7.48 82 7.46,82 — 7.85.88 785,88
24.  Reimburserneni cf bsses to STC — 1,00 X — 85,00 85,00 - 200 200
25. Regisirar of Newspapers for India 26,00 6164 95,64 11,84 6547 773 5,00 67 B7 T2.87
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{Rs. in thowsands}

i2) 3 (3} 5 &) {7} 8} 19) (10) (*1)
Photo Division 1,20,00 95,20 2,15,20 1,28,35 115,00 243,36 25.00 1,20,59 1,4559
Contribution {o |nternational Programms — 50 27150 — 21,50 21,50 - 16,00 16,00

for the Developmert of Communicatian

Deparimental Canteen — 1,00 100 — 610 810 e 6,30 6,30
Total ; Major Head "2220" 13,0300  85,04,00 98,G7,00 11,93,00 84,72,00 96,71,00 9,42,00 65,28,00 94,71,00
Tatal : Revenue Section 13,2800 89,9100  103,19,00 12,22,00 899100 10213,00 954,00 91,08,00 100,62,00
Caphtal Section

Major-head “8220"—Capital outiay on

Information and Publicity

Machinery & Equipment

Acquisition of equipmen for Films Divn,,  3,42,00 - 342,00 3,02.00 - 302,00 36,00 - 36,00
Bombay .

Acquisition of equipment for N.F AL Pune 47,00 47,00 70.00 - 70,00 3000 - 30,00
Acquisition of equipment for 1,80,00 — 180,00 1.63.95 — 1539 1.14,00 — 1,14,00
Press Infarmation Bureau

Acquisition of equipment for 1,20,00 — 120,00 13080 136,60 50,00 — 50,00
Dte. of Field Publicity

Acquisition of equipment for Phole Division - - — — — - 32,00 — 3200
Acquisition of equipment for 2000 — 20,00 2000 — 20,00 13.00 — 13,00
Scng & Drama Division

Buildings

Multi-stereyed building for Fims Divn. 25.00 25,00 84,25 — 84,25 249,00 — 248,00
Major works

Canstruclion of effice bulding for 13.00 - 13,00 770 — 710 2,00 - 2,00
N.F.AL—Major works

Filrn Festivat Complex—Addilions and 40,00 - 44,00 139,00 —_ 1,38.00 20,00 - 20,00
allerations—Major warks

Setting up of Film & Television 11,0000 - 11.00.00 2650 — 26500 558,00 — 558,00
tnstiute at Calcutta—Acquisition

of Land & Construction of Building

Socchna Bhavan buikdings—Majorworks  3.45,00 — 345,00 52,50 52.5) 35,00 - 39,00
Constryction of office and Residential 40,00 - 40,00 4100 — 40.00 — — —
Accommodation for Field Publicity—

Major works

Investment in Joirt Sector Companies - - - - — - 45300 — 453,00
proposed o be set up for operating the

Second National Tetevisian Channel

National Film Development Corporation 2,00,00 - 20000 2.00.00 - 2.00,00 200,00 - 2,00,00
Total: Major Head “4220" 24,7200 — 287200 146500 ~  agsN0 178800 ~ 179,00
Major-head *'5220" —Loans for

Irdor mation Publicity

Loans to Public Sector and other

Undertakings

Natianal Fitm Devaloprent Corperation Ltd. 2,00,00 200,00 20000 2.00,00 2,00,060 - 2,00,00
Total ; Major Head "6220" 2,00,00 — 200,00 2,00,00 — 2,00,00 2,00,00 - 2,00,00
Total : Capital Section 26,72, — 26,72,00 16,65,00 — 16,65,00 19,96,00 — 19,95,00
Total : Dermand No. 55 40,00,00 B89,91.00 1299100 29,87,00 809100 1187800 23,50,00 91,08,00 120,58,00
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Demand No. 56—Broadcasting Services

HEVENUE (As. in thousands}
Sl Descriplion Budgel Estimate 1992-83 Revised Eslimate 1992-93 Budget Estimate 1993-54
No.
Plan Nor-Plan Total Plan Nor-Plan Tolal Plan Non-Plan Total

(1} 4] (3} ] {5 Gl 7 {8) (5) {10} 1)
Revenue Section
{A) Major Head ‘2221’
Al Indla Radio
1. Direction & Administration 413,00 7,79.00 11,592,00 18500 83700 102200 341,00 886,00 12,2700
2. Oporation & Maintenance 14,18,00 29,7900 4359800 11,66,00 33,8200 4548 00 21,98,00 3855.00 57,57,00
3. Commercial B'casting Services 20,00 11,09,00 11,2900 400 12.61,00 12 85,00 16,00 14,19,00 14,3500
4. Programme Servicas 45,5200 94,2000 1401200 187900 1004200 1192100 422400 1.07,7800 1,60,02,00
5 News Service Sivision 11300 9,47,00 10,80,00 ano 987,00 9,85,00 13,00 10,14,00 10,3300
6 Listeners Research 4900 63,00 1.16,00 23.00 65,00 82,00 43,00 71,00 1,19.00
7. External Service Division 41,00 2,32,00 2730 11,00 2,28,00 €,35,00 21,00 242,00 263,00
8. Planning & Development 1,80.00 4,28,00 6.18,00 1.68,00 4,62.00 6,30,00 2,48,00 477,00 7.25,00
9. Research& Training 1,83,00 2,54,00 377.00 94,00 213.00 307,00 1,35,00 2,20,00 355,00
10. Suspense - 51,76.00 51,76,00 - 521300 52,13.00 — 57.44,00 57,44,00
11, Transferio NLF - 28,83,00 28,83.00 — 3%,78,00 32,7800 — 42,68,00 42,68,00

Total AIR (Revenue) TO,G},bD 2423600 3123600 3538,00 259,12,00 29510,00 72,50,00 2,86,78,00 3,59,28,00
Docrdarshan

1. Direclion & Administration
Operation & Maintenance
Commercial Services

Prograrame Services

2

3

4

5 Listeners' Research
6. Suspense

7

Transfer to Akashvani &
Doordarshan Commetciat Funds

1,10,00 5.84,00 59400 68,00 671,00 758,00 27,00 7.06,00 733,00

18,7500 45,44,00 651900 13,1800 53,70,00 £6,89,00 14,55,00 61,0400 7559.00
- 49,67,00 48.57.00 - 52,7200 52,7200 - 57,21,00 57,21,00
54,1400 1.1500,00 1601400 3527.00 1184500 1537500 340200 1247000 1596200
1,00 53,00 54.00 300 56,00 59.00 500 65,00 7000

- 74,87,00 74 87.00 — 55,10.00 69,10,00 - 76,35,00 76,3500

— 2735600 2735600 — 2905000 2209000 — 3151200 3151200

Total ; Doordarshan {Revenus}

74,0000 56551,00 6,39,91.00 49,3700 5921800 6415500 45,7900 6421300  691,9200

Total : Major Head ‘2221'

1440000 808,27,00 9522700 24,7500 B51,8000 9365500 1,222900 9289100 1051,2000

Total ; Revenue Section

1440000 8082700 9522700 §47500 B851,9000 9366500 1222000 9289100 10,51,2000

Voted 1440000 8082500 9522500 B4,7500 B51.87.00 9366200 1222900 8286500 15,51,14,00
Charged - 2,00 200 - 3,00 3,00 — 6,00 6,00
Capitat Section Major head '4221
ALL INDIA RADIO
1. Machinery & Equipment £3.00 - 53,00 3135 — 31,25 88,00 — 86,00
2. Studies 454200 10,00 45.52,00 29,3740 500 29,42.40 31,9300 10,00 32,03,00
3 Transmitters 79.55,00 - 79.55.00 43,7640 - 43,768.40 86,01.00 — £6,01,00
4 Suspense —_ 49000 4,92.00 — 53506 53500 — 5,47.00 547 00
5 Olher Expendture (Estt. & MWS) 29,40,00 300 29,4300 76,2395 13,00 26.36.93 31,90,00 — 31,90,00

Total : All Iredin Radio
Yoted
Charged

1,55,00,00 51200 1601200 849,69,00 553,00 1052200 1.3050,00 557,00 1360700
1,54,9¢,00 51200 1,60,02.00 99,42.00 55300 1048500 1.3040,00 55700 1359700
14,00 - 10,00 27,00 - 27,00 10,00 — 1060
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{Rs. in thoussvis)

(1} 2) ) {4) 5 6l {7} ) ] (10} (11
DOCROARSHAN
1. Machinery & Equipment 28,92 - 28.92 3567 — 38,67 52,00 — 52,00
2. Sludios 748275 1,00 748375 48,3385 1,00 48,3485 46,9600 1000 47,0600
3. Transmilters 52,90,84 187 62,8271 65,2267 10,00 653267 501500 1.00 50,17,00
4. Suspense — 59013 £5013 — 5,58,00 5,58,00 — 5,00.00 5,0000
5. Olher Expenditure 531349 2,00 531549 38,5581 1,00 38,6681 22,57,00 - 22,57,00
{Esit. &SMW.S)
Total : Doordarshan 1,91,15,00 59500 1971100 1525600 556000 15823600 1.20,21,00 511,00 1253200
Voted 1,91,06.00 59500 197,01,00 1524600 580,00 1562600 1207100 5,11,00 1,25.22,00
Charged 10,00 — 10,00 10,00 - 10,00 10,M — 10,00
Total Major Head ‘$221° 3,46,16,00 110700 357,300 2522500 11,3300 25635800 250,71 00 10,68,00 2613600
Total : Capital Section 3,46,16,00 147,00 3572300 2522500 $1,32,00 2635000 2,50,71,00 106800  2,61,39,00
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Appendix Il

All India Radio

Radio Stations likely to be commissioned during 1993-94

Broadcasting Stations

Other Projects

Mount Abu (FM)
Kargi
Chamali
Kinnaur
Lahul Spiti
Pithoragarh
Churachandpur (FM)
Mokokchung (FM)
Ziro

. Lungleh (FM)

. Kokrajhar

. Jowai (FM)

. Osmanabad (FM)

. Daman (FM)

. Bijapur (FM)

. Kavaratti

T ® N oo s M=

—_
W N - O

[ N6 I N

Delhi (Kingsway) 50 KW SW Tr.
Allahabad 2 x 10 KW MW Tr.
Uddaipur 2 x 10 KW MW Tr.
Rampur 2 x 10 KW MW Tr.
Guwahati refurbishing of studios
Gangtok Type 1(R) studios

Tezu 10 KW MW Tr,

Kohima 50 KW SW Tr.

Panaiji Type HI(R) studios

A L e

— O

Borevilli Type H{RY studios

[ —
N —

Bombay Multi-frack recording
Bhopat 10 KW MW Tr.

Caiicut 100 KW MW Tr.
Trivandrum Type IV studios

ook W

Hyderabad Type IV studios
Madurai 2 x 10 KW MW Tr,
Coimbatore 2 x 10 KW MW Tr,

__._.
~N >
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Appendix IV

All India Radio
Revenue Earned from Commercials on the Vividh Bharati and Primary
Channels

Year Vividh Bharati Gross Revenue Earned-Primary Channel

Phase-| Phase-ll Total
1976-76 6,25,87,679 — — 6,25,87,679
1976-77 6,85,564,222 — — 6,85,54,222
1977-78 7.82,06,252 o — 7.82,06,252
1978-79 8,90,75,436 — — 8,90,75,436
1979-80 10,31,43,702 — — 10,31,43,702
1980-81 12,51,32,824 —_— — 12,561,32,824
1981-82 15,23,44,716 — —_— 15,23,44,716
1982-83 15,39,89,422 72,64,000 — 16,12,63,422
1983-84 16,00,34,250 42,30,500 — 16,42,64,750
1984-85 15,93,63,016 66,78,800 — 16,60,31,546
1985-86 17,54,89,035 50,06,275 2,13.84,761 20,22,80,071
1.986-87 17,71,77,765 1,06,68,575 5,20,92,195 23,99,38,535
1987-88 19.26,24,082 88,13,025 8,51,64,75 28,66,01,858
1988-89 21,99,92,445 84,81,675 9.60,46,546 32,45,20,666
1989-90 23,72,28,11¢6 68,02,372 10,59,36,265 35,06,66,753
1990-91 25,25,09,742 64,71,500 13,40,37,024 39,30,18,266
1991-92 34,89,00,000 83,62,000 17,00,38,000 52,73,00,000
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Central Board of Film Certification

Appendix V

Indian Feature Films certified during the calendar year 1992

S Language Bombay Calcutta  Madras Bangalore Thiruvan-  Hyderabad Cuttack Total
No. anthapuram
1. Hindi 140 2 29 2 4 12 — 189
2. Tamil 2 — 139 8 4 27 — 180
3. Telugu — — 39 4 5 105 — 1563
4. Kannada — — — g2 — — — 92
5. Malayalam 2 —— 68 — 19 ] — 90
6. Bengali 2 38 1 — — — ] 42
7. Marathi 24 —_ 1 — — — — 25
8. Punjabi 12 — — — - —- — 12
Q. Oriya — ] 1 - — — 9 11
10. Nepali 8 1 — — — — — @
1. Bhojpuri S 3 — — — — — 8
12, Gujarati S — — — — — — 5
13. Assamese — 4 — - — — — 4
14. English 2 — 2 — — — — 5
15. ., Rajasthani 3 — — — — — — 3
16. Haryanvi 2 — — — — — — 2
17. Urdu 2 — — — — — — 2
18. Garhwali 1 — — — — — — 1
19. Nagpuri — ] — — — — — 1
20. Manipuri — 1 — — — — — 1
21 Sanskrit — — — ] — — — 1
Total 210 51 280 107 32 145 10 836
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Appendix VI

Statement showing TV transmitting stations (As on 25.2.1993)

S.No. State/UT HPTs LPTs VLPTs  Transposers Total
1. Assam 3 8 0 2 13
2. Andhra Pradesh 5 25 0 2 32
3. Arunachal Pradesh 1 2 16 0 19
4, Bihar 5 26 0 1 32
5. Goa 1 0 0 0 1
6, Gujarat 3 28 1 o 32
7. Haryana 0 5 0 0 5
8. Himachal Pradesh 1 6 5 2 14
Q. Jammu & Kashmir 3 2 15 1 21
10. Kerala 2 13 0 0 15
11. Karnataka 3 25 0 o 28
12. Madhya Pradesh 6 47 0 1 54
13. Meghalaya 2 1 1 0 4
14. Maharashtra 5 37 0 1 43
15, Manipur 1 3 0 5
16. Mizoram i 2 0] 3
17. Nagaland 1 2 3 1 7
18. Orissa 3 21 0 1 25
19. Punjab 3 4 0 1 8
20. Rajasthan 1 38 1 2 42
21. Sikkim 0 1 3 0 4
22, Tamil Nadu 2 23 0 3 28
23. Tripura 1 0 0 1 2
24. Uttar Fradesh 8 41 10 4 63
25. West Bengal 4 1 0 0] 15
26. Delhi ] 0 0 0] 1
27. Andaman & Nicobar Islands 0 2 ] 0] 8
28. Daman & Diu O i ] 0 2
29. Pondicherry 0 1 3 0 4
30. Lakshadweep Isiands 0 0 Q@ 0 Q
31. Chandigarh 0 1 0 0 1
32. Dadra & Nagar 0 0] 1 0 1

Haveli

Total 66 373 80 23 541

HPT - High Power Transmitter
LPT - Low Power Transmitter
VLPT - Very Low Power Transmitter
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Appendix Vi

Press Information Bureau

Regional/Branch Offices

Name of Regional Branch Office-cum- Information  Total
Offices offices information Centre
Centre
|  NORTHERN REGION
Chandigarh 1. Jammu 1. Srinaga
2. Shimia 2. Jalandhar 5
Il CENTRAL REGION
Bhopal 1. Jaipur
2. Indore
3. Kota
4. Jodhpur 5
Il EAST-CENTRAL REGION
Lucknow 1. Varanasi
2. Kanpur
3. Patha 4
IV EASTERN-REGION
Calcutta 1. Cuttack 1. Gangtok Port Blair
2. Agartala 5
V. NORTH-EASTERN REGION
Guwahati 1. Shilong 1. Kohima Aizawl 5
2. imphal
VI SOUTHERN CENTRAL REGION
Hyderabad 1. Vijayawada
2. Bangadlore 3
Vil SOUTHERN REGION
Madras 1. Madurai
2. Trivandium
2. Cochin 4
VIl WESTERN REGION
Bormbay 1. Nagpur
2. Pune
3. Pandgij
4. Ahmedabad
5.« Rajkot 6
Total - ROs 8 22 5 2 37
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Cuddapah
Guntur
Hyderabad
Kakinada

Aidng
Anini
Bomdila
Daporijo

Barpeda
Chubri
Dibrugarh
Diphu

Bhagalpur
Begusarai
Chapra
Darbhanga

Daitonganj
Dhanbad
Dumka

Ahmedabad
Ahwa
Bhavnagar
Bhuj

Anantnag
Baramulla
Chadoora
Doda

Jammu Tawi)

Field Publicity

Appendix Vi

Regional and Field Publicity Offices

tas

&

® N o o ® N oo ® N o o

@~ o o

® N oo

ISE

Andhra Pradesh

Kurnool
Nalgonda
Medak
Nellore

Arunachal Pradesh

Khonsa
Nampong
New ltanagar
Passighat

Assam

Guwahati
Haflong
Jorhat
Nalbari

Bihar (North), Patha

Forbesganj
Kishanganj
Munger
Metihari

Bihar (South), Ranchi
Gavya

Gumla

Hazaribagh

Gujarat
Godhria
Himatnagar

Junagarh
Palanpur

Jammu & Kashmir

Kangan
Kargil
Kathua
Kupwara
Leh

10.
11.
12.

10.
11,
12.

10.
11,
12.

10.
11.

Nizamabad
Srikakulam
Vishakapatnam
Warangal

Seppa
Tawang
Tezu
Ziro

Nerth-lakhimpur
Nowgong
Silchar

Tezpur

Muzaffarpur
Patnag
Sitamarhi

7. Jamshedpur

17,

11,
12.
13.
14,
15.

Ranchi

Rajkot
Surat
Vadodara

Poonch
Rajouri
Shopian
Srinagar
Udhampur
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Bangalore
Belgaum
Beliary
Bijapur

Alleppey
Cannanore
Ermakulam
Kelpetta (Wynad)

Ambikapur
Balaghat
Bilaspur
Durg

Bhopai
Chhatarpur
Chhindwara
Guna

Ahmednagar
Amravati
Aurangabad
Bombay
Chandrapur
Jalgaon

Agartala
Aizawl

. Jowai

Chandel
Churachandpur
Imphal

Ambala
Arnritsar
Chandigarh
Dharamsaia
Ferozepur
Hamirpur

Noew

Madhya Pradesh (East), Raipur
5.
6.
7.
8.

Madhya Pradesh (West), Bhopal
5.

é.
7.
8. Jhabua

Maharashtra & Goa
7.
8.
Q.

10.

11,

Meghalaya, Mizoram & Tripura
4,

5.
o.

10.
11.
12,

® N~ o o

Karnataka

Chitradurga
Dharwad
Gulbarga
Hassan

Kerala

Kottayam
Kozhikode

~ Mallapuram

Palghat

Jabdipur
Jagdalpur
Kanker
Raipur

Gwalior
Hoshangabad
Indore

Kolhapur
Nagpur
Nanded
Nasik
Pune

Kailashahar
Lunglei
Saha

Nagaland & Manipur

Kohima
Mokokchung
Mon

North-West

Hissar
Jalandhar
Kalpa
Ludhiana
Mandi
Nahan

10.
11

10.
1.

10.
11.

10.
1.

12
13.
14,
15.
16.

13.
14,
15.
16,
17.
18.
19.

Mangalore
Mysore
Shimoga

Qluiton
Trichur
Trivandrum

Rewa
Shahdol
Sidhi

Mandsaur
Sagar
Ujjain

Ratnagir
Satara
Shoiapur
Wardha

Panaiji

Shillong
Tura
Udaipur

Tamengiong
Tuensang
Ukhrut

Naraul

New Delhi (1&il)

Pathankot
Rohtak
Shimia
Dedhi-I
Delhi-ll
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AP

Baiasore
Barpada
Berhampur

Bhawanipatna

Ajmer
Alwar
Barmer

Bikaner

Coimbatore
Dharmapuri
Madras

Madurai

Allahabad
Azamgarh
Banda
Gonda
Gorakhpur

Agra
Aligarh
Bareilly
Dehradun

Cooch Behar
Gangtok
Jalpaiguri

Bankura
Barrackpore
Berhampore

Burdwan

QOrissa

5. Bhubaneswar 9.
6. Cuttack 10.
7. Jeypore 11.
8. Keonjhar
Rajasthan

5. Dungarpur 9.
6. Jaipur 10.
7. Jaisalmer 11,
8. Jodhpur 12.

Tamil Nadu & Pondicherry

5. Pondichery .
6. Ramanathapuram 10.
7. Salem 1.
8. Thanjavoor

Uttar Pradesh (CE), Lucknow

6. Jhansi 1.
7. Kanpuf 12.
8. Lakhimpur-Kheri 13.

@. Lucknow

10. Mainpuri

Uttar Pradesh (NW), Dehradun

5. Gopeshwar Q.
6. Meerut 10.
7. Moradaobad 1.
8. Muzaffarnagar 12,

13.

West Bengal (North), Siliguri

4. Jorethang 7.
5. Kalimpong 8.
6. Malda

West Bengal (South), Calcutta

5. Calcutta 9.
6. Car Nicobar 10,
7. Chinsurah 1.
8. Midnapore

Phulbani
Puri

Sambalpur

Kota
Sawai Madhopur
Sikar

Sriganganagar

Tiruchirapaitli
Tirunelveli

Vellore

Rae Bareli
Sultanpur

Varanasi

Nainital
Pauri
Pithoragarh
Ranikhet
Uttarkashi

Raiganj

Siliguri

Port Blair
Ranaghat
Calcutta (FW)
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ERRATA

Page No. Reference to Cclumn etc.

For

Read as

14 &
15
14 &

14 &
16

17
19 &
20
21
a3
33
33

33

33

33 &
34

45
47
51

52
55 &

Chapter |, Para 1.3.1, line 1

Chapter |, Para 1.3.1, ine 2&3
Chapter |, Para 1.7.2,line 5
Chapter,Para1.11.2, line 4
Chapterl,Para 1,122, line 8

Chapter |, Para 1.12.2, line 12
Chapter |, Para 1.14.3, line 4
Chapter |, Para 1.14.6, line 14

Chapter|,Para 1.163, line 4 & 5

Chapter |, Para 1.18.1, ine 4
Chapter |, Para 1.18.11, line 4

Chapter il, Para 2.2.1, line 22 & 23

Chapter fl, Para 2.6.1, iine 3

Chaptert ll, Para 2.6.1, ine 5

Chapter lf, Para 2.6.1, line 9 & 10

Chapterlll, Para 3.2.3,line 8
Chapter lil, Para 3.6.1, line 14

Chapter IV, Para 42.1, line
ChapterV, Paia .1.1,line 3
ChapterV, Pata 5.1.2,line 5
Chapter VvV, Para 5.1.2,line 11

Chapter V, Paia 5.1.3, line 2
Chapter V, Para 6.1.3, line 3

Chapter V, Para 5.1.3, line 4

Chapter V, Para 5.1.3, line 7

Chapler VI, Para 6.7.2, line 2
Chapter VI, Para 6.10.11, line 8
Chapter VI, Para 6.14.2, line 9
Chapter VI, Para 6.15.1, line 4
Chapter VI, Para 6.15.6, line 3
Chapter VI, Para 6.15.7, line 6
Chapter Vill, Para 8.2.2, line 7

present Network

including
provisions
2,23,908
newspapers/
periodicals
having more
than

were

13,069

spoits

it also released a

backgrounder entitied

‘Vaidika Events'
Concentiated
parts

started in
Gujarat and
West Bengal.
Patng, Shimia,

Jammu Targets

at Leh and
Churachandpur

Roasters
Officers

14 MW

542

17
Nagapattanam
and Rampur
(re-activated).
seven

one each at
Gangtok {1 KW)

Mokokchung (1 KW)
38 Low

projects at
tanagar second
channel

soreening
Selection B
Mehata
Cinematographic
Cinematography
Cinematography
were

present Network
(as on 25.2.1993)
excluding
professions
2,33,908
newspapers/
periodicals
having annuat
entitlement

of more than
was

13,068

spots

Delete

concerted
part
started in
Gujarat,

Patna, Shimla,
tanagar

Jommu, Siliguri
Targets

at Leh, Gangtok,
Lunglel. Mokokchung
and Churachandpur
Rosters

Officer

141 MW

541

18
Nagapattanam

six

one each at

Jaisaimer (10 KW),
Gangtok (1 KW)
Mokokchung (1 KW),
Leh (1 KW),
Churachandpur (1 KW)
38 Low

projects at
Itanagar, Shimia
and Patna second
channel
screening
Selection
Mehta
Clnematograph
Cinematograph
Cinematograph
was



ERRATA (Contd.)

Page No. Reference to Column etc. For Read as

70 Chapter Xil, Paia 12,23, line 5 photographers photographs

72 Chapter Xill, Para 13.2.2, line 7 programmes programmesin 1992
75 Chapter XiV, Para 1413, line 2 1992 1993

75 Chapter XiV, Para 14.1.3, line 10 1992 1991

79 Appendix | Dir. (Admn.) {DS (Admn.) I

79 Appendix | DS (BA) Dir. (BA)

88 Appendix VI 373 372

(under Column LPTs
against Tolal)




